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Department of Higher Education 

V.P .  Government,   Luckow 
National  Education  Policy-2020 
Common Minimum Syllabus for all U.P. State Universities and Colleges 

COURSE- BBA 
Yea 

Sem. Subject Part Paper Code Paper Name Credit 
r 

I 
Course/ A 

FOIO I O I T 
Business Economics 3 

paper- I B Basic Accounting 3 

I I 
Course/ A 

FO I O I 02T 
Business Statistics  3 

paper-2 B Principles of Management 3 

I 
Course/ A 

FO 1 0 I 03T 
Business Ethics and Governance 3 

paper-3 B Computer Appl ications 3 

I I 
Course/ A 

FO I 020 1T 
Organisational Behavior 3 

paper-4 8 Business Finance 3 

I I I 

I I 

Course/ A Human Resou rce Development 3 

paper-5 B 
FO I 0202T 

Marketing Theory and Practices 3 

Cou rse/ A 
F0 10203T 

Business Mathematics 3 
paper-6 B Advertisi ng Ma nagement 3 

I l l 
Cou rse/ A 

paper-7 B 
F010301T 

Management & Cost Account i ng 3 

Business Law 3 

2 Ill 
Course/ A Production Management 3 

paper-8 B 
FO I 0302T 

Business Pol icy 3 

I ll 
Course/ A 
paper-9 B 

F0 10303T 
Business Comm un ication 3 

Business Environ ment 3 
Course/ A Suooly thain Managemen t 3 

paper- I 0 B 
FO l 040 1 T 

Research Methodology 3 

2 I V 

I V 

v 

3 v 

v 

YI 

Course/ A 

paper- I I B 

Cou rse/ A 

paper- I 2 8 

Course/ A 

paper-1 3 8 

Course/ A 

paper-14 B 

Course/ A 

paper- 15 B 

Cou rse/ A 

FO l 0402T 

FO I 0403T 

FO I 050 1T 

F010502T 

FO I 0503T 

F0 1 060 1T 

Special ised Accounti ng 3 

Consumer Behaviour 3 

I nvestment Analysis & Portfol io Management 3 

Company Law 3 

Income Tax 3 

Marketi n.g Commun ication 3 

Entrepreneurshi p and small busi ness managemen t 3 

Sales management 3 

I nd ustrial Relations &. Labou r Laws 3 

Company Accounts 3 

Project Managemen t 3 

  paper- 1 6 B Goods & Service Tax ' 
I pap..:r- : 7 

I 8 ii"i i 

r!· HJ _, . 

. I - i";"1' (\ti(1i !{ 
-
 

I V I C.ou r::.1::1 I A I C'() 1 f\C.f\ "'T" 
trarcgic Man :H!.ement 

i paeer-1 8 lR r I  V- C VV',,.•..;  i 
I Traini ng and [)(!vct oem ent     3   

npr .1•·c111;·nrn taculn· 

 

 

 
 

0 

I V 



I 

 
 

 

 

 

 

 

 

Name Desi!:ma tion Affiliation 

Steerin 2 Commi ttee   

Mrs. Moni ka S. Garg, (1.A.S.), 
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Add itional Ch ief Secretary Dept. of Higher Education U.P., 

Lucknow 

Prof. Poonam Tand an Professor, Dept. of Physics Lucknow U niversity, U.P. 

Prof. Hare Krishna Professor, Dept. of Statistics CCS Univers ity Meerut, U.P. 

Dr. Dinesh C. Sharma Associa te Professor K.M. Govt. Girls P.G. College 
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Supervisory Com mittee -Management 

Prof. Manas Pand ey Professor V.B.S. Purvanchal University, Jaunpur 

Prof. Poonam Puri ' Professor Bundel khand University, Jhansi 

Prof. Sudhansh u Pand iya Professor C.S.J.M. U niversity, Kan pu r 
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Syllabu s Propelled  b v: 
 

 
 

 

 

 

 
BBA: First Year Course Structure 

First Semester 

 

I 
Course/ 

paper- I 

A 
FO I O I O I T 

Busi ness Economics 3 

B Basic AccountinQ   
... 
.) 

I 
Course/ 

paper-2 

A 
FO I O I 02T 

Busi ness Statistics  
... 
.) 

B Principles of Mana Qement 3 

I 
Cou rse/ 

paper ;3 

A 
FO I O I 03T 

Business Ethics and Governance 3 

B Computer Aool ications 3 

s. 
No. 

ame Col lege/ Universi ty 

V BS PURVANCHAL 

UN IVERSITY, 
J AUNPU R 

 
Assistant Professor 

BUNDELKHAND 

UN I VERSITY, JHANSI 

 

3 

 

DR GYAN PRAK ASH YA DA V 
 

Assistant Professor 
U P RAJA RSH I TANDON 

OPE UN I VERSITY 

Designation Department 

I DR M U RAD ALI Assistant Professor 

2 DR SHAM BH UNATH SI GH 

MANAG EME  T 

STUDI ES 

BAN KING, 

ECONOM I CS A  D 

FINANCE 

M ANAG EMENT 

STUDI ES 



 

 

 
 
 
 
 
 
 
 

 

Programme/Class:  Degree I Year: First I Semester: First 

Course/ paper-1 (A) 

Course Code: FO I 0 I 0IT I Course Title: Business Economics 

Cou rse outcom es: 

The aim of the course is to bu i ld knowledge and understand i ng bus iness economics among the student. The 

course seeks to give detailed knowledge about the subject matter by insti l l i ng them basic ideas about 

busi ness economics. The outcome of the course w ill be as follows - 

To provide knowledge about busi ness economics. To 

provide knowledge about Demand Analysis. To 

Determine Prod uct ion and cost analysis. 

To Make aware with pricing and profit management. 

Cred its: 3 Compu lsory 

Max. Marks: 25+75 Mi n. Passi ng Marks: 

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0 

Unit Topics 
No. of 

Lectu res 

Total=30 

 

 
I 

Introd uction to Busi ness Economics: Nature and Scope of Business Econom ics, i ts 

re lationship with other subjects. Fundamental Economic Tools-Oppo1tuni ty cost 

concept, Incremental concept, Principle of ti me perspecti ve. discounting pri nci ple and 

Equi -margi nal principle. 

 

 
6 

 
11 

Demand Analysis: Concept ot Demand &amp; its determinants. Price. I ncome &amp; 
Substitution effects, Elasticity of demand: mean i ng, types, measurement and 
significance in manaFcerial decisions, Revenue concepts, 
Conceot of demand orecasting and methods of demand forecasti ng. 

 
8 

 
Ill 

Production and Cost Analysis: Meani ng, Prod uction function. Law ofvariable 

proportion and laws of return to scale. Various cost concepts and classification, Cost 

output relat ionshi p in short run & longrun, Cost curves, Economics and d iseconom ics 

of scale. 

 

7 

 

 
IV 

Pricing : Natu re of market , Types of markets and thei r characteristics. Pricing under 

d ifferent market structures-Perfect, Monopoly,  Oligopoly  and  Monopol istic 

competi tion, Price discrimination under monopo ly competition. 

Profit Management & Inflation: Profit, Functions of profit, Profi t maxi mizat ion. Break 

even analysis. Elementary idea of I nflation 

 
 
 

9 

Su ggested Readin gs: 

I . Varsney & Maheshwar i, Managerial Economics 

2. Mote Paul & Gupta, Manager ial Economics: Concepts & cases 

3. D.N.Dwived i, Managerial Economics 

4. D.C.Huge, Managerial Economics 

5. 5. Peterson & Lewis, Managerial Economics 

Suggested Continuous Evaluation Methods: 

In addition to the theoretical i nputs the course will be del ivered through Assignments. Presentation. 

Grou p Di scussions. This will instill i n student a sense of decision making and practica l learning. 

Suggested  equivalent  online  courses:  .................................................................  

'----- -----·---- 



 
 

 

 

 

 

 

 

 

 

 

Programme/Class:  Degree I Year: Fi rst I Semester: First 

Course/ paper-1 (B) 

Course Code: FO I 0 I 0 I Tl Course Title: Basic Accounti ng 

Cou rse ou tcomes: 
The aim of the course is to build knowledge and understanding principles of accounting among the students. 

The course seeks to give detailed knowledge about the subject matter by insti lling them basic ideas about 

Accounting. The outcome of the course will be as follows - 

To Introd uce about Account ing Pri nciples and other aspects of accounting. To provide 

knowledge about rectification of errors. ... 

To make able about val uation of stocks. To 
make aware with share and Debenture. 

·Cred its: 3 I Compulsory 

Max. Marks: 25+75 I Mi n. Passing Marks:    
Total No. of Lectures-Tutori als-Practical (i n hours per week): L-T-P: 2-0-0 

U n it Topics  No. of 

Lectu res 
Tota1=30 

Introd uction: Meaning and process of accounti ng, Basic terminolog y of accounting, 

I Difference  between  accounting & book  keepi ng.  I mportance & l imitations of 6 

accounting.  Various  users of accounting  information , Accounting  Pri nciples: 

Conven tions & Concepts. 

Accou n ti ng equation. Dual aspect of accounting, Types of accounts, Rules of debit 
II & cred it, Preparation of Journal and Cash book includ ing banki ng transact ions, 10 

Ledger and Trial balance, Subsid iary books of accounts. 

Recti ficati'on  of errors, Preparation  of bank  reconci I iation statement, Bills of 

exchange'and promissory notes. 

Val uat ion of stocks. Accounti ng treatment of depreciation, Reservesand provisions, 

Ill Preparat i on of fi nal accounts along with adjustment entries. 8 

IV 
Issue of shares and debentures. I ssue of bon us shares and right issue.Redemption of

 6
 

preference shares and debentures. 
Suggested Read i ngs: 

I . Agarwal B.D.. Advanced Accounti ng 

2. Chawla & J ai n. 17inancial Accounting 

3. Chakrawarti K.S., Advanced Account s. 

4. Gu pta R.L. &amp; Radhaswamy, Fundamentals of Accounti ng 

5. Jain & Narang, Ad vanced Accounts 

Suggested Continuous Evaluation Method s: 

I n add ition to the theoretical inputs the course wi ll be del ivered through Assignments, Presentation, 

Group Discussions. This will instill in student a sense of decision making and practi cal learni ng. 

Suggested  eq u i valent  on l ine  courses:   .................................................................... 

Further Su1rn:esti ons: ................................ ........... ........... ...................... .... 



Lectu res 

II 8 

Fu11her Suggestions: 

\ 
 
 

Programme/Class: Degree  I Year: Fi rst I Semester: First 

Course/ paper-2 (A) 

Course Code: FO I 0 I 02T I Course Tit le: Business Statistics 

Course outcomes: 
The aim of the course is to build knowledge and understand ing of Business Statistics among the student. The 

course seeks to give detailed knowledge about the subject maner by i nstilling them basic ideas about Business 

Statistics. The outcome of the course will be as follows- 
' 

To provide knowledge about basic concepts of Statistics. To 

provide knowledge measurement of central tendency. To give 

an overview of correlation and regression analysis. To make 

able to know the sampling and probability. 

Credits: 3 Compulsor) 

Max. Marks: 25+75 Min. Passing Marks: 

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0 

U nit Topics  
No: of 

Total=30 

Introduction: Concept. features. signi ficance & limitations of statistics. Types of data. 
I Classi fication & Tabu lation. Frequency d ist ribut ion & graphical representatio n. 6 

Measures ot Central Tendency (Mean, Median. Mode), Measures otVanat1011 
(Range. Quart i le Deviation, Mean Deviation and Standard Dcviatio.Significance 
& orooert1es of a good measure of variation, Measures .of Skewness K urtosis. 
Correlation and Regression: Meaning and types of correlat ion, Simple correlation. 
Scaner diagram method. Karl Pearson's Coefficient of correlation, Significance of 

Jll correlation. Regression concept. Regression lines. Regression equations and 8 

Regression coefficient. 

Probability: Concept. Events. Add ition Law. Condi t ional Probabili t). Mul ti plication 
Law & Baye's theorem [Simple numerica l]. Proba bi l ity Distribu tion: Binomial . 

IV Poisson and Normal. 8 

Sampling: Method of sampling, Sampling and non-sampl ing errors, Test ofhypothesis. 

Type-I and Type- I f Errors, Large sample tests. 

Su ggested Readin gs: 

I Gupta. S.P. & Gupta.M.P.. Business Statist ics 

2. Levin, R.l.. Statistics for Management 

3. Feud, J.E., Modern Elementar) Statist ics 

4. Elhance, D. .. Fundamenta ls of Statist ics 

5. Gupta, C.B., Introduction of Statistical Methods 

Suggested Continuous Evaluation Methods: 
I n add ition to the theoretical inputs the course will be delivered through Assignments. Presentation . 

Group Discussions. This will i nstill in student a sense of decision making and practica l learning. 
Suggested equivalent on line courses: 

....................................................  .......................................................... 

···································· -·-  -·  -  , 



 

 

 
 

Programme/Class: Degree I Year: Fi rst I Semester: Fi rst 

Course/ paper-2 (B) 
 

 

Course Code: FO 10 I 02T I Course Title: Pri nciples of Management 

Cou rse outcomes : 

The aim of the course is to bui ld knowledge and understandi ng about principl es of management among 

the.studenL The course seeks to give detailed knowledge about the subject matter by instilli ng them  

basic ideas about management. The outcome of the course will be as fol lows -To provide knowledge 

about management and its pri nci ples. 

To provide knowledge about Managerial functions. 

To make aware with management thi nkers and thei r contribut ions. 

 

 

 
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0 

U n it Topics 
No. of Lectu res 

Tota 1=30 

 
I 

I ntroducti on: Concepts. objectives. nature. scope and signi ficance of 
management. Contribution of   Taylor, Weber and FayoI m 

management Management Vs . administration.. 

 

6 

 

II 

Pl anning: Concept, objectives, nature, 11nportance and l11mtat1ons ot 
pl anning, planning process Concegt of Decision Making and its 
I moortance, forms techniques an process. 

8 

 
Ill 

Organizing: Concept, objecti ves, nature of organizing, Types of 

Organization, Delegation of authority, Authori ty and responsi bi l ity, 

Central ization and Decentralization, Span of Control. 

 

6 

 

 
IV 

Di recti ng: Concept. pri nci ples & aspects of directi ng, Concept and types of 
Coordi nation, Concept of leadershi p. Su pervision, Mot i vation and 

Comm unication . 

Controlling: Concept, Principles, Process and Techniques of 

Controlling. Relationshi p between planni ng and controlling 

 
 

1 0 

Suggested  Readings: 

I . Pagare Di nkar, Principles of Management 

2. Prasad L.M .. Princi ples and Practice of Ma nagement 

3. Satya Narayan and Raw VSP. Pri nciples and Practice of Management 

4. Srivastava and Chunawalla. Management Pri nci pl es and Practice 

Suggested Continuous Eval uation Methods: 
In addition to the theoreti cal inputs the course wi ll be del ivered through Ass ignments, Presentat ion, 

   G roup Di scu ssions. Th i s will i n still in stu dent a sense of decision making and practical learn i ng. 

Suggested equ iva lent onl ine courses: 

·············································································································· 
 

Further Suggestions: 

·············································································································· 

Cred its: 3 Compu lsory 

Max. Marks: 25+75 Min. Passi ng Marks: 

 



 
 

 

 
 

 

 

 

 

 

 

 

 

 

 

Programme/Class: Degree I Year: First I Semester: First 

Course/ paper-3 (A) 

Course Code; FO I 0 I 03T I Course Title: Business Ethics and Governance 

Cou rse outcomes: 

The aim of the course is to bui ld knowledge and understand i ng Business Ethics among the student. The 

course seeks to give detai led knowledge about the subject matter by i nstill i ng them basic ideas about 

Business Ethics. The outcome of the course will be as follows - 

To develop understanding of business ethics and val ues. 

To provide relationship between ethics and corporate excellence. 

To give an overview about Gandhian philosophy and social responsibil ity. 

Cred its: 3 Compulsor) 

Max. Marks: 25+75 M i n. Passing Marks: 

Total No. of Lectures-Tuto rials-Practical (in hours per week): L-T-P: 2-0-0 

U ni t Topics 
No. of Lectures 

Tota1=30 

Introduction: Concept and nature of ethics; ethics, values and behaviour; 
[ development  of ethics, relevance  of ethics and  values  in  busi ness, 6 

Argumen ts against business ethics. 
Work lite 111 Ind ian t'n1losophy: I nd ian ethos tor work l i te, Indian values 

II for the .work pl ace, Work-life balance, Ethos of Vedanta in 8 
management , Hierarchi sm as an organizat ional val ue. 

Relationship between Ethics & Corporate Excellence, Corporate Mission 

Statement, Code of Ethics, Organi zational Culture, TQM. Gandhian 

III Philosophy of Wealth Management, Phi losophy ofTrusteesh i p, 8 

Gandhiji's Seven Greatest Social Sins, Concept of 

knowledge management and wisdom management. 

Corporate Social Responsibility-Social Responsibil ity of business 

IV with respect to different stakehold ers. A rguments for and against Socia l 8 

responsibil ity of business.Social Aud it. 

Suggested Read i n gs: 

I . Kaur Tripat, Values &amp; Ethics in Management. Galgotia Publ ishers. 

2. Chakraborty S.K., H u man values for Managers 

3. McCarthy, F.J., Basic Marketing 

4. . Chakraborty S.K., Ethics in Management: A Yedantic Perspective, Oxford U nivers ity Press.    

Suggested  Continuous Evaluation Methods: 

In addition to the theoretical inputs the course will be del ivered through Assignments. Presentation , 

Group Discussions. This will i nstill i n student a sense of decision makin.g and practi cal learning. 

Suggested equivalent on l ine courses: 
........................................................................  .............................. ........ 

Further Suggestions: 

·············································································································· 
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Programme/Class: 

Degree I 
Year: First 

 

Course/ pape 3(B) 

Semester: First 

Course Code: FO l 0 l 03T 

Cou rse ou tcomes: 
I Course Title: Computer A ppl ications 

The aim of the course is to bu ild knowledge, understand ing Computer Applications among the student. The 

course seeks to give detailed knowledge about the subje<'.t matter by instilling them basic ideas about 

Computer Appl icat ions. The outcome of the course wi ll be as follows - 

To provide knowledge about computer and its applicat ion. 

To provide knowledge about components and working on computer. 

To give an overview about software system and Data base management. 

Cred its: 3 Compulsory 

Max. Marks: 25+75 Min. Passing Marks: 

Total No. of Lectures-Tutorial s-Practical (in hours per week): L-T-P: 2-0-0 

Un it Topics 
 
 

Comput.er: An I ntrod uction. Computers i n Busi ness. Elements of Computersystem, 

Ind ia n  computi ng  Environment,  Management  of data processi ng systems  in 

No. of 

Lectu res 

Total=30 

I Business organ izat ions. Programmes  development  cycle,  flow  cha11ing,  Input 8 

Output analysis 

- -.._..!2ogran mi n_gi'o n ct. Software Oevelment p1:oce,.s.::.s::.c·:,...- ----+---- 
Components of a computer system, Generation ot computer and computer 
languages.  personal   computers   i n   Business.   PC-software   Packages,   An 
I nt rod uct ion to Disk. Operat mg system and wi ndows, 
GU I. Other svstem sof1wares. 

Text Processing. software,  Introd uction to  spreadsheet sotlware,  creati on of 
spreadsheet  application.  Range,  formulas,  function  data  base  functions  111 

III I spreadsheet, Graphics 

on spreadsheet, modes of data processing, Reportgeneration, 7 

Presentation graphics, Creati ng a presentation. 

Computer software system. software development process, files design & Report 

design. Data files types, Master & Transaction file. Data Hierarchy&amp; data file 

structu re. Use of files in Programmi ng. 

IV Relevance   of  Data   base   management   system.  data   base   manager,   data 8 

communication, networki ng. LA &a mp; WAN, Real 1ime Sharing, On l ine & off 

li ne processing. 

Suggested  Read ings: 

1. P. K. Sinha &amp; P.Si nha, Computer.Fu ndamentals, BPB Publication 

2. V. Rajaraman. Computer Fu ndamentals. PHI 

3. Tannenbaum. Computer Appl ications and etworks 

4. ·o' Brien. Management I nformation Sy_s'-te_1_n.s=.. 

Suggested C1tinuous Eval uat ion Methods: 

__   -; 

In addi tion to the theoretical in puts the course will be delivered through Assignments. Presentation, 
Group Discussions. This will i nstill in student a sense of decision making and practical learnin g. 

 

 
Further Suggestioris: 

.............      

······································································································ 
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Year-1/Semester-11 
 

Yea 

r 

 

Sem. 

 

Subject 

 

Part 

 

Paper Code 

 

Paper Name 

 

Credit 

 
 

l 

I! 
Course/ 

paper-4 

A 
FO I 0201 T 

Organ isational Behavior 
3
,, 

B Business Finance .) 

ll 
Course/ 

paper-5 

A 
FO I 0202T 

Human Resource Deve lopment 3 

B M arketi ng Theory and Practices 
,, 
.) 

II 
Course/ 

paper-6 

A 
FO I 0203T 

Business Mathematics 3 

B Adver tising Management 3 

 

Programme/Class: Degree  I Year: Fi rst I Semester: Second 

Course/ paper-4 (A) 

Course Code: FO I 020 I T   I Course Ti tle: Organisat ional Behavior 

Cou rse ou tcomes: 

The aim of the course is to bui ld knowledge and understand ing of Organisational Behavior among the 

student. The course seeks to give detailed knowledge about tJ1e subject matter b) insti l l i ng them basicideas 

about Organisational Behavior. The outcome of the course wi ll be as follows - To prov ide knowledge about 

Organisational  Behavior. ' 

To provide knowledge about i nd ividual and group behaviour. To givean 

overview about change in organi zation and QWL. 

Cred its: 3 I Compulsory 

Max. Marks: 25-1-75 I M in. Passing Marks: 

Total No. of Lectures-Tutorial s-Pract ical (in hours per week): L-T-P: 2-0 -0 
Unit 'o of Lcc1u"'s 

TornlJo 

Introduct ion: Nature and scope of OB, Challenges and opponunities 

I for OB, Organization Goals, Models of OB, I mpact of Global andCu ltural d iv..:rsit) on OU. 7 

Individual Behavior: concept. Personality. Perception and its roh! in i nJi, idual decision making. 

Tl Learning. Moti vati on. I lierarch) or necdsthcor . Thcur X and Y. Moti \ ation-1 lyginc theor). 8 
Vroom ·s cxoec1um;' 1hcon .    

Behavior D) nam i-;;: l nlerpersonaI bchm·i(;11;1  nieatio11. 1ransac1it;;-1,\n Isis. The Johari 
WindO\\'. Leadershi p. i i!> Thcorics and prL'\ ail ing kad l.'.rshi p st) lcs i n I nd ian Organisations. 
Group 13chm ior: Lklini tion and i.:lassi lication or (irnups. !") pcs or <.i roup S1rw.:1ures. Group 
decision maki ng, Teams Vs Groups. Conl<.:mporar) issu1:s in managing ll.'.ams. 11111.'.r-group 
oroblems i n organizational group dynamics, Manag.:mcnt of conllic1. 

Management of Change: Change and Organisati -Onal development. R<.:sistancc l\l change. 

Approaches lo managing organizationul change. Organisational elli.:ctiwn..:ss. qrg<rnisational 

IV culture. Power and Politics i nOrganisation . Quul it) of \\'Ork l ili!. Rec1:nl ad,ances i n OB. 7 

Suggested Readings: 

I Bennis. W.G .. Organisation D<.:\ <.:lopml!nl 

2. Breech l sl war. Orugnai s1ion-Th1! Framl!\\Orl-. ofl'vlanugement 

3. Dayal, Keith. Organisationul Development 

4. Sharma, R.A., Organisational Theory and Bebavior 

5. Prasad, L.M., Organisational Behavior 

Suggested Continuous Evaluation Methods: 
' .... .. - - 

L l ! cu t0n  l h15 , , _ i!! !!1 t! ! , ,_::.!.!:.::!P:- n:-; 0!    ('::::i0: ']_0.. :!  _E! - J.: !·! ?:.:_8.   J 
Suggt:::.\...:J ..:,ju i·" 1k;;; 011ii11o..; 1.:0t11::.c::. . ········· :.:_:_ ··:· -··:·.··· ··: :·.··:..:.:..:.····.:...:· :.::::.·::·· - _   _ _ _ ------ 

f unher Suggesri0ns: j 

·····································-········.··-····-··········.···········-·-········-·-················-···········-·      - I
 



 
 
 
 

Programme/Class:  Degree I Year: Second I Semeste r: Second 

Course/ paper-4 (B) 

Course Code: FO I 020 I T I Course Title:  Bu sin ess Finance   
Cou rse ou tcomes: 

The aim of the course is to build knowledge and understand ing of Business Finance among the student. The 

course seeks to give detailed knowledge about the subject matter by i nstilling them basic ideas about 

Business Fi nance. The outcome of the cou rse will be as fol lows - 

To provide knowledge about bus i ness finance and investment decisions. 

Toprovide knowledge about financi ng and dividend decision. 

To give an overview about worki ng capital. 

Cred its: 3 Compulsory 

Max. Marks: 25+75 Min. Passi ng Marks: 

Total No. of Lectures-Tuto rials-Practical (in hours per week): L-T-P: 2-0-0 

Un it Topics 
No. of Lectures 

Total=30 

I ntroduct ion to Business Fi nance: Concept of Business Fi nance anc 

Fi nanci al  management ,  Fi nance  functions,  objectives  of  financial 
I management- Profitabil ity vs:· Shareholder wealth maximization. Time 

Val ue of Money - Compounding &amp; Discounting. 10 

I nvestment Decisions: Capital Budgeti ng-Payback, N PV, IRR and ARR 

methods and their pract ical applicat ions. 

Financi ng Decision: Capital izat ion Concept , Basis of Capital i zat ion, 
II consequences and remed ies of over and u nder capital ization, Cost of 

Capital. WACC. Determ inants of Capital structure.Capi tal structu re 7 

theories. 

Dividend Decision: Concept &amp; relevance of dividend decision, 
Ill Dividend Models-Walter's, Gordon 's and MM Hypothesis, 7 

Dividend pol icv-detenni nants of d ividend policy .. 

Management of Working Capital: Concepts of working capital. 
IV A pproaches to the financing of current Assets, Management of d ifferent 6 

·components of worki ng capi tal. 

Suggested Read ings: 

I. Maheshwari S.N., Financial  Management 

2. Khan and Jain, Financia l Management 

3. Si n.gh H.K., Business Finance 
-· 

Suggested Continuous Eva l uatio n Methods: 

In add i tion to the theoretical inputs the course will be delivered through Assignments, Presentat ion, 

Group Discussions. This wi  ll instill i n student a sense of decision making and practical learni ng. 

Suggested equ ivalent online courses: 

·············································································································· 
Further Suggestions: 

............................................. ..........................  ....................................... 

I 



 
 

 
 

Programme/Class: Degree I Yea; ar: f i !:!'t = - ---- - 

- --Se-mester: Second 

Course/ p pe -_? - 
Course Code: FO I 0202T I  Course Ti tle:   H um a n  

R 
Course outcom es: 

---- 
>urce Development 

The aim of the course is to bui ld knowledge and understand ing of Human Resource Development among the 

student. The course seeks to give detai led knowledge about the subject mat ter by i nstil l i ng them basic ideas 

about Human Resource Development. The outcome of the course will be as fo!lows - 

To provide knowledge about H RD concepts and other aspects. To 

provide knowledge about potential appraisal. 

To give an overview about Job En richment and Quality circles. To 

make aware with human resource accounti ng. 

Credits: 3 

Max. Marks: 25+75 

Compu lsory 

·------ --i'vI i i. . Passing Marks: 

Total No. of Lcc.:ture s-Tutorial s-Pract ic.:  :1 Jours P<::-2' Cl':.L!T-P: 2-0-0 

U nit Top ics 
 
 

-- ---- - - 

 
---- 

No. of Lectu res 

Tota l=30 

H RD: Concept, importance, benefi ts and its d isri ncti on t'ro 11l IIRM, locus 
 

manpower. Management Development: Concept, need. man, 

development method s. 
Potential Apprai sal: Concept. need, 01cct1ves, methods 

II Traini ng: Mcanins. role, assessing needs for train ing. orga1 

Traini ng. ·------ - 

·ment 7 

100sfoclcs. 

i ng t rain i ng 7 

--- - 

Job Enrichment : Concept, Pri nciples. steps for job enrichmcnl. hurd les i n 
job enrichment, making job enrich ment effecti ve,job and v. orl, redesign. 

III Quality Circles: Concept, structure, trai ning in quality circlc, problem 

solving techniques, role of management. t rade union and 

 

 

.10 

workers, qual ity ci rcles in I nd ia. -- ---- --- 

H RA: Introduction, scope. l i mitat ions. method". MirnagemenI or carccr:>. 

IV Stress Managemen t: Defini t ion. potcmial. sources or strc  . 

of stress, mana i n  st ress. ·-   _ _ .,. --- -·-- 

Su ggested Read i n gs: 

I . Di pak Kumar Bhattacharya. Hu man Resource Management 

2. Arun Monappa, Managing H uman Resource 

3. P.Subba Rao, Essential of HRM and I nd ustrial Rdat ions 

4. C.B. Memoria, Personnel Managemen t  .- 
Suggested Continuous Eval uation M ethods: 

11SCC]U l'l1Ces 6 

----· - 

--- 

I n addition to the theoretical i nput s the course wi l l be dcl i vcrcu through A si ·. n mcnt s. Prese n tation. 

Group Discussions. This wi l l inst i l l i n student a sense of decision ming and pract ici lcarni n.g.     

Suggested eq uivalent on l ine courses: 

   ........................ . ............................ .. .............................. ._..       ·················· 
Further Suggestions: 

 
 



- 

- 

- 

\ 
 
 
 
 
 

 

 
Programme/Class:_! l-=- - ye r:  -  ;. First I Semester : Second 

- - 
Course Code: FO I 0202T 

- 

_] --- 
Course/ paper-5 (B)   

Course Title: Marketi ng Theory and Practices 
Cou rse outcomes: 
The aim of the cou rse i:; It) b11i leIknowled ge n nd understand ing of Marketing management among the 

student. The course scds 1c detcii lcd kno\\'ledge about the subject matter by instill ing them basic 

ideas about Marketi ng rhcor  and Practices. The outcome of the course will be as follows - 

To provide knowledge about M<1rketing Theory and Practi ces. 

To provide knowledge about market segmentation and marketing mix. To give 
an overview about marketing research. 

- 
Credits: 3 Compulsory 

Mci-x-.- i'vLt"k: 25 1-75 
-

 Min. Passing Marks: 

Totnl 1 
- 

l  ct ures-l0 ial s-Practical (in hours per week): L-T-P: 2-0-0 
No. of Lectures 

Un i t Topi cs 
- Tota1=30 

l ntroduct i on 10 M-arketing : Definiti on. natu re. scope &am p; i m portance of 
I Market i ng i' Ianagemen I. Core concepts of marketing: selling concept 

product ion C1 nc1.: rt. modern market i ng concept. 7 

societal 1rn1rl l.'t i 1H.l. 

Ma1le1sce111·.:n '; oil:C1'ln cept. biis of St'gi11cntat10n.i ts 1mportancc 111 

II ma rk et ing: I .tr! 1.: t111g: Concept. 1·) pes. I mportance: Posit i oning: 7 
Concep!.:_1 1!l[><_ r ·!!1 } Q_p,9it io.!l!1g: Reposi tioni ng. 
Market ing l\ l i x : l> rod uct - Prod uct M ix, New Product development. types 

of prod uct. I'roduct l i fe cycle, 13randi ng and packagi ng. Distr ibution - 
Concept. i1nport :1nce, cl i fferent types of d i stri but ion Channels. 

Ill Market i ng l\·l ix: Pri ce - Mean i ng, objective, factors infl uenci ng pri cing, 9 
methods of pricing Promotion - Promotional mix, tools, 
obj ecti vcs.  ll'Cd i.1_selcc_ti-9_1] _!]_1_'.lnage mcnt 
Market ing R,'SL<l rch : I mporta nce. Process &am p; Scope. Market i ng 

IV lnforma t ion \) SIem: l\.lcan i ng. I mportance and cope. Consumer 7 

£3chavi ou r. Cone·cpl. l m pmtancc and factors i n fl uenci ng consu mer 
Behaviom. 

- - 

Su ggested Read in ·: 
---- 

J _  Phil ip Kot lar, Marki.:t ing Mgt. (Pl I I ) 
2. Etzet, Wal ker. Stan l<'n. I\larketi ng 

3. Rai an Saxena. M-a-rkr n -I\_1an<_1,1,.1.em_en t 
 
------ 

Suggested Continuou l:va l u:1t ·on Methods: 
In addition to the thcorct ic ti i nputs the rnur c \\'ill be del i vered through Assignments. Presentation, 

   Group Di scu ssi ons. 
Thi 

"i11 i1i til t n · sense of decision making and practical lea rn i n g. 

Suggested equiv;icnt 011 i nc courses: 
   .......... .................... 

Further 
·--- 

Suggestions: 
  ················································· ············· ···········   

   ······························ 
  

·········································································      



------- - ----- 

 
 
 
 

Programme/Class: Degree I Year: Year: First I Semester:  Second 

t------------,-----C_o_u_rs_e/ pap_e_r_-_G_(A )----------------; 

.C..,,_o_u_r
Course Code: FO I 0203T -'-

I
--- ---- -'---·- Course Title: Busi ness Marhemat ics 

-------! _s_e_o_u tc_o_m_-es-: ---- --- -----·- -----'---'-'- 

The aim of the course is to build k nowl edge and understanding of Business Mathemat ics among the 

student. The course seeks to give detailed knowledge about the subject  matter by i nstil l ing them basic 

ideas about Business Mathematic s. The outcome of the course w ill be as fol lows - To provide 

knowledge about Mathematics and i ts use i n business. 

To make able about mathematical ca lcu lat ions. 

To learn about the use of set theory and ca lcu lus in busi ne s. 
·- - 

f---------- Credit s: 3 
-------

 
Max. Marks: 25+75 Mi n. Passin..:g.>M2..a.::.r.;k.;.=s.;:......   

Total No. of Lectures-Tutorials-Practica l (in hours per week): L-T-_P_:_2,.-..0_-_0 
 

--1 

 

U n it Topics 
No. of Lect u res 

Total=30 

Matrix: Introd uction. Sq uare Matrix, R o\\' Matri x. Column Matrix 

Diagonal  Matrix.  Identity   Matri x,   /\Jd ition,   Subtraction   &am p 

M ultipl ication  of  Mat rix.  Use  of  Matri'  i n  Business. Mathemat ica 
Ind uction. 9 

Inverse of Matrix , Ran k of Matrix, Solution to a system of equation 

by the ad-joi nt matr i x methods & Guassia11 1-:l i m-inatio-n- 
l et hod. --->--- ------- 

 

11 
 
 

Ill 
 
 

 
IV 

Percentage, Ratio and Proportion. Average. Mathemat ica l Series- 

Ari thmetic. Geometric & Harmonic, Simple I nterest & Compound 8 

I nterest 

Set theory: Notnti o-;:;--z;T 'cts. Singleton-et  , ·i-;:J  -Se1 1fi11ite sd.f tjm l 

Set ull Set. Subset. Proper Subset, Un iH:rsal Set. Un ion or Sets. 1111..:r 

section of Sets. Use of set t heory in busincs-,. Per 111utation 7 

& Combination. 

Concept of Di fferentiati on and Integrat ion. Maxima and  M ini ma 111 

Di fferentiation. A ppl icat ion of Di fferentiat ion & I ntegration i n Business 6 

f-- _.....(..N..__o_.P_1_·o_o_f_o_f t. heorcms, etc.) _ ___,  _, 

Su ggested  Read i ngs: 

I . Mehta &amp; Madnani. Mathematics for Economi c.., 

2. Mongia, Mathematics for Ccono111i cs 

3. Zamiruddin,  Business Mathematics 

4. Raghavachari, Mathematics for Management -  -- --------! 

Suggested Continuous Evaluation Methods: 
In addition to the theoretical inputs the course will be del i 'ered t hrough Assignment s. Presentat ion. 

Grou p Di scussions. This wil l i nst ill in stutlcm ·a sense of h;cision making antl_Eactlc:.<;:t..-l_....l:.=c'a::..r:.:n.:..:i.1:..1:;!;-<o.: ------------------- i 

Suggested equi val ent onl i ne coursl!s: 

...................... ... . . . . . .. .. . ....... ·:·...:..:.: ···:..:.: ···:.:::...".: ····.:..:·:..:.:.:.. ::·····.:··_-_--:...:..:· ·.:····.:::..::·...-------j 
Further  Suggestions: 



 

-_-.---- = ---- _ 

=--r-    

- 

 

 

 

 

 

 
 

 

 
, C_o_u_rse_C_o_dc__: -F-0 

Cou rse outcom es: 

Course/ paper-6 (B) 

1 0_2_0_3}. Cou rse Tit le:  _ Advert isi ng Management 

The aim of the course is to bu i ld know ledge and understand ing of advert isement among the student. 

The course seeks to give detailed knowledge about the subject matter by i nstilling them basic ideas 

about advertisi ng Management. f hc outcome of t he course will be as follows - To provide knowledge 

about  ad vert i semen t and its use in busi ness. 

To make able about advertisement concept and i ts management. 

To learn about the use of ad vertic;ement i n busi ness. 

- - Crc-i11: _.,------  - ----0_1_11,pu _l s_o_ry,' ---------------------- 1 =i- _ _  M n .·:...'P--a:.:.s::.s.:.:i..n;.:1..;;gz...M:....:.a.:.:.r::...k:.:s::..:. _, 
, _ _ iv!.::Ma i!._".:_-  -75_ _ _ _ 

1--   ---- - · No:_.:11 1.cclurcs_: u to_1 i ls-Prac1i cal ( i n h o cr week): L-T-P: 2-0-0 

U nit ·1 opics 

Ad vertisi ng: I ntroduction. Scope. impo11ance i n business : Role of 

advert ising in s0cia l and ccorn'mic development of I ndia: Eth ics 
and lri 1lhs i n I nd i a n /\d vert isi n1! 

No. of Lectu res 

Tota 1=30 

---- --- - --- - ·---- - --- - ----- ·--------+---- 
9 
-----! 

 
II 

 
 
 

Ill 

I ntegrat ed Communicat ion M i:-, (I MC)-mcaning. importance; 
Co111111un ical i on mea ning. i mp11rtance, process. communica t ion mi x- 8 
componcnls . role in marketi ng. Brand ing-meaning. importance in 

advert isi ng. 

Promot ional  objectives - importance determi nation  of promotional 

object i \ eS, selli ng objective D \ (iMA R: /\dve11isi ng Budget importance, 

1-------+-C- S__ta_bl_isJ il_hc 1u.£_get- aepro<i C.S.:....a:.::J..l...O;;..C.:..a;...t::.i.C.;;l_l_1..0.:._f'.b.:..u;...d-'!,.'..:!C._t_. ------+----7------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------1 

Ad\ crl ising  ( op -meani ng I11111poncnl s I pc.  or ad\ crtisi ng  copy. 
IV i m portance   ol   neati vi t i n  , dvertisi ng:  Media  p lanni nf?;-i mporlance, 6 

strategics.  mcd i.1  mi'\.  /\d\ 1·'"t i'ii ng  r.cscarch  - importance.  test ing 

advert ising effectiveness 111arket testi ng for ads; I n ternat i onal 

, ,_/\d_,·cri si 11J2!l l'lance. i ntcrna l.i_o:..n:..:.a.:::.l.._V.:..s.:::...l:.:o.:..c:..a:..::..I..a:.:.d.:.:.v..:.e.:.:..r..t:'-i-s.:.i..1:-1"g.._·--------L ------ i 
Suggested Read i n gs: 

• Advertisi  ng and Prom otion George E. Beich & M ichael A. Belch. T.M. 1-1. 

• Ad verti si ng Mana gement. Concept •·nd Cases Mancnd ra Mohan,TMH 

• Ad verti si n gJ.tl ana g_<. 1 cnt R ajec'13atra, Pl II 
Suggested Continuous Evaluation Methods: 

In add it ion to the theoretical inputs the course wi ll be del ivered through Ass ignments, Presentation, 

Grou p Discussions: This wil l i nstill in stud ent a sense of decisi on maki ng a·nd practi cal learning. 
Suggested equivalent online courses: 

.......................:... ...:...;_:_:_:_  :..:_·     ..:._·:..:..:...:..:...:.:...:...:..::  ...:...................................................... 
Fu rther Suggestions: 

········································ ·············· - ·:...: ·.._.:: ... ...·.:...:.:..: :...:.:..::..:_ ·.:.:. .:.:....:-.:-.:_-;_-;::._.:...:.;_.:...:.:...:.:....:..':..:...:.:....:.:..   _, 



 

--- --- --- 

--- - 

·------ 

--- --- -- - 

 

 

 

 

 
 
 

Pro!!ramme/Class: BBA 

- 
-j Y-c- ar Second 

-- r
,
--·- 

_ 

 
 

Semester: Third 

-
_I Cou  e/ paper-7 (A)_ _ -- 

Course Code: FO I 030 I T Course Title: Management & Cost Accounting 
Course outcomes: The objective of thi s paper is to give the basic knowledge about the Management and 
cost accounti ng          

' Credits-: 3- - - -- 
.,_ _ _ _ 

 

   Comoulsorv      

Max. Ma rks-: 25 -75-- - - - - M i n . Passi ni! Marks:      

Total No. of -c_£t ures-Tuto_!·i_ tl s:.l'racti cal (in ho rsJ' r-- eck) : L-T-P: 3-3-0 

No. of 

Uni t Topics Lectures 

---- -- - 
Introd uction: Meani ng, Nature and Scope of Management Accou nting, Functions 

Total=30 

I Relationshi p of \/lanagement Accoun ti ng, Financial Accou nti ng and Cost 8 

Accounting -- ----- - --  -- --- 

Cost Account i ng: Nature and Scope of Cost Account i ng. Cost concepts and 

II classi fications.  Methods and Techni ques, I nstallation  or a Costing System; 7 

Accounti ng for Materi al, Labour and Overheads 

Prod uct Costing: Single unit cost i ng-preparation of cost sheet, Process costing, 
Ill 

Contract cost ing ( Elementary n1rica l problem s) _ _ _ _
 8

 

IV Marginal Cost i n1·and Absorpt i on Costi ng, Break-evu1 anal ) '> i s. 7 

Suggested Read ings: 
-·- -  - ----- -   - -· --- - - 

I. Maheshwari S.N., Advanced Problem ancl Soluti ons in Cost Accounti ng 
 

2.  Khan & Jain, Managemen t Accou nt i ng 
 

3. G upta , S.P., Management_/\.£_cou nting - - ------- 
Suggested Continuous Evalua t ion Method · 
 ............................. .... . .   .............. .. ... ...................  ................................. 

Suggested equivalent on l i 1w--c.1-Urse;- - 
--

 

······················································  ························································ 
Further Suggestions: 

............................................................................   ........................    .   ......... 



 

 
 
 
 
 
 
 
 
 
 
 
 

 
Course ou tcomes: The object i ve of t h is pa per is co give t he basic k now l edge abou 1 1he ru les and 

ire-g-u la ti on- of exe-cut ion of B- 
usi ness ------ --------·---------------- 

Cred i ts: 3 

Ma:-:. Marks: 25 ·75 

  _ C_9 1:npI _ _     , 

M i n. Passing_ M 1rks: 

,-J::ot al _ _o. of I.e_c 1un:s- l'ut1Hia l s-Prac1ical ( i n hours pe r \\ eek ): 1.-T- P: 1-2- 1 
 

U ni t Topics 

 
The  I nd ia n  Contract  Act   1 872:  Scope  of  the  /\cl.  Essent ial  of  A  Va l id 

Con tract. A greemen t. Performance of Contracts. Rrcach of Cnn 1rac1 & 

R emed ies. Quasi-Con tracts 

 

 

o. of 

Lectures 

Total =30 

 
8 

 

I I 
The Sale of' Good  Act.  1930: Format ion  or Contract. Cond i t ions & 7 

Wa r ra nt ies. R i g h ts o r an U n pa id Se l l er: £.li9rma nce () j_l c Comra e Sa le - -- -- 
The egotiable  l ns1rumen1s Act,  188 1 : a1ure  and  Ty pe.  of  negotiable 

I l l instruments. cgot iat ion and  Assignment. Holder-in-Due Course. Dishonou r 8 

n nd Discha r -: or Ncgoliab le I ns 1ru111en 1: J\ rhi tra li on 

The Compan i es J\ ct. I 9:'6: a111rc and Ty pe   f Gml1a n i c. . .Fo1::i1ion of 

I V Com pa11 il'S.  Mcmorn nd11111 an<.l  /\ nick.; 1,r J\ssnciat ion. Pn)sp-:ctu:-..  Shar-: 7 

cnpi ta l. M-:rn hl'rshi p. M-:ctings and W i nd ing-l I p 

Suggest-:d R end ings: 

I. /\ vatn r Sinµh. Com pan y I.a\\· 
 

2.   K hcrgam wa l la. J S. The N-:µot i ahk l n:-.trumcn t /\cl 

13. R amaya /\. J\ Guide 10 Com pan il's /\ct 

-t.   Tute ja SK. Business Law for Ma nngers 

Suggested Conti nuous Evaluation Methods: 

.................................. ........ ........................ .....'._·...:....:.      ·._.._. :..:.;_·..... . ..... . . .... 

Suggested eq ui valent on l i nc courses: 
....:......:. ·........ . ......................·...; . :.:..:...:. ...:......:..:...:._:.:..:_ ·;_, :.:_· ..:..·::..; ._... ......·.:...: ..: ....................:.:...:....: ... 

' Further Suggestions: 
.......................... ........................................ · .:.:..:.:..:..:..:..:.:..:.:.:..:.:.·.::..:.:................... -·----- 



 

 
 
 

 

BBA: Second Year Course Structure 

Third Semester 
 

Year 

 

Sein. 
 

Subject 
 

Part 
 

Paper Code 
 

Paper Name 

 

Cred it 

 
 

2 

Ill 
Course/ 

l)aper-7 

Course/ 
paper-8 

A 

8 
- 10301 T 

,  
_ 

 Management & Cost Accou nti ng 3 

Business Law ... 
.) 

Ill 
-- 

A 
FO I 0302T 

- 
Prod uct ion Managem1.:n1 3 

R Busin ss Pnlic) 3 

  

lII 
Course/ 

paper-9 

J\ 
- 

F01 0303T 

-- 
Business Communi cat ion 3 

B Business Environment 3 

 



 

-r-= - ,------   

or 

>----- - -- - 

 
 

 
 
 
 
 
 
 
 

 
 

Programme/Class: BBA 

 

 

 
-  --- -- - 

--Year: Second Semester: Third 

Course/ paper-8 (A) 

Course Code: FO I 0302T I Course Tit le: Prod uction Management 

Course ou tcomes: The object i ve of this paper  IS  to give the basic knowledge about the Prod uction 

Management i n i nd ustry 

Credi ts: 3   Compulsor) 

Max. Marks: 25 ·75 
-  - - - - --M i n. Passi m!Marks: 

Tota l ll. ur Ly tue -Tut_oria ls- l'rm:tica l (_i n ho1r:._pr \\·c..:ekL--·I-!': 3-2:_!_ --- - 

0. or 

U ni t Topics I ,ccturc..:s 

- ---- - -- - - 

I ntroduct i on to Prod uct ion M anagc..:ment: I l istor)' Prod uct ion 
Ma nagem ent: Detini tions of Prod ucti on Management: Prod uct ion Process: 

lorn I   30 

I Production:   The   I l ean   of   an   Organi zation:   Object ives   of   Prod ucti on 8 
Management : Scope of Product ion Management: I m portance of Technol og)' 
i n Prod uct ion 

Concept of Forecasti ng: Purpose or Saks Forccasti ng. Basic Elements of 

I I 
Forecast i ng. I m portance of    Forecast i ng.    Object ives    of    Forecast ing.

 7
 

Classi tica t i on of Forecast ing Qual i tati ve and Quant itat i ve Techniq ues of 

------Forccast i  n u 
Product Selection: Defi nit ions of Prod uct Design and Development: Need for 

I l l 
Prod uct Desig n and Development. Origi n of the Prod uct I dea and Selection

 8
 

from Various /\ lternut iH:s. Choosi ng a mong A l t ernative Prod uc t s. Mod i I i ng 

the Exist i ng Prod ucts. Sources o r Prod uct -- 
Na t ure or ProJuctinn Planni nl:! and Cont rol ( PP(): T) pes of Plan. Elements 

I V of Prodrn.:t i on P l a n n i ng. Strategy nr Product ion P la n ni ng. Aggregate 7 

- Planni nl!: IV!a·u 1ct1.!:IS l· .!_' rod uctio11 Pln111g_ 1 Con trol ( l'PC) 
Suggested Read i ngs: 

I . Prod uction M ana(!em ent by Telsa -   rtnd  S Chnd  Pui_cat inn 
Suggested Conti nuous Eva l uat ion Methods: 

·····································································································      ·      ········· 
Suggested equ i va lent on l inc courses: 

............ ...... ···························································································· 
Fu rther Suggesti ons: 

........................................................... ................................................... 

-    



 

_;  ,..:c 

 
 

 

_ P ogrn ,1c1ass B-R A - [- - c;::::::,_ 
8 

(B;:-==-- ' ;-Th;,d ==i 
Cou rse Code: FO I 0302T L_ ·-- _ _ _ _ Corse   it l e_:_ _! ss - _ ---=_j 

Cou r ·e ou tcomes: The object i ve or t h is ra per i . to give t he basic k nowledge about the business Policy i n 

busi ness a nd industry 

. C_'_1·ed_i_t _:_)___- _- _-----j -- ------- -_C'o1_n_p, u_ls_o_r.)_-- _, 

1-------- Max. M-a'-r-k-s=:-..2..;5.:._+75
 

Mi n. Passing Marks: 
-- -- ---- --- -- 

Tota l No. of L ect u resTu toria l s-Practica l (i n 1rs    pe·ee  ·-)''-':-...L::::..-.._T_-_P_:_3_-2_-_l_,------t 

'o. of 

U n i t 
 

 

 

 

 

 

II 

Topics 

 
I ntroduction:     atu re  &  i m pona ncc  of  Busi ness  Pol icy.  Development  & 

Classi fication or Busi ness Policy: Mecha n i sm or pol icy mak i ng 

Responsi bil i t ies & Tasks of Top  Management : Object ives  of  Business. 

Cha racter ist ics.  Classi fication.   Ty pes   or  objecti ves   and   thei r   overa l l 

H iera rchy. Sett ing or object i ves. Key areas i n vol ved: Corporate P lann i ng: 

Concept  or l ong  term  pla nn i ng.  Strntcgi c  Pla nn i ng.  Nat ure.  Process  & 

Lectures 

Total -30 
 

8 
 

 
 

7 

-----l-I-m-'111lrla nee-·- ---· - - ---- -- -- - ------- 
Corroratc  Stra tcg)    Cn ni.:e pl.   Com ron cnts.   l m purtam:e.   anJ   Strategy 

I l l rorm u lat ion : Concept. Process & /\ fleet i n g Fact ors. Strategy l  va luati on: 8 

_ ..     

IV 

c  :-  ri t cri a. L12.Y i ron111c1 il /\ n<tl) sis. R csou re /\_na l)si-;_ 

Concept or S:r nerg) : T) pcs. h a l uat ion of Sy ncrg.). Ca pa bi l it: l'roliks. 
r ------- 

7 
- Synergy  a. Compt>ncn t ur Strntcg) & i t:-. rck\'<lllCL' 

Suggested Readi ngs: 

I .    Gluek  & launch. Corporate Strategy 

"' I latton & I lanon. Strategi c M a nagement 

3. Christian. I\ nderson. Rower Busi ness Pol icy 
4. .   McCart hy. l n i nCh iel l o. Cu rra n Busi ness Pol  icy & Stratcµy 
5.  /\ zhar K azm i. Busi nesP11l iC)..'...    

Suggested Conti nuous Eva luat ion Method s: 

_ _            ,_, 

 
······ · · ······ ···· ···· · ························:..:...:.:_:.::.:..:..:..:...:...:.:..:..· · · • ········• ······ · ··· ··.··• _:_·.·.:...:..:..:.:·;..:..  _ _.I 

Suggested equ i valent on l i nc courses: 

·················· ............ ..... . . . .... ..... ....... ................................. ....................... 
Further Suggestions: 

· .:..:.:..:...:..:.. .:....:...:....:·......- ...................·:................ . ..............:._·... .  ........  ·:_·.. ··------ 

I 



 

\ 

 
-_P_ro..>....g.._r_a_m_1_n_e/_C a_s-_s_:_-B_B_A  -_.r _ _ _ _ Y ar : Second _j  -   S_e-_1_e_s_te_r_:_Th_i 1_· d_  - --- 

Course Code: FO 1 030 ·--r ·-- 
 

 

Course Title: Business Com m u nicat ion 

Course  outcomes:  The  object i ve  of  th i.  pa per   1s  to  give  the  basi c  k nowledge   about  the  Busi ness 

Com m u nicat ion 

Credits: 3 Compu lsory 

f--------
M
- 

ax. M
- 

arks: 25+ 75
--- -----'---·----

M
-

i n. Passi
-
n
-"

g
''

M
--
arks
 ---------- 1 

U n i t Topics 

o. of 

I .cct urcs 

Total -'30 
>---------+-- -- - - -- - - -- 

I n trod uct ion : Meani ng and object i ve tlr Busi ness com n1 u n i cat i on. Forms of 

Com m unicat illn. Com m u ni cat ion model and proces . Pri nciples of E ffect i ve 8 

C0111 m u n ica t i un 

Corporate Commun icat ion: Formal and l n form<i l Commu nicat ion. ct \\ Orks. 

11 Grapevine. Barriers 1n Commun icat ion. Groups d iscussion. Mock I n terviews. 7 

-------- i nars. l nq_i vid ua! a nd QruL_!J £.!· i.:n t a!i_t- _ -----------i----- _ 
Essentia l  of effecti ve  Busi ness lt.:ttcr s,  Wri t i ng  I m portant  Business  leners 

i ncl ud ing c.:orrcspond cnc.:c wi th Ban k and I nsurance com panies: Ora l & Non- 

I l l 

IV 

verbal  com m un ication :  Pr i nci ples of  Oral  Presenta t ion.  Factors  affecting
 8

 
Presentat ion.   effcct i \ e   Presentatil)ll    sk i I ls.   cond ucti ng ·urveys:     Ffody 

Language. Para  Language. Effect i ve Listen i ng. I nterviewi ng sk il l , W ri ti ng 

R esu me , Lener and A ppl i cat ion: 

M odern  forms  of  comm unication.  I nternat iona l   com m unication.  Cul tura l 

sensi ti vt:ncss a nd cul t u ra l  contex t. Wri t i ng and presenting 111  i nternat ional 7 

situat i ons 
Suggested R ead i ngs: ---·   - - - -- 

I .  11a ra t & Davar. /\ 1··\l b1ok or 11usiness (.lllTes1,011dc111.:c 

.., 
 

Bhe11d c D.S .. l h1siness Co111111u n i cati u11 
 

J.  David Beri o. The Process of Con 11n u n ica t ion 

 

4. Gowd & Di x i!. A dvance Com me rcia l Correspondence 

 
5. Gur ky J .M ., A R eader i n I luman Com m un ic<it ion 

Suggested  Continuous  E\ a l uat ion  Method s: -·------- - ---· 

........ .......... ·················· ············...... .........................................................------< 
Suggested equ i va l ent onl i ne courses: 

·············································································································· ------ ·- 
Furt her Suggestion s: 

..... ........... .. . ·_:_ :_:_:_:_:._._..:;..:. :...:...:. :..:..: . ...;.:_ :....:. ...·..:.·...........·.:... ·..::. ...·  ·__:_ ·......... .·...:..: ·..:. ·:...:..:.. ·_:..: .:_:.: --·- 



 

or 

Suggcsted  Read i ngs: 

T 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

f rrammc Cl ass: f3f3/\    1-- Yea r: . econd - , --··--- mc ter: Thi rd 

- Course/ pap_er:.JB) 

-- C rse-   ode: FO  o·rnT-  - , Cou rse Tit le: Busi ness l '.1wiron111ent 

!course  outcomes:   The   object i ve tl1i;:- paper   is-t -- !,!.iV     11,-basicki owl_e_d_g_e_a_b_o_u_t _th_e_l_J-lIS_i_n_e_ss-t 

environmen t i n i nd ust ry 

Cred its: 3 Com pul sory 

f-- M_a_x_._M_a1·_k_s_: _2_5_+_7_5  _ --· - - M i n_._P_as_si_n_g..:...M._a_rk_·s_: ._ 
 

 

 
U ni t 

Tot a l No. of L ec1ur es-}!_:!t_0ls -Pr ac i c_    ( 1  ou..e__r   eek): L-T-- ; _l-2-_ I_ - - - -- 

o. of 

Topics l ,t:ct un:s 

Total'-30 

I nt roduction: Concert. Sign i ficance and Com ponent s    of Busi ness 

environ men t. Factor affect i ng Busi ness Envi ronmen t. M icro and Macro 8 

environ ment. ---- - -- 
Econom i c System s: Capi tal ism. Sc11:i a l is111. Cl1111111 u n is111 . M i xed Fcc)llom y- 

II 7 
Publ ic Sector & Private .'ector 

- -   -- - - 
I nd ust rial  Polic -13 r i e r historica l  pcrspccti' e: 

-  -- -------- -  - --- 
e\\  i ndustrial  pol ic ollnd ia. 

Ill Socio-ecnnnm ie im pl icat il'ns llf l.i bcral i7at i l1n . Priva t i:i'at illll and 8 

Globa l iza t ion 

Rolt: of Governmt:n t 111 Regu lat ion and Dcvclorment or 13usiness: Monetary 

and Fiscal Pol icy: EX I M Pol icy. FEM /\ : Overview of I nternational Busi ness 
IV 

Envi ronment.  Trends  1 n  World  Trade:  WTO-Ohject i,-es  and  role  i n
 7

 

f------i n terna-ti o-na l   t rade. ---------------·----------·---   ------...L-----·- 

I .   Franci s Chcruni l u m. Rusiness F n vi ronment 
 

.., K . /\swathapa. Business l·:nvi ro1111e11 

Suggested Cont inuous Eva l uat ion Method s: 

··············································································································· 
Suggested eq u i valen t on l i ne l:\lU rses : 

...................  ..........................................................................  .............._...        - 
Further  Suggestions: 

............... .. .......... ··: ..:...:...:..:..:. -..:..: ··:..:..: ·:...: ·· · ·:... ·_ · • ····· · ·· ·:·.:...:: ::...:...:· ···-···.;..:.:..:..:...:..:..: -..: :.:..::..:.: ·' "·-·'..:..:_·_·_···· ----- 



 

' 
 

 

 
 

BBA: Second Y ear Course Structure 

Fourth Semester 

 
Y.:ar Sem. Subject Part Paper Code Paper ame Cred it 

 
 

2 

I \/ 
Course/ 

paper- I 0 

A 
FO l 0401T 

Supply Chain Managemen t 3 

B Research Methodology 
.., 
.) 

I V 
Course/ 

paper- I I 

A 
FO I 040T 

Special ised Accounting 3 

l3 Consumer Behaviour 3 

I V 
Course/ 

paper-1 2 

A 
F01 0403T 

I nvestment A nal ysis & Po11folio Management 3 

B Company Law 
.., 
.) 

 



 

 
 
 
 
 

 

r----P_r_o.g.>.r_a_n_,_m  lC____s_-___·_,  .__- - c_·_-r_:-_s_-ec_o_1_1d -_- - s 11_-__.r_ i.·:_oL1_r_t_l1 ________-t 
 

Course/ paper- 10 (A) 

Course Code: FO I 040 I T I Cou rse Ti t!e: Sup_e Chain Ma e_1_n_en_t -1 

Course outcomes: The object i ve of th is  paper  i s to give  the basic k nowledge about  the Su pply  Cha i n 

age ment   for goods a nd  serv i ces 

Cred its: 3 

-------- -----·-----·- - ----- ---------1 

Compu lsory 
 

 

 

 
 

U ni t 

Max . Marks: 25+75 M i n. Passin i.!. Marks: 

Tota l No. of l.ectu res-Tutnria ls-Pract ica l (in hou rs per week): 1.-T-P: 3-2- 1 

 
Topics 

 

 

 

No. of 

1 .ectures 

Tota l  30 

- --- -lm ro-dct io1.l)e t io 1 oi· l.iu ppl y  Cha i n  Manag   1enl 1: olut ion -or t he 

Concept   or  Suppl y   Chai n   Management.   K c)   Dri,·crs   or  Suppl)   Chai n
 8

 
Managemen t. Typol ogy or Supply Chai ns. Cycle Vie'' or Suppl y Chai n. 
Problems i n SCM and SU!!.!!.CSted Solution s 

I nt rod u ct ion. Three Com ponen ts o( SCM. l)em-;;·1;d-M-,:;nage111:r;t. Demand 

rorecnst i ng:   I nt roduct i on.  Suppl) Management. l ·:,olut i on or FR P. 
I I 

Conce pt  or l :R P  i n  SCM. Quick  Response and  Acc urate  R esponse  System
 7

 

111 SCM. U se of Other Pl_an n i!l!i_St  !.£gl s _ _      _ _ ------1---- -- 

111 I ntrod uction. U nderstand i ng the Benchmarki ng Concept. Benchmark i ng
 8

 

Process, Benchmark ing Proced ure -·--------- -- ---- - ------1----- 
I ntroduct ion. New Developments i n Supply Cha i n Management. 

Outsourcing  Suppl)   Chain   Operati ons.  Co-Maker  shi p.   rhe  R ole  or  E- 

I V Commerce in Suppl) Chai n Managemen t. Green Suppl) Chain 7 

Management. Dist ri but ion Resou rce Planni ng. World Class Suppl) Chain 

Management 

Suggested Read i ngs: 

I .  Supply Chai n Management b) M ichel 1 1 I lungo 

2.  Su ppl\ Chain Mana!!.emen t bv Suni i 12_1 _ _ _ 

Suggested  Conti nuous  haluat i nn  Method s: 

 
 

--·---------------; 

:.:.:.:.:....:..........:...:.. :_:_:..:..:...: · :..:.:... .. .. ·.:....:...:..:·..: ........ . . . :. . ......·.:.... .. .........·.....:. . .......................:..:. . :.: ·.·. ··._.·· ---·- 
Suggested eq u i va lc11t l1nl i ne cuurscs : 

.......................................................... ...·....:..:.:....:..:_:_::_._._.._. _..  .:..:....:. :.............·............. 

Further Suggestions: 

·················· ······································· ·········  ············································ 



 

=i= _- _ 
- 

_ 

 

 
 
 
 
 
 

--------- --- 
Year:   Second- 

J-- --_ Seme c_'r_·:_r_·o_u_rt_h   

Course/ pa per-_1_0__!(._ B)c __________ 

Cou rse Code: FO I O,W I T c:rse l"it le: Research Met hodolo)' 

Course  ou tcomes:  The object i \·e or this  pa per  is to gr ve  the::  basic  k n owledge abou t  t he  Research 

..Met h odo l og...y...._ --- -  - - -- --- 

Cred its: 3 

Max. Marks: 25-r-75 

-   

Com pulsory 

M i n. Passing Marks: 

1------ -·_ro_t_a_l _N_o_._of Lectur l"u tt ri a ls-l'racti ca l (i n hours per week ): L-T-P : 3-3-0 

 
U n i t Topics 

 
o. of 

Lect ures 

t ------- 1------------- - - ------- -------------+-
Total-

-
30
- 

I n trod uct ion:  Mean ing  of  Research.  Object ives  of  Research.  Types  of 

Research. Research Process. Research Proble m formulat ion: Research Design:
 8

 
Features of a good research design: Di fferent Research Desi gns: Measureme nt 

i n Res..:arch: Da w_ pes: Sl>';!rt_:<.:S2_1" l·:rr -       --------------+------- 

 
I I 

 
I l l 

 

IV 

Sam pl i ng D..:sign: Census & Sample Surve)s: Steps i n Sam pl i ng Design:
 7

 

Types of Sample desi!!ns-Prnha bi l i t   & Non Proba bi l i tv sampl i n u. - 

Processi ng & /\ nal ) sis or Data: Processing operat ions: problem s i n process i ng:
 8

 
typt.!s or ana lvsis. I l y putles ·hi-sq ua r..: test. /.-test. l-l<.:sl. F-tt.!Sl. 

Presen tat ion: Diagram s: gra phs: chars. Report \Hit i ng: Layout of Research 

report: Types of  R t!ports: Mecha n ism  or writ ing a  R esearch re port: 7 

Precau tion::. ror wr it i IH'. rt.:port. 

Suggested R ead i ngs: 

I. C.R. Kothari. Research Methodol ogy 

2.  Baner jee S. and Roy Rame nd u. F1.:!_11d ! 1 entals of R esearc_h_ M_e_t_h_o_do lo_g,,.)..   

_ Suggested Con ti nuous Eva l uat ion Methods: 

.:...:.:..' . .·..:...:. .:_:_· ..:.... ... .:...:..:.;_· ..·_:_:..:... .:...·_:.·..;. ..:_·.... . ... .... ...........; ·..:..: ...·-·.·__: :_: . . ...... ...... ....._. _.._.._._._.._. ---- 
Suggested eq u i val ent on l i ne courses: 

·············································································································· 
Further Suggest ions: 

:..:'.....' ' ···:...:..:....:.:.:...:_:._:..:....:.:...: ·...· . ·..:_ ·.:·· ·········......... ............... ·•·. ................. ......·.:.:.:.:..:..:...:..::..:.:....:._:_:....:..:..:... ·..:      .._ 



 

L- -, 

. - 

 

 
 

 
 

-- Programme/Class: BBA 

 

--- --   --·-·-·- -- - - -·-· ----- 
- Year: Second Semester

-
: Fourth 

--- 

- --- - - - - 

 Course / paper- 11_(l - ---- - 
Course Cod e: FO I 0402·i=--T- -- Cou rse T i t le : Special i sed Accou nt i nu 

Course  ou ccomes:  The  object ive  of this  paper  i s lO g1v\!  lhe  basi c  k nov.:Jcdgc about  the  specia l ised 

Account i nu 

Cred its: 3 

- - -· -M- a-x-. -M- ark s: 25 ·75 - Compu l sory 

I M i n . Passi ni.?. Mark s: - ---- 

-· Tola 

- -- - ..Y - -   -- 

Ns:. C2_C.!_.:_ec 11:_<::;_:"l_i!1 - i 1l s_: ra1.: 1i c.:a l i n hours per \\ ec J.. ::- I P: J-3-0 

 

 
o. of 

lJ n i i Topics I .ecturcs 

>------ --- -- - -- - - -  ·----- --·-- 
Total 30 

I Accou n t i n g or Non- 1t·a9i!_l_g_ 0stit 1:i.0:.n :J l£ Ve _End Co n s i1.?.1rn1 ent 8 

11 Accou nts of Ban k i ng com pa ni es and Genera l I nsura nce com pan ies 7 

I l l 
Depan111en 1 accounl and Bra nch account.Accou n ts rela ted 10 H i re Purchase

 8
 

and I nsta I l m enl payment tra nsactions. Royalty Accou n ts 
Part ners hi p Accoums: Fi nal Accoun t. Reconsti1uti0n of Partnershi p firm s: 

I V ad m issi on.  reti remen t   and  deat h  or a  pn rt ner.  Dissolution  or Pannersh i p 7 

Ex clud i n!!. i nsolvency or Pa rtner) 

Suggested R ead i n gs: 
I .   Agarwa l , f3.D.. Adva nced Accou n t i ng 

 
1 Chawl a & Jai n. Fi nanci a l Account i ng 

. Chak nrn ani. K .S.. .\' d q111ccd Accoun t 

--- -- ---- 

 

I. . huk la. M .IL Fi nancial A na l sis and l h1sincss Forecast i ng 

5. Jai n & Narana!.!. Ad \ anccd A-ccou-n ts
- -· - - -- 

Suggested Conti nu ous J ·:val uat ion Methods: 

_ .. 

·········································-·-··-·······················-·········-·········-······· · ··········· ···· · · ·   
Suggested equ i va l ent onl i nc cnurscs: 

 ······· ·· ······ · · · · · ··· ····· · ····· ··················· · · · ······ · · ········ ··· · · ···· · · ···· ····· ·· ····· ···········   
Further Suggest ions: 

.........................................   .  . ........ ......... ...................................  ............... 



 

1 
- 

' 
---- -J - - -- ---- - - -i-    -    

Programme/Class:  BBA Year: Second - 
Semester: Founh 

Course/ paper-11 (B) 

Course Code: FO I Oc.102- --T -------- -  . - rse  ri t lc: Consuer Behav iour 

Course outcomes: Jl1c_ob,ie£ti v _ol this p_e_cr is to l!ive c bsic kno\\'lcd!!c  bout t he consumer behaviour 

Cccd;.,, 3 Compol sor' _ 
-  - _ _..... 

--- -··--- - 
M x. Ma rks: 25 ·;5 - . -- --- - M i n. Passi ni! rks: 

>--  -  - - Total No. of l.ectu n.:s- 1.utllrials-l'rm:tica l ( i n hou rs per \1·cck ): l.-T-1': 3-J-O - 

 

 
 

o. of 

U ni t Topi cs Lectu res 

rota1=30 

CB. Consumer  research  process.CB  models:  Economic  model.  Psycho- 

I ana lyt ic m odel. Sociological mod el. H oward & Seth model. icosia model.   8 
Enuel-K ol lat-Bl ac.:kwel l modcl. 

I nd ividua l   determ i nants:  Perce ptua l   process.  consumer  l earni ng  process 

II 
I ntrod uction: Concept. im portance and scope of CB. need  for s!Udyi ng.  

7
 

consumer a tti tude formation. att i t ude measurement. meani ng and nature of 
persona li ty. sel f concept. 

I n flucnccs & Co11sumcr Decisio11 mak i11g: Fami I: . rden:ncc.: group. personal. 
111 soc.:ia l and cultural i11fl uc11cc.: on CB. Cllnsu111c.:r Deci sion 111ak i11g process.  8 

Consumer Co11m u nicati on .£!:_Occss. Cllnsumcr satisfact ion. 

111llustria l Bu: i ng lkha \·i ou r: Part icipan ts. charactc.:ri stics nr i ndus tria l 
IV 111arkets. factors i nll uc.: nci ng i nd ust ria l ma rkL ls. stages or i11d ustria l buyi ng 7 

process. Cu _si_mcr a!] _!!1ct rket ig rsc.:rviccs. --- - ·- 

Suggested R ead i11gs: 
I. Suja. R.  ai r. Consu1111.:r l3cha\ iou r i11 l11<l ia11 l\:rspcc.:ti \ C 

2. Schi li11a11 & Kanuk. Consumc.:r Bcha\ iour 

l>. Louden & Bi tta. Consumer Beha\ iour 

4. Bennet & Kasa rj i._ Consu mer l3eha1·iour 

Suggested Cont i nuous Eva l uation Methods: 

··············································································································· 
Suggested equ i va len t onl i ne cou rses: 

·············································································································· 
Further Suggestions: 

··················································   ·   ···-·········...    ........................···················· 



 

 
 
 
 
 
 
 
 

 

Pro. ramme/Class: BBA  r ·-- -·----,- --·  -- --   
 

Year: Second _ _ L_ 
_ 

-- !:!:lcs1er: Fourt h_ _ 

Course/  paper-_1_2 _(A_)_ 

Course Code: FO I 0403T - ·1- Course Ti t le: l n ve;lment /\ ys   & Po;o;i-o Ma gme- 

Course outcomes: The objecr i ve of thi s paper i s 10 gi v..: the basic k nowledge ahou 1 the i nvestme nt ana l ysis 

a nd porr folio ma na u..:rm:n tu b-5:: } _ _ _ _ _    -------- 

Cred i t s: 3      Compu lsor) 

Max. Marks: 25 , 75 M i n. Passin Marks: 

 

 

U ni r Topics 

 
I nvest ments: Nature. scope. object ive and Process of i nvest mellls analysis. 

iconcepl of return and risk analysis. measurement of return and ri sk : Systematic 

and Unsystemati c R isk. 

I nvestmen t A lternati ves: I nvestment i nstrumelll of Capita l  Mark..:t and  Mone1 

-------- 
 

o. of 

Lectures 
Total  Jo 

 

8 

II Market. Val uat ion of Fixed and Variable secu ri ties Non Sccuril)  forms of 7 

   I nvestment. Govern ment Securit ies. M utual Fund. Real 1:s1a1e and Gold . 

·- damen t alAnal ysis: c -;-;;:;-ic analysi n-du;-y- ;:;alysi s  id company 
- ---- 

III analys is f cchnical /\ nal ) sis: Trends. i ndicators. i ndices and moving average
 8

 
a rpl ied 111 1echnical ana l ysi . 1:fli cient Markct 1 1 pothcsi s: ''eak. semi-stron g 

_  and ·on_g_ ma_rh.  ,! i l \t es1i ng_1..:chniqu..::-. _ _ _  _    _ _ _ , _ 

 
Port fol io Manag.e m..:n t: M..:an i ng. impona nce and ob.i..:cl i \ <.:S oi' port fol io and 

I V 
pon l'ol io manag..:111..:n 1. R isk and R ..:t u rn- Dclini1ion l) res and

 7
 

i mponance.Port fol io /\ na l:- sis: R isk M ..:asurc111..:n1: l-:s1i111at i ng rate or r..:lllrn and 

-- _ sta_1 da<!_dc 1ion ol'port lol io ret urns: 1 :rr..:c t s ol' Combi ni:i ..:curi1ies: 
Suggested R ead i ng:;: 

I . Securi ty ana l ysis a nd Portfol i o Manauc 1rn:n1 b) Puni1ha va 1hy Pa nd ian 

Suggested Continuous Eval uat ion Method s: 
.............................. ..................... ............................................................ 

Suggested e4uivalen1 on l i ne courses: 

.............................................................................................................. 

Further Suggestions: 

.................................. · · _.:.:_ . ·..:..· ....·.: ··   · .·:..;. ...:. ·.... . ...........:.·. . .._ ...... ...........:..·....... - 



 

- 

 
 

 

 

 

 

 

 

 

 

 

 

ProJZ.ramme/Class: BSA I Year: Second I 
 

Semester: Fourth 

Course/ paper- 12 (B) 

Course Code: FO I0403T I Course Title: Company Law 

Course outcomes: Thi: objective of this paper is to give the basic knowledge about the Company Law 

Credits: 3 Compulsory 

Ma;.-.-. -M--arks:- 25 ·
.
7-5 - - - - - - .. 

Min. Passing Marks:         

l"otal -2· !J.cc..!._urc - l'utmi d -h- <.:tic;0_(_in h > · \\'Ct.:k ): L.-T-P: 3-2- 1 - 
o. of 

LJ11 it rorics I.ectures 

---- - --. - - -  -- ---- t--  
l'otal -30- 

I 
Introduction: Detinition and Kinds or Company. Promotion and Incorporation of

 8
 

Companies; Memorandum of Association. Articles of Association. Prospectus. 

Shares. Share Capital. Members.Transfer and Transmission of shares. Directors- 

II 
Managing [)ircctor. Whok Time Director

 7
 

Capital Management: Borrowing powers. mortgages and charges. debentures. 
111 

IV 

Company Meetings-kinds. quorum. vot in.g.resolutions.minutes
 8

 
Majority   Powers   and   minorit) rights.  Preve ntion   or   oppression   and 

mismanagement. winding up or companies. its K inds and Conduct
 7

 

Suggested Readings: 

I.  Grocr L.C.H.. Principles of Modern Compan  1.<m 
 

') Ramaiya /\ .. Guide to thi.: Comranies /\ct 
 

3.   S ingh. A vtar. Compan  I.<I\\ 

14. Kuchhal. S.C.. Modi.:rn Indian Comran I.<\\I 

5. Kapoor. N.D.. Company I.a\'   
-- --- ------·-- . 

Suggested Continuous Evaluation Methods: 

.................... .   .  ................................  ......................  .............. ····················· 

Suggested equivalent online courses: 

··························································································       .................... 
Further Suggestions: 

···············································    ······························································ 



 

 
 
 
 
 

 

BBA: Third Year Course Structure 

Fifth Semester 
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Prooramrne/Class: Degree Year: Third Semester: Fifth 

Course/ paper-13 (A ) 

Course Code: FO I 050 I T I Course Tit le: I ncome ·1 ax 

Cou rse ou tcom es: 

--1 

The aim or the course is co bu i l d k111l\\ "lcdge. understan d i ng about i ncome tax among. the st u dent. The course 

seeks to gi ,·e detai leJ k nowledge a bnu t  the subject mailer  by i nst i l l i ng them basic ideas about I ncome Tax . The 

outcome of the course wi II  be as follows 

To rrovide k nowledge ahout I ncome r:i :x  "t:i. 

ro po"O'v ide k nowledge about g rm.  i rn:om1:a nd taxa ble i ncnme. ro give '111 
nvevie\ a bou t 9i 1Tcrc1 _d_cd ut:t ions a n d  _xcmpti ms. -- -  -· - - - - 

- Cred i ts: 3- . ---··- - 1 Compu lsoi» .- 
- 

- -  - 

------  - Ma·x-.·M-ark-s-: 2.5 1 75 - 
M i1. Pa_:;s l\-!- Marks: --- - - - -- - 

Tota l No. ol" l.eccu res-Tutori als-l'raet ical t i n hou rs per week ): L-T- P: 2-0-0 
'o. of 

l .\·1,;1un·:-. 

-- 
I nd ian I ncome Tax Act. 1961 : Basic Concepts - I ncome. Agrit:ul ture 

I I ncome. Casual I ncome. Assessmen t Year. P1-c\ ious Yea r. Gross Total I ncome. Total I ncome. Person. 

·1111al   Jll 

Tax E vasion. Tax Avoi dance.  8-- 
Basi s of Charge: Scope of Tot al I ncome. Residence and Tax 1.iabi l i t y. l m:on e ''h ich docs not l"orm 

II part of Total I ncome. 6 

Ill H eads of I ncome: I ncome from .Sa laries. I ncome from I l ouse Property. Pro lit and Gains of Bu si ness 1 0 

I- 
or Profession. Ca pital Gains.Income from ot her sources. - 
/\g.grcg.at ion or I ncome. Set off and Tirr fon ird ;i-·-ioss s dedct i rn;-;; 11' :0111-g.ross total I ncome. 

I V Computat ion of total I ncome a1 d raiabi l it .-- _ 

Su ggested Rea d i n gs: 

I. Mehrotra. 1 1.C.. I ncome Ta:-- I .a\\ a nd /\ccou n l 

2. Prasad . Bhag.'"lli. I ncome Tax I.a'' and l'ract icc 

J.    Chand ra Mahesh and Shukla D.C.. I ncome Tax I.a\\ a nd Pract ice 

-1.    /\garnal. B.K .. I ncome Tax 

------- -- 
6

 

='·  Jai n. R.K .. I ncome Tax - 
,- . -;:-' . I 

;l!1 1J<lition l(' thl'  !'("l•!E-t 1 c a: .,·. p1ii' i l·1c..  cnurt; \\ iii be dc:i· \"r\1 rhr\ uh .- \ ss!  ::n:::t ::.. P: =: :.d0!!_ G1· 't.tP j 

!Discussions. This wi l l i ns1i l l i n student a sense of dct:1s1011 mak i ng arid  practical l£ .xn i nl!. ---- ---- 

  steJ eyu i vale11 t o-nl i ne cou rses: ....·: . .·_; ...:..:.. ·.:.... :..·..:.;_::.:...:...:...:: .·_:..:. ... ·.:..:.:.:.: _.:..· ... ....... _ _     

lFu1 th....:r Susc,·.::;t i...)n:i:. . . ... ...................... .:. ·:......:_:_·_··.: ._: ....
 I

 

lJ 11 i t Topics 

Yea 

r 
Sem. Subject 

 
Part Paper Code Paper    ame Cred i t 

 
 

3 

v Course/ 

paper-1 3 

/\ 
FO I OSO I T 

I ncome Tax 3 

B Marketing Communicat ion 3 

v 
Course/ 

paper- 1 4 

A 
FO I 0502T 

Entreprene urshi p and sma l l business manageme nt 3 

B Sales managemen t 3 

v Course/ 

paper-1 5 

A 
F01 0503T 

I nd ustria l Relat ions & Labour Laws 3 

B Company Accounts 3 

 



 

. 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

Programme I Class: Degree I Year:Third I Semester : Fifth 

Course/ paper- 13 (B) 

Course. Co.cl FO J 050 I T I Course Title: Marketi ng Com m u nicat ion 

Cou rse ou tcom es: 

The a im of c he course is co bui ld k nowledge. understand i ng a nd sk ills i n marketing com m un i cat ion among tht.: 

stude n t. The course seeks to gi ve detai  l ed k now ledge about che subject m atter by i nst i l lingthem basic ideas 

about I MC and advert isi ng and their rol e i n over al l promotion scrategies of t he firm .The outcome of the course 

will be as foll ows - 

• A pply a n I MC approach i n the dcvelopme111 of :in overal l ad\ ertisi ng and promot iona l plan . 
• En hance crcati v i t) . cri t i cal  t hi nk i ng and anal) t ical abi l i t; through developi ng an i ntegrated marketing 

comm u ni ca t ion ca m.e_ ig n _    - --T - - ---· - -  ·- 
Crt.:d its: J - - - - - --- ·--· Compu lsor; - 

M ax. Marls: 25 ·75 
----- - - - - M i n. Passi ni.! Marks :-- - - 

--- ·- -
To-ta-l o._s1f!.c t un.:-;-Tuwr ia ls-l'ract i ca l (in hou rs per week).:_! -T- t> : 2-0- - 

No. of 
lJn i t Topics Lectu res 

- Tota 1=30 

Marketi ng Corn m u n icat ion: Meaning and its objecti 'es. I ntegrated Marketing
 I

 

Commu n icat ion ( I M C): concepts and process. I M C promot ion M ix. Advert isi ng - I 

I Mean ing. object i \ eS i t s role and funct ions. Classi licat i on of advertising. economic. social 

and ct h ical issu es i n ad\ ertisi ng. DAGMA R approach .  TP strategics i n 7 
advertising. Advert ising Agencies. 

Process in Advertising: Consumer and mental process in bu) i ng. A IDA model. H ierarchy 
of effects model. 1n format ion processing modeI. Advertising Budget - fop down and 

II Bui ld up apprm1ch . rnethods or ad,ert i sing A ITordable met hod. arbi tr<ll")  a l locat inn 7 

met hod . percen tage of sales rncthod. compct it i \'c par i t; mcthou. Object i n::: and 
Task method

·
.
- -- ---- - - --·- --- -- ------· - 

Advert isi ng Creat i\ it;: Meani ng of crcati \ it;. Creat i \\:strnteg.;. Creat i 'c tacti cs. 
Ad vert isi ng A ppea l s. LI ·p theor; of creati \ i t ;. Cop; '""it i ng: Mean i ng and Defini t i on of 

111 Copywri t i ng. The Copy\\ riter. Cop; '"·it ing for Pri n t. Cop;'' rit i n g guide I i nes. R ad i o 
Cop) wri t i ng. rv Cop)''ri t i n g. \Vriting !"or t he Web. r i ps for \\ ri t i ng good \\ C b conten t 8 

--- 

IV Med ia Plan ni ng and St ra teg 
- ---- -  ---- --·- -- - - 

ia  ;pes and t t 

;: Med I 
hei r character is ics: 8 

Setting Media objceti, es: Stens il1\ oh ed i n med iann i nl.!. 

eval uation of media. media scheduling strateg) . haluat ion or ad\ ert i i ng cflceti veness 

need and pur pose of eval  uat ion. pre-testi ngand post testi ng tech niq ues. /\ d \ ertisi ng 

research, dec i sion a reas i n intc r:!2 1ionl_< j   --  - 

Suggested Read i ngs: 

I. George E Belch & M ichael A Belch: Ad\ ertising and promotion- A n i ntegra ted Marketing 
Comm uni cat i on Perspec ti ve-M cG ra\\ Il i ll l·:ducat ion 

2. Chunawa l a & Scth ia : Foundat ions or /\d verti si ng Theo ry & Pract ice: I l i malaya Pu blish i ng Ilouse 

3. Copley Paul: Marketing Com m u nicat ions Management Concepts & theories.Cases and Practices: 
Butterworth Heineman n Pu bI icat ion. 

4. Aaker. David A . et a l., Advertising Mana1.1enwn1 Pl ll 
l 

i:"ddi i!l'!! t·J  h-..! th;:;.r, iilt.'.' ai 1npt1\ ...  ht..• <.: t.'l:r ·.\ iii h dl!l l\ r d t hl t'ttg!  . \ '\4\ :-  ;i:it  ti l-:;; . :'.·'" 'l  11iut \·11L Group 

<.:U:>:> I :> . ("  1- \ v iii 111::.t rl l Ill :'llldcnt _a_ Clle of de<.:i<.i o11 111:.l·i nµ ..!!._.! r:·: ·::::;! i ,,:;;:·;"; ;;";,_ 

D_ cstcd eqt1i\ lt:n1 1.211l ine c0ur::-c'. ...... . :·   . .  ........ ... . . . . . . . .... . 
IFunh..:r <:; l.l..!..!_!,.!eq i1"1 · . . .   . . . .... 

- 



 

- I 

- 

--T 

- ---- -- - - - -   - ---·- - 

 

 

 

 

 

 

 

 

 Program me / C lass: Degree Year: Third ---r Semester: Fifth 
 
 

- ·- _ .....z_ 
 
 
 

_ Course Codfo_l_Q_52J :_       

l 

- - - - - -- 
Cour«:/ pper-14 (A) --- ----· - --- 

(ou rsc_ l} c:l:nl..!:9Jrc -u · h i pill1 s211 bu si nss management    

Cou rse ou tcomes: 

The aim of the course is to develop concept of entreprene ur and entrepreneurship among the studen t. Thecourse 

seeks to give d etai l ed k nowledge about the subject matter by i nstilli ng t hem basic ideas about entrepreneurship 

and small businesses. The outcom e of the course wi ll be as fol lows - 
To prov ide knowledge abou t entrepreneurial concept 

To provide k nowledge abou t entrepreneurshi p development. EDPs and surport system To give 
a n overview about project and rrojecl report preparation 

To give an overv iew abou t t he smal l bu i e 
·-      --       -- -- -   -  ---------- 

Cred its: 3 Compulsory 

Max. Marks: 25 + 75 I M i n. Passing Marks: 

Total No. of I .ecturcs-Tutorials-Practi cal (in hours per week ): 1.-T-P: 2-0-0 
No. of Lect u res 

U n i t  --  ropics

 Total=30 Entrcr rcneurshi p: Concept. Role 8:.  

1mportance Ill I n dian I :cnnom;. 
-Theories or 1-:ntrc rreneurship. I .nt rerrencur<; l ·:volu 1 ion or concept 

I Types or cnlrc prencurs.  t rails  or em rcrrcneur . en t repreneurs  v 8 
ma nagers. Entraprencurs. proble ms facctl b) entrepreneurs. Women 

--- Entrep reneurs. R ur   ·:.   - re11Cl.!_r --  --  - - -·- - 
Entrepreneurial Development and I nst ituti onal Support S) stem: 
Entrepreneurshi p development. Concept and Signilicance. 

II Entrepreneurial Developmen t Programme s ( EDP). problems of F.DP. 8 
I nsti tutional su pport lo cntn:prcneurs ./\ rrangcmen t or linance a nd 
support from financial i nst itutions 

Business I dea: Environ mental analysis. Search for business idea. 

Ill Identi fication of projects. Selection of project . Project formu lat ion.
 8

 
Project repo11. project appraisal. 
Smal I  Business: De Iinit ions. MSM ED /\ct 2006. Strategic Planni ng 

I V and its steps lo' r sma ll busi ness. l nccnt i \ CS antl subsid ies a\ ai l able to 6 

smal l business. form s of  \\ ncrslr.: R gi t at in \!_   - - - - - - 
Su ggested Read i n gs: 

I. l :ntrcprcne ur shi p 1 0th l '.d ( I n d ian l :d i t i nn) 01 6 b:- R obert I l isrich M ichael Peters Dea n Shepherd. 

McG raw II i II 

2. K ha1ika. S.S.: l '.ntreprcneuria l De\ clopment: S. Chand and Co. 

3. K umar. /\ rya: l '. ntrcprcncurshir: Pearson hlucat i on. 
4. Desa i. Vasanl: D:- namics or l:ntrepn:ncu ri al lk1tlnp111cnt and Manaµemcnt: I l i rnal a:- a Publishi ng 

s. Rl u ndcl. R . and l.ockclt.  .: G    rin I : trc12ren  rsb_ip  r  l ice an d l>e!:_cc1i \ cs: Ox rortl Pu b I icat ions. 

Suggest ed Continuous Evaluation Method s: 

I n add ition to the theoretical i n puts the course will be deli vered through /\ssignrnents . Presentation. Group 

Discussions. Th is wi 11 i nsti 1 1 i n student a sense of deci sion mak i ng and pract ica l learni nu. 
 

I.I- unIlcr SLh.! 5t .:n:::... : .... 



 

------- 

=1---- 
- 

I - 

- --=·.--. . .. .......... .·..... . .... . -· ... . -- ... .. . - ...-....- - 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

Programme I Class: Degree I Year: Thi rd I Semester: Fifth 

Course/ paper-14 (8) 

Course Code: FO I 0502T I _ Sou rse Title: Sales management 

Cou rse ou tcomes: 

The a im of the course IS LO bui ld k nowl edge. understa nd i ng and sk i lls i n sales management among the 

stude n t. The course seeks LO give deta i led k nowl ed ge about the subject matter by i nsti ll ing them basic ideas 

about sales management. The outcome of the course \\ i II be as follows 

To provi de k nowledge about sales personnel and salesma nsh i p. 

To prov ide k nowledge about pe rsona l sell i ng and focus l ight on t he d i fferent perspecti ves or ma nagi ng.sa les 

force. 

To give an overview about im pona m:e of saks r,in.:e i n orga ni zal i un.Tu give 

-
an ove rview abou t eonu:: pt of d i stri bu t i on eltan m:ls. 

Cred its: J Comeulsor 

Max. Marks: 25-75 Mi n. Passing Marks: 

Tota l o. or Lectures-Tutoril  Pract ica l (in hours per week ): 1.-T-P: 2-0-0 

lln it Topics 
No. of Lectu res 

- ·- - -- -· - - -- -- 
I ntrod uct ion to Sales Managemen t : Concept. Evol ut ion of sa les funct ion. 

Tota1=30 - - 

I Objectives orsales management posit ions. Funct ions or 8 

    Sales m anager and their relation-'"ith o·ther exec uti,es. - 
Salesmanshi p: Theories of personal sell i ng. Types of Sales executives. 

II Qual it ies of sa l es executi ves. Person! selling process.  howroom &ex hi bition. 8 -·- 
Sales Organization and R elat ionshi p: Purpose or sales Or!!ani zat ion.T) pes of sa les 

orga nizat ion st ruct u res. Sales depanmenl e\ lernal relat i ons. Distri but i ve net \1ork 

Ill relat ions.
 8 

Sales Force Management: Recrui tment and Select ion. "ales !"ra i n i ng. 

-----·--·- es Co111p_e!l( n. _ 
- - - - - ---- -· 

Distributi on et\\ Ork Mana!!e111en1: I": pc or Market ing Channels. Factor 
affect i ng t he choice of chan nel. 1·:pes of mi dd leman and t hci rcharac teri st i cs. 

I V 
Concept or physical d istribut ion system.

 6
 

Su ggested Readings: 

1. Cundi ff. Still. Govoni. Sales Management 
 

2. Pradhan. Jakate. Ma l i . Salesmanshi p & Publ ici t) 
 

3. S.A. Chunawalla. Sales Management 

Suggested Continuous Evaluation Methods: 
,,••   ' ( 11•. ,.. . . '" • ••• • ' •f . .....  t   '" ...... ...  ...•  • ••• ••  • •  .• 

i Di 1..:u iu11s. ·rhis ·.... i!! ii1stii! i n :..,t udnl a :,t::i -. ,}r lh::cisi l'n 1nak i n!..!. tnJ ur;.t t i u: : "trr :n'-.:. . 

!Suggested eq ui va l en t  onl  i ne c  u :   - ····........................... . . . ... ..... .......... . .. .  .. _ 1 
:u::_ih. _r_? 1 g!:s11011:-; : . i 



 

  +   

 
 
 
 
 
 
 
 
 

 

Programme I Class: Degree I Year:Third I 
 

Semester: Fifth 

Course Code: FO I0503T I 
Course outcomes: 

Course/ paper-15 (A) 

Course Title: Indust rial Relations & Labour Laws 

This course will help students identify and develop an overv iew of industrial relat ions. It also help in acquiring 

i..nowledge and understand ing of Industrial I.ahour and General I.aws. 

• Knowledge of Industrial Relat ion framework 

• Competency to understand the irnportancc of t::rnrloyee Relation with in the perspective of Industrial 

Relation 

• KnO\\ ledge about rele\'3nt Laws or IIR management 

• Competenc' t o intrcted and imple111cn1_t_!.1 '.91.<l\\S \\ it l 1izat iL ---------------------------- i 

Credits : 3  Compulsory 

• Cornpc tcnC) to use Collcct i\·e Hargain Grievance rcd·!.c::...s::.s.:ca.:_l_1_.:c:...c::...h_.:a.._n-is'_·n_1 __-; 

Ma:-;. Marks: 25 1 7;----- -- --------- - -i_1__-=P-a_':s_c.s: i=nL<"1"=M==a=rk·s=:==================: 

Total No. of Lectures-Tutorials- Practica l (in hours per week ): L-T-P: 2-0-0 

 
Unit Topics 

 
 

Industrial Relations: Role - Importance - Trade Unions - Industrial 

 
 

No. of 

Lectures 

Tota 1=30 

disputes and their Resolutions. 6 

Participat ive Management: Structure - Scope - Collect ive l-3argaining - 

II Works Cornmittee - Joint Manage rncnt Councils - Pre-Requisite for 8 

successful panicipat ion - le ofClo_ver en lo:.ive l -3aruaininu. t--------- 
lndust rial unrest: Emplo:cc dissat isfaction - Clricv.ances - Disciplinar: 

/\ction - Domest ic l·:nquiry - Strikes - lockout - Pre\ ent ion of Strikes - 

Ill 
 
 
 
 

I V 

Lockouts. Disc ipline: Positi\'e. negative discipline. disciplinar: rroeedure. 8 

/\bscnteeism. Turnmer. Dismissal 

d  i_scha ·lf 

1:ac torics /\ct: Meaning. lklinition Weifore · Salet: Ikalt h Measures. 

\.Vorkmcn' s Cornpensation t\ct and International Labor Organization -
 8

 
Role and Function. General provisions of l-3onus /\ct 

and Gratui ty Ac t ·-- 

Su ggested Read i n gs: 

      --------  _ _ _  _ 

5.   Sreenivasan M.R - Industrial Relations 8:. Labor legislat ions. 

6.   Aswathappa K - Human Resource nnd Personnel Manage1m:nt. 

7. Subba Rao P - Human Resource Man;:ippmpn1 :>nrl lnrl11c 11·;,. 1 D.,1.... ,;,...," 

1--   -'-'_._.._·.-._.._ ._-_._.. ... ....u    ,,..... ,u1\t1 1:i.      · \... . J 1 1 \_J.:"l t:1 \ :1. _ 1 nd 11.... rna1 1<1 Hl.l".'l1 0 1 .atiou..:__!_. ::_'.\ : 
 

j Suggested C:ont i nu,)th I vrl :\1ah:-11 ktiu,ds: 
I I n add i t ion t o the r hcnrc1i:il in!-''·'! \ I \ ·  !',·. ._._ ;!! b;:: d;:::;-.. ;;·;,:! ;!-.;;,.,t:L ,\ :.;;;;;,n..:ms. i\·t:s..:11i i1i1011, \ 1rnup 

! Discussions. Thi:- _\il.! i n"t i l! in swdt '.!._     1i_ ....'2.!· ".c1:-i un 111.1  i n;l'.J prn•: !ic!! !,,;: :·:1int:. ---; 

L u:;:...:,,\...:,!...:,1u•••1km , 1i_;_ne 1.uw .,_1:-.· . ..... . .. . ........ 
:!:rn :"" '.!' -.-·..  -: -: ----- 

 

 

 
I 

   -·-- I 



 

- - -- - - 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
  - - - - - 

 Prog ram me f C lass: Degree I 

 

Yea r : Third ] 
Course/ paper-15 (B) 

 

- ·- - 
Semester: Fi fth    

  Co ur se Code: FO I 0503T I  Course Tit le: Company Accounts 

Cou rse ou tcomes: 
The a i m of the course is to bui I d k nowledge. understanding and sk ills i n the area of com pany accounts 

among the studen t. The course seeks to give det a iled k now ledge abou t thl! subject matter by i nst i ll i n u 

them basic ideas abou t accounti ng practices rekva n t to com panies. The ou tcome of the course wil l be asfo llows 

t-- 
 

• To understand joi nt stock companies and k nowledge about shares and debent ures 

• To have unde rstanding about li na l account s and account i ng practices related to amalgamation 

Credi t s: 3 
-  -- - - -- ·· 

Compulsor) 

   Ma.\ . Marks: 25 ·75 M i n. Passi m'. Mark s: 
>--- - - --- ..!K..- - 

Tota l No. of Lecture - l'ut or ial   Pract ica l ( i n hours per week): L-T- P: 2-0-0 

U nit Topic · 
No. of Leetures 

Tota 1=30 

Joint Stock Companies: I ts t) pes and share capi tal. Issue. 

I Forfei t urea nd Re-issue or shares. Redem pt ion or prelerence 7 
shares, Issue and 

RedemEt ion or Debenture. 
1:i nal Accounts: I ncluding Computat ion or managerial Remuneration 

II 
and disposal or profit.

 7
 

Accounting for Amalgamat ion of compan ies as per Account ing 

111 Standard 14. Accounti ng for I nterna l reconstruction . Liquidat ion of 8 

-·-------·-_ComEa nl'.. - -- -  -- ---------  - 
Consolidated Balance Sheet or I l ol d i ng C."opanies wi th one 

IV Subsi diar; onl; . . tatement or/\ rla irs and Delicienc; Surplus. 8 

Recci\ ers Recei pt and Pa\ merll /\ c. - Su ggested Read i ngs: 

t. Gupta R.L. Rad haS\\am: M . Compan: Accounts 
 

2. Mahesh wari. S.N .. Corporate Accou nt i ng 
 

3. Monga J .R ., Ah uja. G i rish. and Sehgal Ashok. Fi  nancial /\ccoun t i ng 

 

4. Sh uk l a, M.C.. Grewal T.s. and Gupta. S.C. Ad vanced Account s 

Suggested  Contin uous Evaluation  Methods: 
''' dU-.,t 'l ''-"'  t\' l '' • ••C• "C''"'-  " ...._ ·"-  _  ,., ,;;:    :;,,•:•   , n ··'!l \ n   \ ..:..: 1 :1 ti l', . ,,r.c   1

"'''• ':: '· •·' '"""'  I  1:· ' 

LD :5c_ussions. rhi s \.V !_lii5ii:l ii·student d scnsi.: ....f ,li.:Li_?;: ,}t! !n:!k!nt..;:.__:;_11_· 1-<'.-i-p''- 1-· a'-_<.:- '-_ c:-a'-_ i _ ic_a_r_n_i 11;.'.-;·._  -  -  -  -  -  -  -  --1i 

j ug gcsted cq uiva l eri_t_ n t? <:_t? L!!·t:s : ..·- · . .._._.._. ·-:... ... . . ....... ............ ............ .. _ I 
j r urlllt:r  uggest1ons: ......................... :...:..: . · : : _:_:..:.:. :: _:.:..:. ..:.:..:-:..:..:. ................ . ...... _ J 



 

]=---==- _ _ _    

 

 

 

 

 

 

 

 

 

 

 

 
 

Programme/Class: Degree I Year: Third I Semester: Sixth 

oure/_ pper-16  (A) -------------·- _ 
Cou rse Code: FO I 060 IT Course Ti tk : l_'r OJ,· _e_c_ t _ M_a_n_a.g.,_ e_m_e_n_t--------·-- 

Cou rse ou tcomes: 

• Stud ents wil l be able to understand the characterist ics or Project and Project Management K nowledge 

• The students will understand the manageria l process 1.ilong ''ith tools & techniques used i n Project 

management Knowledge 

• Student s "'ill understand the sched u l i ng and mon i t oring process i n Project. lhey \\'ill be able to appl: Pl:Rl 

and CPM method for proj ect sched u ling 
• Students wi ll understand the perspecti,es i n ''hich opt i111u111 decision s are to be taken i n case of r i sks with 

planned activities i n project I _ _ _ _ _ ----·--_ _ 
Cred its: 3 Co111pulsory 

Max. Marks: 25-t 75 I M in. Passing Marks: 

1---  - ---_ro_ t_a_l  N_o._o_t_·Lecture s- <:?ri 1-ract i cal (i n ho ur s per week): L-T-P:  2-

0-0 

 

 

 
No. of 

U n i t Topics 

 
Definit ions &Characteri t ics of P1uject. l ypes or Projects. Project Life Cycle. Project 

Management Process: I ntrod uct ion. l'ools & Techniques of Project Managemen t. 

Project Team and Scope or 

Lect u res 

Tota1=3U 

 
6 

Project Manage111en t. Proj ect a_n _i1._a_t i _o_n _. -----------------+ ---- i 
Prqject I dent i ficat ion & Selection: l dcnt i licat ion . Generat ion or ideas. Approaches to 

II  Project Screeni n g and Selection. Proj..:ct Rat i ng l nde-.;. Market & De111and A nal:si s 
Techniques: Sun e: & !'rend Project ion 
Method s. P roject  R i sk M 111e11_! 

Project Costi ng: Funda111ent al componen ts or Prlject Cost. l'ypes of Costs: Di rect. 

l1id i rect. Recu rri ng.  on-Recurri ng. Fi.\ed. Variable.  ormal. Exped ite costs. Project 

Ill 
 
 
 
 
 

 
I V 

Fi nancing and Budgeting: Sources oll'inance. Social Cost Benefit Analysis (SCBA ) of 8 
Projec t , Project Sched u l ing and Network A na l ysis: Steps i n Project Sched u l i ng and 

Network design. I ntrod uct ion to CPM and PERT. 

Mon itori ng and Cont rol: Planni ng- Mon i tori ng and Control Cycle. Project Manage ment 

I nformation Syste111. M ilestone /\1rnl ysis and Tracki ng Gantt chart. Earned Value 

Analys i s (EVA): Planned Val ue( PV). L :arn ed Val ue ( EV). Cost Variance (CV). 

Sched u le Variance (SV). Cost performance I ndex (CPI). Sched ule performance Index
 8

 
(SPI ). Project Term i nation: T) pes or Term i nat ions. Project 

Term i nation Process 

Suggested Read i ngs: 

I .  Project Management- A Manager ia l A pproach: .lack R. Meredi th lhoyhill  amuel .I. Mantel. .I r (Joh n Wiley 

& Sons) 
2.  Project Managemen t : M r. Sanjiv Marn ah- ( Wile: Oreamtech ) 

 
4.  Project Manage111ent Core l"c\t Book : M R S-'lanJWi l i.:_il_. 

. _ _ -il 
3.  Project- Preparat ion. Appra isa l. Budgeti ng and l m plc111entation: Chandra Prasanna - (TMH) 

5. Quanti tati ve Techniq ues i n Managemen t : N D Vohra ( l"M I I ) 

6. Entrepreneurship and Small 13usiness Manal!.en11.:nt : M I Shuk la 
Suggested Cont inuous Eva l uat i on Method s _v_ - -·- - ------ - -- -  --- - • 
I n add it ion to the theoret ical i nputs the course ''il l  b..: deli v..:n•d  1hrn11uh  /\ c:c:i unl't'"""c  1>.."°"'"·;., r ........ 
! j• ..;,• • !.;•.; 'l" •1,,;      t  la • ("  • '   I       · •    a 

r;::--------- - - - -·- - --- 
:Sugget ed  equ iva knt lllll1m:c,,urse:, . 

·  --- 1
I
 

j ........................ ............... . ..... ....................................:_.._.._.._. " ------------ 1 
j Funher Suggestions: 

I---- . ................ ... . ................................................ ..
--------
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Course/ pape 16(B) 

Semester: Sixth 

Course Code: FO I060 I T 

Course outcomes: 
I Course Title: Good s & Serv ice Tax 

The a im of the course is to bu il d knowl edge and understand i ng about GST among the student. The 

course seeks to give deta iled k nowledge abou t the subject matter by i nst i l l i ng them basic ideas about 

GST. The ou t come of t he cou rse wi ll he as f'ollov.s 

To provide k now l edge about i nd i rcct _ rn xes before G ·r. 
To provide k nowledge abou t regi stra t ion and docu men ta ti on process under GST.To 

give an O'v erview abou t tax exem pt ions. 

To !!.i \'e a n oven icw about Iil i ng of GSTR. --·--·--·---------------! 
Cred i ts: 3 I Compulsory 

Max. Marks: 25 r75 I M   i-n-.-Pa-ssi'-m'-""'M--a-
rks: 

-------- 

TotaI No. of Lectures-Tutoria ls-Practical (in hours per week ): 1.-T-P: 2-0-0 
 

U ni t Topics 

 
I ntroduction : Constitutional fralllC\\Ork or I nd irect 'I H\eS before (iS'I (I<!\<Ilion PPll crs or l Inion & 

State (jo1crnment ): Conccrt or V 1\T: Meani ng. Variants and Mcth11ds: Major Delcets i n t he 
st ructure or l ndi n:ct Taws rrior tn CiST: Ch en ie11 111' c;s·1 Structun:111' C1S I ( SCiST. ('(iST. 
lJTCiS I & I Ci ST): c;s·1 Council. 

Supply of Goods and Services - Delinition nl' surpl : Place or Suppl :I ntra-State ant.I I nter-State 
suppl : C11111 posi te ant.I Mi \..:U suppl : l mp11n and J -.,pon: Supplies 01·gn11ds and en ice liable t11 
he 1\:1crsc chargeJ: I imc nr suppl : 'iii rated suppl ies. /cn1 rateu supplie•,_ 

 

N o. of 

Lectu res 

Total=JO 

 

 
7 

II 1:,e111ptcd supplies & N11n-C iST supplies. ---·_ -·_   _   ·----- _
 7

 
Regist rat ion and Docu men tation: ( 1\ ) Rcgistrat ion- l'er'i11ns l i ahk lo 

I I I rcgistrat i11n: C 'n111pul.sor rcgistration: l'rnced urc or Rcgistratipn: I .wm pt iun fn1111 lh:gistrati nn: 

_ Cn111p11si   tionSche111e. _   _ _ . . _ _ _ _ 8 

( B) Dncu111cntuti1111- I a\ 111\ oiec: l lill 111' Suppl : Rceci pt Vnuchcr:l'a mcnt \ 'uucho:r : Rcl'und 
Volll:her: Debit Nnte: Crcdit . otc. Ret u rns: (iS I R I  and ( iS'I R 2. i\ l11nthl ()u;rrtcrl Ret urn. 
:\ nnual 

----+R_1_·.: 1_u1_·n_:_I imc and prm:cdun; u  ll_!i ng 1.iJtrr11s. ·-  -·. _  ._ _ _ _ _       ------- 
I n pu t Tax Crc:d it : l ntrnuucti nn. C'11ncept nl' Input Scn ice J)istrihut11r.l.cgal h1r111a l itics for an I SD. 
Distri bution or Cred it. C'l;.i iming I nput Ta' C'reo i t for inputs goods. Clai ming I nput ·1 ax Cn:dit for 

Capital Goods 
Payment of Tax- (al l'hrnugh I nput I a\ Crcd it ( b) II cash bank a lkrgcncrat i 11n 111' onlinc Chai Ian. 

E-Way Bill: I ntrod uction. l'n:rarnt ion nl'J-:- \\ a B ill. I mportant l'nintfor I ransponcr 
CST Po rtal : I ntroduction . (iST 1:cn-s stem. Ci ST St.11 id ha l'nll'iuer 

I V ((iSl'). llplnad i ng 111\ oico.:s 

Suggested Read i n gs: 

1. J\nandaday Mishra. GST I.a\\ & Procedure. Ta\lnan. 

2.  Goods and Service Tax Acts. 

- -  --- ·-- ----
8
---- 

3. Relevant Goods and Serv ices Tax Rules. Ni1_1·a Tux .-lssociules Basics o/'CiST fox111w1 

4.  Publ i cat i on on GST b> the I nst i t ute of Chartered J\ceoun tants or I nd ia ( 11\1 \\·.icai.org) 

5. Publicati on on GST by t he Cent ral 13oard or i:,ei<.o.: and Customs ("'"'·cbo.:c.org) . 

 

 
1.., "tuU1uu11 al u1 11h·nr. 111 ·:H ' ''Pt!\   t11t:     ):;r..... .: ·.;. ; !j   1...   ..k.·l \  : .:.._l :hr.):,t.!.li   \.......................1 

·: 

 
·! -  :;:·sc:t:iti\..1ii. l r''•" 

!Di-.:eu s:.irns Ths "'::_; :: ;; ,;;;,_:: '" ,,\ciJ .:-11i ,, 11:.c ll ck:e1 nrn _::i:_ '.1ki1:_g_ ad practio.:a l ka . _ _  I 
 

 

•S.·.. === ...:  d :..r_:; ·T·n ::·: :_:! i: iL" '-_\.·liT!>l.":"'> . ......_. _. . .... . .. .. ...... . .... .............. ... .:...:....:_ :...·. :..:..:...:...:.: 

!Fun her Sugg es'..:_ ..  ... . ..............·:...... 
--I· 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

BBA: Third Year Course Structure 

Sixth Semester 

- - 
Yea 

r 

- 
Sem. 

-- 
Subject 

- - -·· 

Part 

-·- -- - -- 
Paper Code 

- - - -- -·· . ----- - -  
Paper   ame 

· 

Credit 

 
 

3 

V I 
Course/ 

paper- 16 

A 
FO I0601T 

Project Manaucment 3 

B Goods & Service Tax 
... 
.) 

V I 
Course/ 

paper-1 7 

A  

FOI0602T 
Auditinl!. 3 

B International Trade 3 

V I 
Course/ 

paper-1 8 

A  

FO I0603T 
Stratl!.i<: Mamtl!.ement 3 

R Traininl!. and Dcvelonment 3 

 



 

- 

speci 
-       -- - -1=- 

_ 

- - - - 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 

Programme/Class:  Degree I Year:Third I Semester: Sixth 

Course/ paper-17 (A) 

Course Code: FO I 0602T l 
Course outcomes: ---  ·-- -C-ou r-se Tit le: A u_d_ it i n,,g, ------ 

The a im of the course is to bu i ld k nowledge and understand i ng ahou t A ud i t ing among t he stud ent. The 

outcom e of t he course ,.,·i l l be as fol l o\\'S 

To pr ovi de k now l edge about A ud i ti ng a nd i ts d i fferen t I) pes. 

To provide k nowledge about aud i t rroi:ed u re and aud i t or l im i ted com pan ies. 

Students wi l l get an overview about a l aud i t rece n t trends i n aud i ti ng. -= -- --- -- =-- 
Credi t s: 3 _ Compu lsor: 

Max. Marks: 25 -'- 75 
- 

M i n . Passing Marks: 

Total No. of Lecture -Tutor i als-Pract ica l (i n hours per week): L-T-P: 2-0-0 

U n i t Topics 
No. of Lectu res 

Total=30 

I nt rod uct ion : Mean i ng and objecti ves of Audi ti ng. I') pes of A ud it. 

I I nternal A ud it. A udi t Programme. A ud i t otebook. Rout i ne Checking 6 
and Test Check i ng 
I nterna l Check System: I nterna l Control.-1\ud it Proced ure: Vouc h i ng. 

II 
Veri ficat ion or Assets and Lia bi I ities.

 7
 

A ud it or Li m i ted Companies: Compan: A ud i tor - Appointment. 

111 Po,,crs. Dut ies and Li abi l i ties. A u di to1..s Repo11and Audi t 7 

--- --- -Cert i f-ic-at e-.-- --- - 
Special Aud it: A udi t or l3an k i ng Comranies_ A udi t or I nsurance 

Compa nies. A ud i ts or l '.ducat ional I nst i tut i ons. /\ udi t or Cooperat iH 

IV Societ ies. Effici enc) Audi t. Social Audit etc. 10 

Recent trends i n A ud i t i ng:   ature and Significance of Cost Aud i t. Tax 

A udi t. Management /\ ud it 

Su ggested Read i n gs: 
I. Basu B.K.. An i nsight with A ud it ing 

 
2. Gupta Kamal , Contemporar) A ud iti ng 

Suggested Conti nuous Eval uat ion Method s: 

I n add ition to the theoretical inpu ts the course wil l be deli vered through Assignments. Presentation . Group 

Discussions. This'"'i l l i nst il l i n stud en t a sense of decision mak i m.!. and pract ical learn i n . 
Suggested equ i va l ent on l i ne courses: 

.:..:_.. . . :.. ..  .:...:.:...:.....:...: :.......... ... ....................................:.· ..... . .......·.:.. .. ·...:. ...............;.·:.:. -- - - 
Fu rther Suggesti on s: 

··················.........-.-...-..-.-.-.-....-·...................................-.-.-..-.-.............................. -- 



 

 

 

 

 

 

 

 

 
 

,-------·------1- 
- Programme1   as De  - Year: Third 

      - 
_ Cc:> se/ paper-17 () 

 
Semest-er: Six·th 

 

---- 

rC- o-u_Cr_so_eu_ro_suetcC_oo_nd_1e_c:_s1::010602T _.r_ 
 

Course_Tit le: International Trade 

The aim of the course is to build knowledge and understanding about lmernational Trade among the 

student. The outcome of the course wi ll be as follows - 

• To provide knowledge about differe nt methods of international trade. 

• To provide knowledge about internat ional economic inst itut ions. 

• Students will get an overv iew about India forei n trade and India's trade policy. 

Credits: 3 Compulsory 

-
Min. P-ass ing Ma-rk-s: ---·- ---- 

 
 

lIni t 

Total No. of l.ecturcs-Tutorials - Practical ( in hours per week): 1.-T-P: 2-0-0 

N o. of Lect u res 
Topics 

Introduction: f3asics or internat ional trade. international trade theories. 

drivers or i11ternat ional trade. restraining rorccs. n.:cent tr..:nds in world 

Tota l=30 
 

6 

f-------+
t
-
rack. 

----------- -----· ------------------------- 1 

Foreign trade: Foreign trade & economic gro\\'th. balance or trade. 
II 7 balanc..: or payments. rre..: trad..:. forms and restrictions. 

- ·--- --·-- - ---- --- - -· - -- ------ --·--- 
International economic institutions : IMF. World flank. WTO (in 

Ill 

I V 

brief). Regional economic groupings - N/\ FTA. EU. ASEAN. 7 

SA ARC. 

India's foreign trade: R..:cent trends in India's foreign trade. 

inst itutional infrastructure ror export promotion in India. projects & 
1 0 

consultancy export . Trade Policy: India's Trade policy. e:-.pon 

f-- _....ass i stance. markctin.t..t._p. lan for ex.p. ort s.  ___ -------L.---------l 
Suggested Read i n gs: 

3.  Varshney & Bhattacharya. International Marketing 

Suggested Continuous Evaluation Methods: 

In addition to th..: theoret ical inputs t he course \\ ill be deli\ er..:d through Assignments . Presentat ion. Group 

Discuss ions. This \\'ill  insti ll in 19 1 se n   li_ cte ·iin 1 111  ki! 1.g a nd practical lea rnin!!. 

Sugµcstcd equivalent nnlinc c11urscs: 

• • • • . • • • • • • . • • • . • • • • • • • • • • • . • . . . • • • • • • . • • . • • . . . • • • • • • • • • • • • • • • • • •• • •• • • .... • • .:.:..:..:.:...:.::.  .. ·.• • • • .·.·c.....c..·-._.-·-_• •_.. -------j 
further Suggestions: 

....................   .........................:....:...  ·......:.:... ·.·..:....:.. ....:....: ............·..:..:·:.-·-····· -· . .................. 



 

Su ggested Read i n gs: 

i 
!Suggested eq u iva l ent u nl i ne cnur"'''' 

1 - - 

-1 

 

 

 
 
 
 
 
 
 
 
 
 
 

------------- -------- ---------,------------------, 
1----_P_ro_g"'"1_·a_m_1_n_e_/C_la_s_s_:_D_e_g,,.,re_e'___,         _ _ _ _y__·a_r_:·_rb!!:d:_ .Jl -S=-e=.m:..:.:..e:=-s=-t=e::..r:-=:-=S:..i:.'x-·-t'-h-' ----- i 

Course/ paper-18 (A) 

Course Code: FO I 0603T I 
Cou rse ou tcom es: 

  Cou rse  r itle: Strate!!.iC Management   

·The aim of the course is to bui I d k nowledge and u nderstand i ng about Strategic Management among the 

student. The outcome of the course wi 11 bt: as fol lows - 

• To develop learn i ng and anal yt ical sk i lls among the st udenis to solve busi ness problems and provide 

st rateg ic sol uti ons. 

• The course aims to acq uai nt the student s wi t h nature. ·cope and d i mensions of H usi ncss Policy and 

Strategy a 1 _g. rnent Process. 

Credi t s: 3 

Max. Mark s: 25 • 75 

    <;:o mpul so_!} _ --------- 

_ Mi n . Passi ni! Marks: 
---..!a.... - - - - - 

Total N o. of Lectures--l uttri !_?-Pcti a l ( i n hours per week ): L-T- P: 2-0-0 
 

U n i t 

 

 

 

 

 

 
II 

 

Topics 

What is Strategy? What arc Strategic I ntent: M ission: Objectives and 

Goals: Policies: Program: l3udget: Process of strategic management. 

Levels of stratC!!.) 

Identi fying strategic alternati ves of business: En v ironment al appra isal 

I nternal em ironment: Ke: Success Factors: Role of Resources. 

Capabi l ities and Core Competencies:Compet itive Advantage to 

Com peti ti ve St rategics: V R I O Model. E:-.iern al env iron mental 

No. of Leetu res 

Tota 1=30 

 
6 

 

 

 
 

8 

. _.a_n_ah. ·s_is_-_P_I   STU.. 

Concept of Val ue Chain. SWOT /\ na l: sis: rools and Tech niq ues for 
Strateg ic /\ na l: sis  TOW. Matri x: Gencric St rategics: Compet it i ve 

111 
 

--- 

 
IV 

Strategics - Portn':-i :" l·orce:-i Model: The l -.\ pericnce Cu rve. Grand
 8

 

S i_:_atS2:._BCG Matrix: Funct ional t ratc_g. ics. Ciloal cntri t rt_g c . 

Organizat ion Structure: Rcsourcc /\!location: Projects and Proced u ral 

issues. I ntegrat ion of Fu nct ional Plans. Leadersh i p and corporate 

cul ture: Eval uation and Cont rol : Or!!ani za t ional Systems and 8 

Techniques of Strategic b al uat ion and Control of Performance a nd 

------'
F
-
eed back.

----------------------------'---------- 

7. Lawrence. R. Jauch and Willi am F-. Glueck: Strategic Management and Business Policy. - McGraw - Hill 

8. W heelen & H unger. Concepts i n Strategic Management and Business Policy. 12111 ed it ion. Pearson 

Education. 

9.  Kazmi. Azhar.(2008). Strategic Management and Business Pol icy. 3rd Ed it ion. McGraw Hill Ed ucation . 

I 0. R. Srinivasan. Strategic Management the Ind ian comext. Prent ice H a ll of I nd ia 

1 1. L. M. Prasad - Strategi c Mana!!.emcnt Sultan Chanel 
Suggested Contin uous Ev;:i l11;;i r inn l\i1 1>1hrvlr · 

I 

t·-  : < ""·-  ·•· ··- : " · ··- ••• .,... ....... ll l ....  'lo. \11.11 '\l 1,.•.111  pt_. .J!.:!I \ ..) r.. 11 ll''l r·'"\'" A.!t n11cnt. Pr...:,...:: 1 .: i ·J!:. ...J,ruu l 

l!?j_:- t:u:;·, c·;,,  : h i s "Ill 1 n   tiil ;,, stu <11i -:·11:' ' t•i' lkC! ton m.11..;;;·, · 1 c.J ;;:  i,11 11i11._ 

b-....:..:...:_:_ · ·.::.." ""'..:."...... ... . . . ...... ...... ................ .. ..
 I

 
!Funher Suc.gc tior:s: 

',..... .. 



 

,.._. ----------------- -  -· 

nit To pics 

-  ----- - - 

 
 
 
 
 
 

Programme/Class: Degree [ Year:Third ----L  Semeste r: S ix th   

Course/ paper-18 (B) 

  Course Code: FO I 0603T I Course Title: Training and Development   

Course outcomes: 

• The field of Training and Development and its role in opt imizing perfonnance. 

• App ly ing theoretical concepts and models to training design. -- • Designing training interventions using a variety of methodologies. 

• Evaluating the effectiveness of training & development interventions. 

• Assess ing whether training & deve lopment is a v iable career option. 

Credits: 3 I  Compulsory 

Max. Marks: 25 175 I Min. Passing Marks: 

- T_ota l No. or I.ecturcs-T ria ls- P rac t ie  1!J!:iJ1ours  p veek).J_. J-J): 2-0-0 
No. of Leetures 

- -·--- ---------- - -- - -  - -- --· - _ ...... - Tota1=30 -- -- 
Int roduct ion: Concepts and Rat iorrnk or !'raining and j) v lopr rn: t: 

I Difference bct \\'l.:en Training. l)c\ elopmcnl &. Education. O\ CI'\ iC\ \ or 7 

training and development systems: organizing training department: 

training and deve lopment policies: Requis ites or Effec tive Training. 

Training Needs Assess ment (TNA): Meaning of T  I\_ Purpose and 

II Methods of T  I\ _ the  eed A ssessment Process - Organizational 7 
A nalysis_ Person A nalys is_ Task A nalysis_ Output of TNA. Learning 

,_ Theories. ---------- ---- 

Ill 

Designing. Conducting & !::va luation or Training Program: A reas or 

t raining. Types of training.System's Approach to Training.Training 

Methods. Designing a training program. contents & scheduling. stud) 

material_ selecting a trainer. deciding method or trai ning. Types of 8 
1caching /\ ids in Training. Training haluation & Methods of 1raining Evaluation.Training J:l'fec tivcness Models - Kirkpatrick 

I -- Modd orlrainin J:ffect i\ encss.CIRO Model. - 
l-.\ecuti\ e Dc\ dopment: Importance of J ·: ccut i\e Dc\ elopmenl. 

St eps in the orgnninnion orn management Deve lopment l)rngram 

  _.. -- 

IV l'.xec ut ive Development Program. Methods Technique. or 8 
Management Development Program.Special Issues in rraininµ & 

Development I.ega l Issues.Cross Cultural Preparation. Managing 

Workforce Diversit\ .Scnsitivit\ Training... uccession Plannin!.!. 
-- J_         - ..... - 

Suggested H.cadings : 

12. oe. Raymond /\ ..and /\ mitabh Dco Kodwani. J·:mployce Tra ining and De\ elopme111. Tata McGraw llill. 

5th Edit ion. 20 12. 

13. Rao VSP. Human Resourse Management. Excel Books Publicat ion. 3rd Edit ion. 20 13. 

1-t Rolf. P..and Udai Pareek .Training fo r De\ clopment. Sage Publications P\ l. Ltd. 

15. Jack J. Phillips. Hand book of Training Evaluation and Measurement Methods. Routledge . 

 1 6.  Dayal.lshwar. Management Traininl!. in Organisat ions._l r<:_ntice IJal _ - -   ----- - 
ISu<o>g-ested Continuous Evaluation Methods: 
I n  addi ti on w 1hc theoret ical inpllls the course will be deli\·ered t hrough Ass ignment s. Presentation. and 

""  ·,...    1  1.,...,,.,"l i nn 

 
:'u::-:C.:.?.:!.  1..1 ..._    ui '\ 111... l ll \.!l l l l l !L \. \ 'ltt "\C.:."\ 

:Fu• 11\t'.• ug ·.... t;1, u \=:: ........................................................................................................................................................................................................................................................................................................ I 
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