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Course A | Business Economics 3
: paper- I B FOIOIOIT Basic Accounting 3
Course A Business Statistics 3
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: paper-2 B Foror2T Principles of Management 3
Course A Business Ethics and Governance 3
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paper-3 B FOTOTO3T Computer Applications 3
Course A Organisational Behavior 3
I paper-4 8 FOI10201T Business Finance 3
| I Course A FO10202T Human Resource Development 3
paper-5 B Marketing Theory and Practices 3
Il Course/ A Business Mathematics 3
paper-6 B FO10203T Advertising Management 3
Course A Management & Cost Accounting 3
111 FO1 1T -
paper-7 B 01030 Business Law 3
5 I Course A FOL0302T Production Management 3
paper-8 B Business Policy 3
Course A Business Comm un ication 3
[
paper-9 B F0 10305T Business Environ ment 3
v Course A FO10401T Suooly thain Management 3
paper- 10 B Research Methodology 3
Course A Specialised Accounting 3
2 v
paper-1 1 B FOT0402T Consumer Behaviour 3
Cou rse A Investment Analysis & Portfolio Management 3
v paper-12 8 FOT0403T Company Law 3
Course A Income Tax 3
v paper-13 8 FOT0501T Marketing Commun ication 3
Course A Entrepreneurship and small business managemen t 3
? v paper-14 B FOT05021 Sales management 3
Course A Ind ustrial Relations &. Labour Laws 3
v paper-15 B FOT0503T Company Accounts 3
YI Course A FO10601T Project Managemen t 3
paper-16 B Goods & Service Tax '
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First Semester

I Course/ A FO1010IT Business Economics 3

paper- [ B Basic AccountinQ 5
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I Coursc_%/ A FOIOI03T Business Ethlcs.anc;Governance 3
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Programme/Class: Degree | Year: First | Semester: First

Course/ paper-1 (A)
Course Code: FOTOTOIT | Course Title: Business Economics

Course outcom es:

The aim of the course is to build knowledge and understand ing business economics among the student. The
course seeks to give detailed knowledge about the subject matter by instilling them basic ideas about
business economics. The outcome of the course will be as follows —

To provide knowledge about business economics. To

provide knowledge about Demand Analysis. To

Determine Production and cost analysis.

To Make aware with pricing and profit management.

Credits: 3 Compu lsory
Max. Marks:25+75 Min. Passing Marks:
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
. . No. of
Unit Topics Lectures
Total=30

Introduction to Business Economics: Nature and Scope of Business Economics, its
re lationship with other subjects. Fundamental Economic Tools-Oppoltuni ty cost
I | concept, Incremental concept, Principle of time perspective. discounting principle and 6
Equi-marginal principle.

Demand Analysis: Concept ot Demand &amp; its determinants. Price. Income &amp;

11 | Substitution effects, Elasticity of demand: mean i ng, types, measurement and 8
significance in manaFcerial decisions, Revenue concepts,

Conceot of demand orecasting and methods of demand forecasting.

Production and Cost Analysis: Meaning, Production function. Law ofvariable
111 | proportion and laws of return to scale. Various cost concepts and classification, Cost

output relationship in short run & longrun, Cost curves, Economics and diseconomics 7
of'scale.
Pricing : Nature of market, Types of markets and their characteristics. Pricing under
d ifferent market structures-Perfect, Monopoly, Oligopoly and Monopol istic
IV | competition, Price discrimination under monopoly competition. 9

Profit Management & Inflation: Profit, Functions of profit, Profit maximization. Break
even analysis. Elementary idea of Inflation

Su ggested Readin gs:
I. Varsney & Maheshwari, Managerial Economics
2. Mote Paul & Gupta, Managerial Economics: Concepts & cases
3. D.N.Dwived i, Managerial Economics
4. D.C.Huge,Managerial Economics
5. 5.Peterson & Lewis, Managerial Economics

Suggested Continuous Evaluation Methods:
Inaddition to the theoretical inputs the course will be delivered through Assignments. Presentation.
Group Discussions. This will instill in student a sense of decision making and practical learning.

Suggested equivalent online COUISES: .......iiiiiiiiiiiiiiiiiiiiiiiieeeeeeeeee e,
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Programme/Class: Degree | Year: First | Semester: First

Course/ paper-1 (B)

Course Code: FOIOI0ITI Course Title: Basic Accounting

Course outcomes:

The aim ofthe course is to build knowledge and understanding principles of accounting among the students.
The course seeks to give detailed knowledge about the subject matter by instilling them basic ideas about
Accounting. The outcome of the course will be as follows —

ToIntroduceabout Accounting Principles and otheraspectsofaccounting. Toprovide

knowledge about rectification oferrors.

To make able about valuation of stocks. To

make aware with share and Debenture.

Credits: 3 | Compulsory
Max. Marks: 25+75 | Min. Passing Marks:
Total No. of Lectures-Tutorials-Practical (inhours per week): L-T-P: 2-0-0
Unit Topics No.of
Lectures
Total=30

Introduction: Meaning and process ofaccounting, Basic terminology ofaccounting,
I Difference between accounting & book keeping. I mportance & limitations of 6
accounting. Various users of accounting information, Accounting Principles:
Conventions & Concepts.

Accounting equation. Dual aspect of accounting, Types of accounts, Rulesof debit
1 & credit, Preparation of Journal and Cash book including banking transactions, 10
LedgerandTrial balance, Subsidiary booksofaccounts.

Rectificati'on of errors, Preparation of bank reconciliation statement, Bills of
exchange'and promissory notes.

Valuation of stocks. Accounting treatment of depreciation, Reservesand provisions,

i Preparation of final accounts along with adjustment entries. 8

v Issue of shares and debentures. Issue of bonus sharesand right issue.Redemption of 6
preference shares and debentures.

Suggested Readings:

. Agarwal B.D.. Advanced Accounting

2. Chawla & Jain. 17inancial Accounting

3. ChakrawartiK.S., Advanced Accounts.

4. Gupta R.L. &amp; Radhaswamy, Fundamentals of Accounting
5. Jain & Narang, Advanced Accounts

Suggested Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation,
Group Discussions. Thiswill instill in student asense of decision making and practical learning.

Suggested eq uivalent ON 1INE COUISES: .ouvuiiiieiiiriiiiiiiiiiieeeeeee et e e e e eeeeeeaee e

FUrther SUTMESTIONIS: . oni i e e ettt ae e




Programme/Class: Degree | Year: First | Semester: First

Course/ paper-2 (A)

Course Code: FOI0I02T | Course Title: Business Statistics

Course outcomes:
Theaim ofthe course is to build knowledge and understanding of Business Statisticsamongthe student. The

course seeks to give detailed knowledge about the subject maner by instilling them basic ideas about Business
Statistics. The outcome of the course will be as follows-

To provide knowledge about basic concepts of Statistics. To

provide knowledge measurement of central tendency. To give

anoverview ofcorrelationand regressionanalysis. Tomake

able to know the sampling and probability.

Credits: 3 Compulsor)

Max.Marks:25+75 Min. Passing Marks:

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P:2-0-0

No:of

Unit Topics Lectures
Total=30
Introduction: Concept. features. signi ficance & limitations of'statistics. Types of data.
I | Classification & Tabulation. Frequency distribution & graphical representation. 6
Measures ot Central Tendency (Mean, Median. Mode), Measures otVanatl01 1
Range. Quartile Deviation, Mean Deviation and Standard Deviatio.Significance
11 Y . 8
orooert lesofa good measure of variation, Measures of Skewness ~ Kurtosis.

Correlation and Regression: Meaning and types of correlation, Simple correlation.
Scaner diagram method. Karl Pearson's Coefficient of correlation, Significance of
JII | correlation. Regression concept. Regression lines. Regression equations and 8
Regression coefficient.

Probability: Concept. Events. Addition Law. Conditional Probabilit). Multiplication
Law & Baye's theorem [Simple numerical]. Probability Distribution: Binomial.
IV | Poisson and Normal. 8
Sampling:Methodofsampling, Sampling andnon-samplingerrors, Testofhypothesis.
Type-1 and Type-1f Errors, Large sample tests.

Suggested Readin gs:
I Gupta.S.P. & Gupta.M.P.. Business Statistics
2. Levin, R.1.. Statistics for Management
3. Feud, J.E.,Modern Elementar) Statistics
4. Elhance,D. ..Fundamentals of Statistics
5. Gupta, C.B., Introduction of Statistical Methods

Suggested Continuous Evaluation Methods:
Inadditiontothetheoretical inputs the course will be delivered through Assignments. Presentation.
Group Discussions. Thiswill instill in student asense of decision making and practical learning.

Suggested equivalent on line courses:

Fullher Suggestions:




Programme/Class: Degree | Year: First | Semester: First

Course/ paper-2 (B)

Course Code: FO10102T I Course Title: Principles of Management

Course outcomes :
The aim ofthe course is to build knowledge and understanding about principles of management among

the.studenL The course seeks to give detailed knowledge about the subject matter by instilling them
basic ideas about management. The outcome of the course will be as follows -To provide knowledge
about management and its principles.

To provide knowledge about Managerial functions.

Tomakeaware with management thinkersand their contributions.

Credits: 3 Compu Isory

Max. Marks: 25+75 Min. Passing Marks:

Total No.of Lectures-Tutorials-Practical (in hours per week): L-T-P:2-0-0

Unit

Topics

No.of Lectures
Tota =30

Introduction: Concepts. objectives. nature. scope and significance of
management.  Contribution ~ of Taylor, Weber and Fayol m
management Management Vs. administration..

Planning: Concept, objectives, nature, TInportance and ITTmtatTons ot
planning, planning process Concegt of Decision Making and its

I moortance, forms techniquesan process.

Organizing: Concept, objecti ves, nature of organizing, Types of
Organization, Delegation of authority, Authority and responsi bility,
Centralization and Decentralization, Span of Control.

v

Directing: Concept. principles & aspects of directing, Concept and types of]
Coordination, Concept of leadership. Supervision, Motivation and
Communication .

Controlling: Concept, Principles, Process and Techniques of

Controlling. Relationshi p between planning and controlling

10

Suggested Readings:
I. Pagare Dinkar, Principles of Management
2. Prasad L.M..Principles and Practice of Management
3. SatyaNarayanand Raw VSP.Principles and Practice of Management
4. Srivastava and Chunawalla. Management Principles and Practice

Suggested Continuous Evaluation Methods:
Inadditiontothetheoretical inputsthe course will be delivered through Assignments, Presentation,
Group Discussions. Thiswill instill in studenta sense of decision making and practical learning.

Suggested equivalent online courses:

Further Suggestions:




Programme/Class: Degree | Year: First | Semester: First

Course/ paper-3 (A)

Course Code; FOT0T03T | Course Title: Business Ethics and Governance

Course outcomes:
The aim ofthe course isto build knowledge and understanding Business Ethicsamong the student. The

course seeks to give detailed knowledge about the subject matter by instilling them basic ideas about
Business Ethics. The outcome of the course will be as follows —

Todevelop understanding of business ethics and values.

To provide relationship between ethics and corporate excellence.

To givean overview about Gandhian philosophy and social responsibil ity.

Credits: 3 Compulsor)

Max. Marks: 25+75 M in. Passing Marks:

Total No. of Lectures-Tutorials-Practical (in hoursper week): L-T-P: 2-0-0

. . No. of Lectures
Unit Topics Total—20

Introduction: Concept and nature of ethics; ethics, values and behaviour;
[ development of ethics, relevance of ethics and values in business, 6

Arguments against business ethics
Work lite 111 Indian t'nllosophy: Indian ethos tor work lite, Indian values
11 forthe.work place, Work-life balance, Ethos of Vedanta in 8

management Hierarchism asan organizational value
& 1)

Relationship between Ethics & Corporate Excellence, Corporate Mission
Statement, Code of Ethics, Organizational Culture, TQM. Gandhian

11 Philosophy of Wealth Management, Philosophy of Trusteeship, 8
Gandhiji's Seven Greatest Social Sins, Concept of
knowledge management and wisdom management

Corporate Social Responsibility-Social Responsibil ity of business
v with respect to different stakeholders. Arguments forand against Social 8
responsibility of business Social Aundit

Suggested Readin gs:
[.Kaur Tripat, Values &amp; Ethics in Management. Galgotia Publishers.
2. Chakraborty S.K.,Human values forManagers
3. McCarthy, F.J., Basic Marketing

_él__ﬁhakrahoﬂySL,EihmmMmagcmmﬁ_AlﬁdammmV@ Oxford University Press.

Suggested Continuous Evaluation Methods:
Inadditiontothetheoretical inputsthecourse will bedelivered through Assignments. Presentation,

_Group Discussions Thiswill instill in studenta sense ofdecision makin gand practical learning.

Suggested equivalent online courses:

Further Suggestions:




Programme/Class: Year: First Semester: First

Degree |

Course/ pape 3 (B)

Course Code: FO10103T | Course Title: Computer A pplications
Course outcomes:
The aim ofthe course is to build knowledge, understand ing Computer Applications among the student. The

course seeksto givedetailed knowledge aboutthe subje<'.t matter by instilling them basic ideas about
Computer Applications. The outcome ofthe course will be as follows —

To provide knowledge about computer and its application.

Toprovide knowledge about components and working on computer.

To give an overview about software system and Data base management.

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks:
Total No. of Lectures-Tutorial s-Practical (in hours per week): L-T-P: 2-0-0

No. of
Lectures
Total=30

Unit Topics

Computer: An Introduction. Computers in Business. Elements of Computersystem,
Indian computing Environment, Management of data processing systems in
[ Business organizations. Programmes development cycle, flow challing, Input 8
Output analysis
- -. \l20granmin gi'onct. Software Oevelmentpl:.oces:s.c,...- TH=
Components of a computer system, Generation ot computer and computer
1 languages. personal computers in Business. PC-software Packages, An 7

Introduction to Disk. Operat mg system and windows,
GU L Other svstem sof1wares.

Text Processing. software, Introduction to spreadsheet sotlware, creati on of
spreadsheet application. Range, formulas, function data base functions 111
I I spreadsheet, Graphics
onspreadsheet, modes of data processing, Report generation, 7
Presentation graphics, Creating a presentation.

Computer software system. software development process, files design & Report
design. Data files types, Master & Transaction file. Data Hierarchy&amp; data file
structure. Use of files in Programmi ng.

v Relevance of Data base management system. data base manager, data 8
communication, networking. LA &amp; WAN, Real 1ime Sharing, On line & off
[ine processing.

Suggested Read ings:
1. P. K. Sinha &amp; P.Sinha, Computer.Fu ndamentals, BPB Publication

2. V. Rajaraman. Computer Fundamentals. PHI

3. Tannenbaum. Computer Applications and etworks

4.0 Brien. Management Information Sy $ehs-.. -t
Suggested Cltinuous Eval uat ion Methods:
Inaddition tothe theoretical inputs the course will be delivered through Assignments. Presentation,
Group Discussions. This will instill in student a sense of decision making and practical learning.

N Y ST DITT NN E NN AN e

F urther Suggestioris:




Year-1/Semester-11
Yea . .
. Sem. Subject Part | Paper Code Paper Name Credit
I Course/ A FOT0201T Orge'ln 1sat19nal Behavior )
paper-4 B Business Finance 2
Course/ A Human Resource Development 3
! I paper-5 B FO10202T Marketing Theory and Practices 3
Course/ A Business Mathematics 3
1 FOI10203T —
paper-6 B Advertising Management 3
Programme/Class: Degree | Year: First | Semester: Second
Course/ paper-4 (A)
Course Code: FO10201T | Course Title: Organisational Behavior

Course outcomes:
The aim ofthe course is to build knowledge and understand ing of Organisational Behavior among the
student. The course seeks to give detailed knowledge about tJ1e subject matter b) instilling them basicideas
about Organisational Behavior. The outcome of the course will be as follows —To provide knowledge about
Organisational Behavior. ,
To provide knowledge about individual and group behaviour. To givean
overview about change in organization and QWL.
Credits: 3 | Compulsory
Max. Marks: 25-1-75 | M in. Passing Marks:
Total No. of Lectures-Tutorial s-Practical (in hours per week): L-T-P: 2-0-0
Unit Topi cs S

Introduction: Nature and scope of OB, Challenges and opponunities
1 for OB, Organization Goals, Models of OB, Impact of Global andCultural div..:rsit) on OU. 7
Individual Behavior: concept. Personality. Perception and itsroh!in inJi, idual decision making.
Tl Learning. Motivation. I lierarch) or necdsthcor . Theur X and Y. Moti\ation-1 lyginc theor). 8
Vroom scxoeclum;' lheon.

Behavior D)nami-;;: Inlerpersonal bchmii(;11;1 nieatiol1. 1ransaclit;;-1,\n Isis. The Johari
WindO\\'. Leadershi p. ii> Theorics and prL"\ ailing kadl.".rship st)lcs in Ind ian Organisations.
Group 13chmior: Lklinition and i.:lassilication OT (irnups. ")pcs OT <.iroup S1rw.: lures. Group 3
decision making, Teams Vs Groups. Conl<.:mporar) issul:s in managing 1l..ams. 11111.".r-group
oroblems in organizational group dynamics, Manag.:mcnt of conllicl.

Management of Change: Change and Organisati-Onal development. R<.:sistancc 1\l change.
Approaches lo managing organizationul change. Organisational elli.:ctiwn..:ss. qrg<rnisational
v culture.Power and Politics inOrganisation . Quulit) of\\'Ork lili!. Recl:nl ad,ances in OB. 7

Suggested Readings:
I Bennis. W.G..Organisation D<.:\<.:lopml!nl
2. Breech Islwar. Orugnaislion-Th1! FramI\\Orl-. oflvlanugement
3.Dayal, Keith. Organisationul Development
4. Sharma, R.A., Organisational Theory and Bebavior
5. Prasad,L.M., Organisational Behavior

Suggested Continuous Evaluation Methods:

U¥fcu tOn Ih15 . jttnqerr,, zlblp:. n:-; 0! (::::i0:
Suggti .l Lcjui Tk 01Tl To.: 1i0tI e, - oereeeee o
funher SuggesriOns:




Programme/Class: Degree I Year: Second | Semester: Second |
Course/ paper-4 (B)

Course Code: FOI0201T | Course Title: Business Finance
Course outcomes:
The aim of'the course is to build knowledge and understanding of Business Finance among the student. The

course seeks to give detailed knowledge about the subject matter by instilling them basic ideas about
Business Finance. The outcome of the course will be as follows —
To provide knowledge about business finance and investment decisions.

Toprovide knowledge about financing and dividend decision.
Togive an overview about working capital.

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks:
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0

No. of Lectures
Total=30

Unit Topics

Introduction to Business Finance: Concept of Business Finance anc

Financial management, Finance functions, objectives of financial
I management- Profitability vs.-Shareholder wealth maximization. Time

Value of Money - Compounding &amp; Discounting.
Investment Decisions: Capital Bud geting-Payback, NPV, IRRand ARR
methods and their practical applications.

Financing Decision: Capitalization Concept, Basis of Capitalization,
11 consequencesand remed ies of over and under capitalization, Cost of

Capital. WACC. Determinants of Capital structure.Capital structure
theories.
Dividend Decision: Concept &amp; relevance of dividend decision,
Dividend  Models-Walter's,  Gordon's and MM  Hypothesis, 7
Dividend pol icv-detenninants ofdividend policy..
Management of Working Capital: Concepts of working capital.
v Approachestothe financing of current Assets, Management of different 6
-componentsof working capital.
Suggested Readings:
I. Maheshwari S.N., Financial Management

2. Khan andJain, Financial Management

3. SinghH.K., Business Finance
Suggested Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation,

Group Discussions. This wi Il instill in student a sense of decision making and practical learning.

Suggested equivalentonline courses:

10




Programme/Class: Degree | Yea;  ar:fillt =

—Samester:Second————|
. Course/p pe —_ =2  ___
Course Code: FOT0202T | Course Title: Human  >urce Development
R
Course outcomes:

The aim ofthe course is to build knowledge and understand ing of Human Resource Development among the
student. The course seeks to give detailed knowledge about the subject matter by instilling them basic ideas
about Human Resource Development. The outcome of the course will be as fo!lows —

To provide knowledge about HRD concepts and other aspects. To

provide knowledge about potential appraisal.

Togive anoverview aboutJob Enrichment and Quality circles. To

makeawarewith humanresourceaccounting.

Credits: 3 Compulsory

Max. Marks:25+75 VIii. Passing Marks:

Total No. of Lee. fures-Tutorials-Practic.. 1Jours P<::-2' CHIT-P:2-0-0
Uni No-of Leetures
: .

ni Topics B - B Total=30
HRD: Concept, importance, benefits and its disrinction tro 1111IRM, locus
manpower. Management Development: Concept,need.man, ment 7
development methods.
Potential Appraisal: Concept. need, Olcctlves, methods 1 0sfaclces.

T Training: Mcanins. role, assessing needs for training. orgal  ing training 7
Training. — -
Job Enrichment: Concept, Principles. steps forjob enrichmenl. hurdles in
job enrichment, making job enrichment effective,job and v.orl,redesign.

11 Quality Circles: Concept, structure, training in quality circle, problem 10
solving techniques, role of management. trade union and ‘ )
workers, quality circles in India. o —— |
HRA: Introduction, scope. limitations. method". Mirnagemenl or carccr:>.

v ’ Stress Managemen t: Definition. potcmial. sources orstrc . 11SCCJUI11Ces 6

of stress,mana in stress. -
Suggested Readings:
I. Dipak Kumar Bhattacharya. Human Resource Management

2. Arun Monappa,Managing Human Resource

3. P.Subba Rao, Essential of HRM and Industrial Rdations

4. C.B. Memoria, Personnel Managemen t
Suggested Continuous Evaluation Methods:
[n addition to the theoretical i nputsthe course will be delivercu throngh Asi:nments. Presen tation.
Group Discussions. This will instill in student a sense of decision ming and practici lcarnin.g.
Suggested equivalent online courses:

Further Suggestions:




Programme/Class: ! 1 — = _vyer _ . First | Semester: Second

] Course/_paper-5 (B)

Course Code: FO10202T
Course outcomes:

Course Title: ~ Marketing Theory and Practices

The aim of the course i:; 1t) b1 1ilelknowled ge nnd understand ing of Marketing management among the
student. The course scds cdetciilcd kno\\'ledge about the subject matter by instilling them basic
ideas about Marketing rhcor and Practices. The outcome ofthe course will be as follows —
Toprovide knowledge about M<Irketing Theory and Practices.

To provide knowledge about market segmentation and marketing mix. To give
an overview about marketing research.

Credits: 3 Compulsory
Meix. ivLt"k:251-75 o Min. Passing Marks:
Totnl 1 1 ctures-10 ials-Practical (in hours per week): L-T-P: 2-0-0
. Toni No. of Lectures
Uit : opies Total=30
Introduction 10 Marketing: Definition. nature. scope &amp; i mportance of
I Marketing i'lanagemenl. Core concepts of marketing: selling concept
production ci nci.:rt. modern marketing concept. 7
societal Irnlrl L'ti1H.
Mallelscelll:n’; oil:Clincept. biis of Stgillentat1On.its Importance 111
1 marketlng Lt 1:t111g: Concept. 1) pes. Importance: Positioning: 7

Concep!.:_1l>< 11l + Q p9itio!llg: Reposi tioning.

Marketing I\lix: [>roduct - Product Mix, New Product development. types
ofproduct. I'toductlifecycle, 13randing and packaging. Distribution —
Concept. ilnport:Ince,clifferent types of distribution Channels.

i Marketing I\lix: Price -Meaning, objective, factors influencing pricing, 9
methodsofpricing Promotion-Promotional mix, tools,
| obj ectives. I'Cdi1selecti-9 1 1] 1'Inagement

Marketing rsL<Irch: Importance. Process &amp; Scope. Marketing

v Information \)siem: I\.Icaning. Importance and cope. Consumer 7
£3chaviour. Conecpl. mpmtan ccand factorsinfluencing consumer
Behaviom.
Suggested Readin -:

hil ki.:t
é)tzletlp\}éa r]véaerlnlk ml%lg/r[%tl(ggl
| 3. RaianSaxena.Markr n #lan<llLement _

Suggested Continuou l:valu:1t-on Methods:
Inaddition tothethcorctictiinputs thernur ¢\\'ill be delivered through Assignments. Presentation,

Group Discussions. "i111li il i n-senseofdecision making and practical learning.
Thi
Suggested equiv;icnt 011linc courses:




Programme/Class: Degree | Year: Year: First | Semester: Second

t—- , — arrse/ paperG @ )— -
" —— B
C, oyrCOUrse Code: FO10203T -~ —-----="==== Course Title: = BusinessMarhematics
~ seoutcom-es: ———— —_— —v

The aim ofthe course is to build knowledge and understanding of Business Mathemat ics among the
student. The course seeks to give detailed knowledge about the subject matter by instilling them basic
ideas about Business Mathematics. The outcome of the course will be as follows — To provide
knowledge about Mathematics and its use in business.

Tomakeableabout mathematical calculations.
To learn about the use of set theory and calculus in busine s.

Compulsory |

Credits: 3

Max. Marks: 25+75 Min. PassingMarks:...
=0-0 —1

e

Matrix: Introd uction. Square Matrix, R o\\' Matri x. Column Matrix
Diagonal Matrix. Identity Matrix, /\Jdition, Subtraction &amp
Multiplication of Matrix. Use of Matri' in Business. Mathematica
Ind uction.

Inverse of Matrix , Rank of Matrix, Solution to a system of equation
by the adjoint matri x methods & Guassiall I-:linination lethod. ___—4__
Percentage, Ratio and Proportion. Average. Mathematical Series-
11 Arithmetic. Geometric & Harmonic, Simple Interest & Compound 8
Interest
Set theory: Notntio;:--zT ‘cts. Singleton-et , +;:] -Sel Ifillite SA.ftjm1
1 Set  ull Set. Subset. Proper Subset, UniH:rsal Set. Union or Sets. 1111..:r
section of Sets. Use of set theory inbusincs-,. Per11lutation

& Combination.

Concept of Differentiation and Integration. Maxima and Minima 11
v Differentiation. Application of Differentiation & Integration in Business 6
f-- ...t o Ploof oftheorcms, etc.) AN

Su ggested Read ings:
I . Mehta &amp; Madnani. Mathematics for Economic..,

2. Mongia, Mathematics for Cconolllics

3. Zamiruddin, Business Mathematics
Suggested Continuous Evaluation Methods: ’
In addition to the theoretical inputs the course will be deli'ered through Assignments. Presentation.
Group Discussions. Thiswill instill in stutlem a sense of hicision makingantl Eactle .} ... teancnil 1ol --eemmemmmeeeeeev
Suggested equivalent online coursl!s:

Further Suggestions:



Programme/Class: Degree Year: Year: First I Semester: Second

Course/ paper-6 (B)
CourseCodc: H0 10203}. = - = Course Title:  Advertisi ng Management
Course outcomes:
Theaim of'the course is tobuild knowledge and understand ing of advertisement among the student.
The course seeks to give detailed knowledge about the subject matter by instilling them basic ideas
about advertising Management. fhc outcome ofthe course will be as follows —To provide knowledge
about advertisement and its use in business.

Tomake ableabout advertisement concept and its management.
Tolearnaboutthe useofadverticementinbusiness .,

1 7_4
- Cre-ill: .,—--- - === = —-0 Mlpulsory
_I =\ Pssiolg Moanks. s
ivl.:Mai!. ": - 75 o
- — - *No: .:111.cclurcs :uto liIs-Praclical (inho cr week): L-T-P: 2-0-0
. . No.of Lectures
Unit lopics Tota 1=30
Advertising: Introduction. Scope. impollance in business : Role of
advertising in sOcial and ccornmic development of India: Ethics
and Iri1lhs in Indian/\d vertisinl! 9
—— e - — S S——

Integrated Communication Mi:-, (IMC)-mcaning. importance;
11 Collllllunicalion meaning.impllrtance, process.communication mix- 8
componcnls.role in marketing. Branding-meaning. importance in
advert ising.

Promotional objectives — importance determination of promotional

1 objecti\eS, selling objective D\(iMAR: Advel lising Budget importance,
1-—+-€Sta blisJil hc luf get-aepro<i CS.a:J1QCa.t:iCl1.0f bu.dUG. - —— -~ .
Ad\crlising ( op-meaning 11111poncnls Ipc. or ad\crtising copy.
IV importance ol neativit in ,dvertising: Media planninf?;-imporlancg, 6
strategics. mcdi.l mi'\. Ad\ I'"ti'iing rcscarch - importance. testing
advertising effectiveness  Illarket testing for ads; International

| Ad,eris 1 11J2!]'ance.internali o.n:a:l. Vs Locasla:d:vieirtds ity ——--L ------

Suggested Readin gs:
= Advertisingand Promotion =~ George E. Beich & Michael A.Belch. T.M.1-1.
» Advertising Management. Concept * nd Cases Mancndra Mohan, TMH
= AdvertisingJ.tlanag <.1 cnt Rajec'l3atra, PI1I

Suggested Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation,
Group Discussions: This will instill in student a sense of decisi on maki ng and practical learning.

Suggested equivalent online courses:

Further Suggestions:




- . r----

1 / . =) Year Second Semester: Third
- I —€Cou—efpaper-7(A)—
Course Code: FO1030IT Course Title: Management & Cost Accounting

Course outcomes: The objective of this paper is to gije the basic knowledge about the Management and
costaccounting

'Credits 3 _Comoulsorv
Max. Marks: 25 75 B _ _ Min. Passini! Marks:
Total No. of -¢_£tures-Tuto ! tls:.Iractical (in ho rs]' r--eck): L-T-P: 3-3-0
No. of
Unit Topics Lectures
— ——— —— — Total=30
Introduction: Meaning, Nature and Scope of Management Accounting, Functions
1 Relationship of \/lanagement Accounting, Financial AccoUuntitg amd Cost ]

Accounting

Cost Accounting: Nature and Scope of Cost Accounting. Cost concepts and

I classi fications. Methods and Techniques, Installation or a Costing System; 7
Accounting for Material, Labour and Overheads
Product Costing: Single unit costing-preparation of cost sheet, Proeess-eosting,—

1l 8

Contract costing (Elementary n Irical problems)
N Marginal Costinl-and Absorpti on Costing, Break-evul anal) ™ is. 7

Suggested Readings:
I. Maheshwari S.N., Advanced Problem ancl Solutions in Cost Accounting

| 2. Khan &Jain, Management Accounting

3. Gupta, S.P., Management /\.£ cou nting

Suggested Continuous Evaluation Method -~




Programme/Class: BBA ,-A,J__,_*

___Year: Second

_Course/paper-7(B)

Course Code: FOI10301T I

Course Title: Business | aw

) ! T _____ ) __Svcmcsgglj:fh‘irgvm

&

Course outcomes: The objective of this paper is co give the basic knowledge aboul lhe rules and

cnpital. M-:rnhl'rship. M-:ctings and Winding-11p

Suggest-:d Rendings:
I. Avatnr Sinph. Company La\\

2. Khergamwalla. JS. The N-:potiahk In:-trument /cl
13 Ramaya A. J\ Guide 10 Com panil's /\ct

-t. Tuteja SK. Business Law for Manngers

ﬁ_egglation_of execution of B_uS1 ness -
Credits: 3 _ CIlnpl
Ma:-:. Marks: 2575 Min. Passing M Irks:
,-Jootal  o.of leclurs-1'utlHials-Praclical (in hours per \\eek): 1 -T-P: 1-2-1
o. of
Unit Topics Lectures
Total =30
The Indian Contract Act 1872: Scope of the /\cl. Essential of A Valid
Con tract. A greement. Performance of Contracts. Rrcach of Cnnlracl & 8
R emedies. Quasi-Contracts
I The Sale of Good Act. 1930: Formation or Contract. Conditions & 7
Warranties. Rights oran Unpaid Seller: £.1i9rmance ()j 1 c Comra «—=Sale { — — .
The egotiable Inslrumenls Act, 1881: alure and Type. of negotiable
111 instruments.  cgotiation and Assignment. Holder-in-Due Course. Dishonour 8
nnd Dischar -:orNcgoliable Inslrulllen1:J\rhitralion
The Companies J\ct. 19:'6: alllrc and Type fGmllanic.. Fol:ilion of
18Y% Compallil'S. Mcmornndl1111 an<l Anick.; 1,r \ssnciation. Pn)sp-:ctu:-.. Shar-: 7

Suggested equivalent onlinc courses:

Suggested Continuous Evaluation Methods:

Further Suggestions:




BBA:Second Year Course Structure

Third Semester

Year

Sein.

Subject Part | Paper Code Paper Name Credit
m Course A 10301 T Management & Cost Accounting 3

Daper-7 8 - Business Law 5

Course A Production M 1.nl 3

2 11 . roduction Manageml.:n

paper-8 R FO10302T Busin ssPnlic) - 3
n Course J\ F01 03037 Business Communication 3

paper-9 B Business Environment 3




Programme/Class: BBA _I_ —  Year: Second , Semester: Third
Course/ paper-8 (A)

Course Code: FOI10302T | Course Title: Production Management

Course outcomes: The objective of this paper Is to give the basic knowledge about the Production

Management in industry

Credits:3 Compulsor)
Max. Marks: 25 -75 o o __Min. Passim'Marks:
Total n.UI' Lytue -Tut orials-I'rm:tical (in holr:. pr\\c...ekL---%3-2: /| — _
0.0r
Unit Topics I ceturc..:s
— ] . lornl 30
Introduction  to  Production M anagc...ment:  Ilistor)) O Production
Management: Detinitions of Production Management: Production Process:
| Production: The Ilean of an Organization: Objectives of Production 8
Management : Scope of Production Management: Importance of Technolog)'
in Production
Concept of Forecasting: Purpose or Saks Forccasting. Basic Elements of
I Forecasting. Importance of Forecasting. Objectives of Forecasting. 7

Classitication of Forecasting Qualitative and Quantitative Techniques of

Forgeastinu— . - I
Product Selection: Definitions of Product Design and Development: Need for

Product Design and Development. Origin of the Product Idea and Selection g
from Various AlternutiHs. Choosing among Alternative Products. Modiling

111

the Existing Products. Sources or Product
Nature or ProJuctinn Planninl:! and Control (PP(): T) pes of Plan. Elements

v of Prodrn.:tion Planning. Strategy nr Production Planning. Aggregate 7
Planninl!: ITV!aulctl.l:IS1-! 'roductioll1Plnlllg 1 Control (1'PC)

§uggested Readings:
[.Production Mana(!ement by Telsa rtnd S Chnd Pui _cat inn
Suggested Continuous Evaluation Methods:

Suggested equivalentonlinc courses:

Further Suggesti ons:




~ Pogrn ,lclass BRA- [-- o o 8( o= Thd
Course Code: FO10302T L - Corse itle: ! $s - I

Cour ‘e outcomes: The objective or this raper i. to give the basic knowledge about the business Policy in
business and industry

Cledit:) - - ——3 — - Colnpulsoj- )
1 —— Max. Marks: 2.5 +75 S Min. Passing Marks:
Total No. of LecturesTutorials-Practical (in Irs peee )= L -T-P:3-2-1 —t
'0. of
Unit Topics Lectures
Total -30
Introduction: ature & imponancc of Business Policy. Development & 3

Classi fication or Busi ness Policy: Mechanism or policy making

Responsi bil i ties & Tasks of Top Management : Object ives of Business.
Characteristics. Classi fication. Types or objectives and their overall
1 Hierarchy. Setting or objectives. Key areas invol ved: Corporate Planning: 7
Concept or long term planning. Strntcgic Planning. Nature. Process &

___|_I mi if1irlanee . _

Corroratc Stratcg) Cnni.epl. Comroncnts. Impurtame. an] Strategy

[ rormu lation: Concept. Process & /\fleeting Factors. Strategy | valuation: 8
o ¢ : riteria. L12.Yironl11clil An<tl)sis. Rcsoure /\ nal)si-; r ————
IV Concept or S:rnerg) : T)pcs. haluation of Syncrg.). Capabilit: 1'roliks. 7
-|Synergy a. Compt>ncnt ur Strntcg) & it:-. rek\'<lIICL'
Suggested Readings:

I. Gluek & launch. Corporate Strategy
" Tlatton & I lanon. Strategic M anagement

3. Christian. /\nderson. Rower Business Policy
4. . McCarthy. IninChiello. Curran Business Pol icy & Stratcpy

5. Azhar Kazmi. BusinesP111iC)."...
Suggested Continuous Evaluation Methods:




Proz.gramhe/Cas:BBA - . Y ar:Second ] Selester: Thild
Souess! paper B0

Course Code: FO1030 - r Course Title: Business Communication

Course outcomes: The objective of thi. paper Is to give the basic knowledge about the Business

Communication

Credits: 3 Compulsory
M ax. Marks: 25+75

___ Mn. Passin gy Mtks 1

otal No. of Lectures-Tutorials-Practical (in hours per week): [.-T-P: 3-3-0

Tot re S

o. of

Unit Topics I .ccturcs
Total -'30

-

Introduction: Meaning and objective tlr Business comnlunication. Forms of
Communicat illn. Communication model and proces . Principles of E ffective 8
Coltimunicatiun

Corporate Communication: Formal and Inform<il Communication.  ct\\Orks.
11 Grapevine. Barriers In Communication. Groups discussion. Mock Interviews. 7

= inars.Ing ividua! andQrulL_!J£.!' i.ntali t- —
Essential of effective Business lIt.:tters, Writing Important Business leners
including c.:orrcspondcnc..c with Bank and Insurance com panies: Oral & Non-

11 verbal communication: Principles of Oral Presentation. Factors affecting 8
Presentation. effccti\e Presentatil)ll skills. conducting wurveys: Ffody

Language. Para Language. Effective Listening. Interviewing skill, Writing
Resume, Lener and A pplication:

Modern forms of comm unication. International comm unication. Cultural
v sensi tivt:ness and cultural context. Writing and presenting 111 international 7
situations

Suggested Readings: -—
[. 1larat & Davar./\ 1--\ blokor 11usiness (.1lITes1,011dcl11L:c

" BhelldcD.S..lh1siness Col1111Tunicatiull
J. David Berio.The Process of Conllnunication
4. Gowd & Dixil. Advance Commercial Correspondence

5. Gurky J.M., A Reader in [ luman Communic<ition

Suggested Continuous E\aluation Methods: —-—— — ——-




frrammec Class: f3f3/\ 1 Year:.econd - ——+—— mcter: Third

>

- Course/ paper:.JB)

—— C r1se- ode: FO ornT- -, Course Title: Business 1. 1wironl11ent

tourse outcomes: The objective or ili;:- paper -t —,LiV  11lbasicki owledge about the i Sinesst

environment in industry

I. Francis Chcrunilum. Rusiness Fnvironment

K ./\swathapa. Business Invirol111ell
Suggested Continuous Evaluation Methods:

Suggested equivalent online I:\IUrses:

Credits: 3 Compulsory
- Mx . Matks: 25+75 —- - — Min. Passin g:..Mrks:
Total No. of Leclures-}! :!t Ols-Prac ic (1 ou.e r eek):L-T- :1-2- 1 -——— —
o. of
Unit Topics I.t:ctun:s
Total-30
Introduction: Concert.  Significance and Components of Business
environ ment. Factor affecting Business Environment. Micro and Macro 8
environ ment. I
Economic Systems: Capitalism. Scl tialisl11. CI1111111unisl11.Mixed Fec)llomy-
-
I Publ ic Sector & Private .'ector
Industrial Polic-13rier historical perspecti'e: e\ industrial polic ollnd ia.
m Socio-ecnnnm ie im plicatil'ns 1If libcrali7atilln. Privati:i'atillll and 8
Globalization
Rolt: of Governmt:nt 111 Regulation and Dcvclorment or 13usiness: Monetary
and Fiscal Policy: EXIM Policy. FEM/\:Overview of International Business
7
v Environment. Trends In World Trade: WTO-Ohjecti-es and role in
intprnaional trade. o o T,
guggcsted Readings: c e




BBA:Second Y ear Course Structure

Fourth Semester

Y.ar [ Sem. Subject Part | Paper Code Paper ame Credit
v Course A FO10401T Supply Chain Managemen t 3’
paper-10 | B Research Methodology 3
2 L Course A FO 1 040T Specialised Accquntmg 3
paper-11 13 Consumer Behaviour 3
v Course A FO10403T Investment Analysis & Pollfolio Management 3
paper-12 B Company Law 3




r—Progranm IC s- - . - c1:secolld o s1l-ricoLhtll -t

Course/ paper- 10 (A)

Course Code: FOI0401T Course Title: Sup e Chain Ma  ehent -1

Course outcomes: The objective of this paper is to give the basic knowledge about the Supply Chain
agement for goods and services

— — 1
Credits: 3 Compu Isory
Max . Marks: 25+75 Min. Passini.!. Marks:
Total No. of Lectures-Tutnrials-Practical (in hours per week): 1.-T-P:3-2-1
No. of
Unit Topics 1 ectures
) Total 30
-lmrodctio1 1)e tiol OI1" Liupply Chain Manag 1lenl 1:olution-or the
Concept or Supply Chain Management. Kc) Dri,crs or Suppl) Chain 8
Management. Typology or Supply Chains.Cycle Vie" or Supply Chain.
Problems in SCM and SU!!.!!.CSted Solutions
Introduction. Three Components o( SCM. l)em-;;1d-M;nagel11:r;t. Demand

I rorecnsting: Introduction. Suppl) Management. [:olution or FRP. 7
Concept or IRP in SCM. Quick Response and Accurate Response System
111 SCM. Use of Other PI annillli St !.£gls — (N —

11 Introd uction. Understand ing the Benchmarking Concept. Benchmark ing ]
Process, Benchmark ing Proced ure [ 1 -
Introduction. New  Developments in  Supply Chain  Management.
Outsourcing Suppl) Chain Operations. Co-Maker ship. rhe Role or E-

v Commerce in  Suppl) Chain  Management. Green  Suppl) Chain 7
Management. Distribution Resource Planning. World Class Suppl) Chain
Management

Suggested Readings:

I. Supply Chain Management b) Michel 11 1lungo
2. Suppl\ Chain Mana!!.ement bv Sunii 21
Suggested Continuous haluatinn Methods:

Suggested equivalcl It linline cuurses:

Further Suggestions:




Programme/Class: BBA Year: Second J-- Seme &-: rourth
. Course/ paper-10 !( B:

Course Code: FOIOWIT 17 crse l'itle: Research Methodolo)'
Course outcomes: The objecti\e or this paper i1s to grve the: basic knowledge about the Research
Methodology N S —

Credits: 3 Com pulsory
Max. Marks: 25-r-75 Min. Passing Marks:
1- rotal No.of Lectur I"uttrials-l'ractical (in hours per week): L-T-P:3-3-0
o. of
Unit Topics Lectures
SR ] —_ , [Total30
| A
Introduction: Meaning of Research. Objectives of Research. Types of
Research. Research Process. Research Problem formulation: Research Design: 8
Features of a good research design: Different Research Desi gns: Measureme nt
inRes..;arch: Daw_pes: SI>"t :<.:82 1"lLuar - -+
1 Sampling D..:sign: Census & Sample Surve)s: Steps in Sampling Design: 7
Types of Sample desi!!ns-Prnhabilit & Non Probabilitv samplinu. i
1 Processing & /\nal)sis or Data: Processing operations: problems in processing 8
typt.!soranalvsis. [lyputles ‘hi-squar..: test. /.-test. I-I<.:sl. F-tt.!SI.
Presentation: Diagrams: graphs: chars. Report \Hiting: Layout of Research
v report: Types of Rtlports: Mechanism or writing a Research report: 7
Precaution::. ror writilH' rt.:port.

Suggested R eadings:
I. C.R.Kothari. Research Methodology
2. Banerjee S.and Roy Ramendu. Fl.:!11d lentals of Research Methodolo g.).
Suggested Continuous Evaluation Methods:

Suggestgdieq uivalentonline courses:
Further Suggestions:




Programme/Class: BBA L— " Year: Second , ) " “Semester: Fourth

Course/ paper- 11 (]-

Course Code:FO 10402 1=-T Course Title:Specialised Accountinu

Course ouccomes: The objective of this paper is 10 g1v\! lhe basic knovJcdge about the specialised

Accountinu -
Credits: 3 _ Compu lsory
Max Marks: 25 -75 Min. Passini.?. Marks:
. Tola  Ns:. €2 C. . ec 1l <"l -ilks : ral.:lic:a linhoursper\\ecJ.. ;=1 P:J-3-0
o. of
nii Topics I ecturcs
- | — a o o Total 30
I AccountingorNon-1t-a%i! | ¢ Ostitl:i.0n : J £ Ve _End Consil.2.Imlent 8
11 Accounts of Banking companies and General Insurance com panies 7
Depanlllenlaccounl and Branch account.Accounts related 10 Hire Purchase
11 X 8
and Installmenl payment transactions. Royalty Accounts
Partnership Accoums: Final Account. ReconstilutiOn of Partnership firms:
v admission. retirement and death or a pnrtner. Dissolution or Pannership 7
Excludin!!. insolvency or Partner) -

Suggested Readings:
[. Agarwal, f3.D.Advanced Accounting

I Chawla & Jain. Financial Accounting
. Chaknmani. K.S..\dql11ccd Account

I. .hukla. M.IL Financial Anal sisand lh1lsincss Forecasting

Sl.lggested Continuous J:valuation Methods:

Suggested equivalent onlinc cnurscs:

Further Suggestions:




| Programme/ClassT BBA—— Year: Second  _ Semester: Founh
Course/ paper-11 (B)
Course Code: FO10c.102-  --T —— ———— - _- rse ritlc: Consuer Behaviour
Courseoutcomes:Jllc objieftiv olthisp e cristollive ¢ bsic kno\\led!!c bout the consumer behaviour
Cccd;.,,3 I Compol sor' B
M x.Marks: 25 -5 - — ——— — Min. Passini! rks:-
___ _ _ _ Total No.ofl.ectun.:s-1utllrials-I'm:tical (in hours per \1 cck): L-T-1":3-J-O -
o. of
Unit Topics Lectures
rotal =30

CB. Consumer research process.CB models: Economic model. Psycho-

| analytic model. Sociological model. Howard & Seth model.  icosia model. |8
Enuel-K ol lat-Blac.:kwel | modcl.

Individual determinants: Perceptual process. consumer learning process

Introduction: Concept. im portance and scope of CB. need for s!Udying.
1 ; . : :
consumer attitude formation. attitude measurement. meaning and nature of
personality. selfconcept.

Influcnces & Col Isumer Decisiol I makillg: Famil:. rdenncc.: group. personal.
1 soc.:ial and cultural il1flucllcc.: on CB. Cllnsulllc.:r Decision 111akillg process.
Consumer Col I munication.£!: Occss. Cllnsumecr satisfaction.

1111lustrial Bu:ing lkha\‘iour: Participants. charactc.:ristics NI industrial

% 11arkets. factors inlluc.:ncing industrial markLIs. stages orilldustrial buying §

process.Cu si_mcral!] !!lctrketig I'sc.:rvices. o
Suggested Readil lgs:

I. Suja.R. air.Consullll.xr 13cha\iourillll1<liall N\rspcc.:ti\C

2. Schilillall & Kanuk. Consumc.:r Bcha\ iour
[>. Louden & Bitta. Consumer Beha\iour

4. Bennet&Kasarji. Consumer 13ehaliour

Suggested Conti nuous Evaluation Methods:

Suggested equivalent online courses:

Further Suggestions:




Pro.ramme/Class: BBA I a Y I

Year:Second L -- I:l:lesler: Fourth

Coursel paper-TZ (A)

1 0
Course Code: FO10403T - 1= CourseTitle: Invejlment /\ ys & PopjiioMa grnme —
Course outcomes: The objecrive ofthis paperis 10giv..: the basic knowledge ahou 1 the i nvestmentanalysis
and porrfoliomanau...rmntub-5:: } B - 7|

Credits: 3 | Compu Isor)
Max. Marks; 25,75 ) Min.Passin Marks:
L TotalNo. of I.ectures-Tutorials-Practical (in hours per week): I-T-P: 3-2-)7——— "~
o. of
Unir Topics Lectures
Total Jo

Investments: Nature. scope. objective and Process of investmellls analysis.

iconcepl of return and risk analysis. measurement of return and risk: Systematic 8
and Unsystematic Risk.

Investment A lternatives: Investment instrumelll of Capital Mark..:t and Monel
Il Market. Valuation of Fixed and Variable securities Non Sccuril) forms of] 7
nvestment. Government Securities. Mutual Fund. Real 1slaleand Gold.

-|  damentalAnalysis: ¢ -;5i-icanalysi  n-dugy-;:alysis id company

" analysis fcchnical /\nal)sis: Trends. indicators. indices and moving average

arplied 111 lechnical anal ysi . 1 flicient Market 11 pothcsi s: "eak. semi-stron g 8
and  on g marh. ,! il\tesling 1.:chniqu..::-.

[ . S—

Portfolio Manag.em..:nt: M..:aning. imponance and ob.i...cli\<.:S oi' portfolio and
v ponlolio  manag.:Ill.n 1.~ Risk and ~ R.:tum-  Declinilion ) res  and 7
i mponance.Portfolio /\nal:-sis: Risk M..:asurcl11..:n1: 1-:s1il11ating rate orr..:[llm and

—— stalda<! dc  lionol'portlolioreturns: l:rr..:ctsol'Combini:i ..:curilies:

Suggested Reading:;:

[. Securityanalysisand PortfolioManauc Irnn 1b) Punil havalhyPandian

Suggested Continuous Evaluation Methods:




ProJZ.ramme/Class: BSA | Year: Second | Semester: Fourth

Course/ paper- 12 (B)

Course Code: FO10403T | Course Title: Company Law
Course outcomes: Thi: objective of this paper is to give the basic knowledge about the Company Law
Credits: 3 Compulsory

Ma;..M arks: 2575 ; _|_ __ _ _—_—Min.Passing Marks:
totat=2- Jcc.!_urc-Tutmid -h- <:tic0_(inh=  -\WCt..k): L.-T-P:3-2-1_ B
o. of
LITit rorics lectures

 l'otal _30_

I Introduction: Detinition and Kinds orCompany. Promotionand Incorporation pf ]
Companies; Memorandum of Association. Articles of Association. Prospectus.

Shares. Share Capital. Members.Transfer and Transmission of shares. Directors-

. Managing [)ircctor. Whok Time Director !
Capital Management: Borrowing powers. mortgages and charges. debentures.
11
Company Meetings-kinds. quorum. voting.resolutions.minutes 8
\V Majority Powers and minorit) rights. Prevention or oppression and .

mismanagement. winding up orcompanies.its Kinds and Conduct

Suggested Readings:
I. Grocr L.C.H.. Principles of Modern Compan 1.<m

” Ramaiya /\.. Guide to thi.: Comranies /\ct
3. Singh. Avtar. Compan l<n

14, Kuchhal. S.C.. Modi.:rn Indian Comran l.-u

5= Kapoor.N.D..Company La\'
Suggested Continuous Evaluation Methods:

Further Suggestions:




BBA: Third Year Course Structure
Fifth Semester

Y . 1 - .
:a Sem. Subject Part | Paper Code Paper ame Cred it
Course N Income Tax 3
v FOIOSOIT
paper-13 B Marketing Communicat ion 3
A i i 3
3 Vv Course FO10502T Entreprene urshi p and small business manageme nt
paper-14 B Sales managemen t 3
Course/ | A i i 3
v ourse FO010503T Industrial Relations & Labour Laws
paper-15 | B Company Accounts 3
Prooramrne/Class: Degree Year: Third Semester: Fifth - l
Course/ paper-13 (A)
Course Code: FO10501T | Course Title: Income ‘1 ax

Course outcom es:

The aim OT the course is co build k1111\\"lcdge. understan ding about income tax among. the student. The course
seeks to gi,e detaile] knowledge abnut the subject mailer by instilling them basic ideas aboutIncome Tax. The

outcome of the course will be as follows

To rrovide k nowledge ahout Income I'1:x "t:i.

10 po"O'vide knowledge about grm. irnooml:and taxable incnme. 'O give 'l111
nvevie\ about9ilTcrcl d cdut:tionsand xcmpti ms.

Credits: 3 1 Compu lsoi»
- Max Mark: 25 ' 75 Mil. Pa_:sl\-I-Marks:
 Total No. ol" Leccures-Tutorials-I'raetical tin hours per week): L-T-P: 2-0-0
it Topics e
“1111al Jil
Indian Income Tax Act. 1961 : Basic Concepts - Income. Agrit:ul ture
I Income. Casual Income. Assessment Year. P1-c\ious Year. Gross Total Income. Total Income. Person.
Tax Evasion. Tax Avoidance 8
Basis of Charge: Scope of Total Income. Residence and Tax 1.iability.1 mon e "hich docs not 1'brm
1 part of Total Income. 6
Il [Heads of Income: Income from Salaries. Income from I[louse Property. Prolit and Gains of Business 10
. lor Profession. Capital Gains.Income from other sources.
/\g.grcg.ation or Income. Set offand T'irr fon ird ;i<ioss s dedctim;-;; 11:011 kg.ross total Income.
IV |Computation of total Income al d raiabilit . _ 6

Suggested Readings:

I. Mehrotra. 11.C..Income Ta:-- I .a\\ and /\ccounl

2. Prasad.Bhag."lli. Income Tax I.a" and I'racticc

J.  Chandra Mahesh and Shukla D.C.. Income Tax I.a\\ and Practice
-1. /\garnal. B.K .. Income Tax

='. Jain. RK..Income Tax

;M 1J<lition 1¢ thI' I("B!E-t.ca: .,.plii' idc. cnurt; \\iii be dc:i-\"r\1 rhr\uh .-\ss! :n:zt:i. P: = .dO!_ GI1-'t.tP
Discussions. This will inslill in student a sense of dct:1s1011 maki ng arid practlcal l£xn1nl'

steJ eyuivalel It online courses: ....=:.." ;... L e
IFutth.....rSusc,~:tignsin .. oo




Programme / Class: Degree | Year:Third | Semester: Fifth

Course/ paper-13 (B)

Course. Co.clFOJ0501T | Course Title: Marketing Communication

Course outcomes:

Theaim ofche courseiscobuild knowledge.understanding and skills in marketing communication among tht.:
student. The course seeks to give detailed knowledge about che subject matter by instillingthem basic ideas
aboutIMCandadvertisingand theirroleinoverallpromotion scrategies ofthe firm.The outcome ofthe course
will be as follows —

. Apﬁly an IMC.apProath in the dcvelopmel 11 of :in overall ad\ertising and promotional plan. )

e Enhance crcativit).critical thinking and anal)tical abilit; through developing an integrated marketing

| communicationcam.e_ign L I i _

Crt..dits:J -— - N Compu Isor;
Max. Marls: 2575 -~ Min. Passini.! Marks:

Totd  o. slfc tun.-;-Tuwrials-l'racti cal (in hoursper week).: !-T-t>:2-0-

. No.of
[Jnit Topics Lectu res

Tota 1=30
Marketing Cornmunication: Meaningand itsobjecti'es. Integrated Marketing
Communication (IM C): concepts and process. [IM C promotion Mix. Advertising -

I Meaning. objecti\eSitsroleand functions.Classilication ofadvertising. economic.social
and cthicalissues in ad\ertising. DAGMA R approach. TP strategics in 7
advertising. Advertising Agencies.

Process in Advertising: Consumer and mental process in bu)ing. AIDA model. Hierarchy
of effects model. information processing model. Advertising Budget — fop down and

I Build up apprm1ch.rnethods or ad,ertising A ITordable method. arbie< allocatinn 7

method. percentage of sales rncthod. compctiti\'c parit; mcthou. Objectin:: and
Taskmethod.

AdvertisingCreati\it;:Meaning ofcrcati\it;. Creati\\:strnteg.;. Creati'c tactics.
Advertising Appeals.LI ptheor;ofcreati\it;. Cop;""iting: Meaning and Definitionof
111 |Copywriting.The Cog)'y\.\ riter. Cop; "™ iting for Print. Cop;"riting guidelines.Radio

Cop)writing. IV Cop)"riting. \Vriting |6t the Web. rips for \\riting good wcb content 8

IV |Media Planning and Strateg ia jpesand their characteris ics: 8
;:Med |

Setting Mediaobjceti,es: Stensill\ohedinmedianninl.l,
evaluation of media. media scheduling strateg). haluation OT ad\erti ing cflcetiveness

‘ need and purpose ofeval uation. pre-testingand post testingtechniques./\d\ertising

research,decisionareasininter:!2 lionl < ] —
Suggested Readings:

I. George E Belch & Michael A Belch: Ad\ertising and promotion- An integrated Marketing
Communicati on Perspective-M cGra\\ llill I'ducation
2. Chunawala & Scthia : Foundations or/\dvertising Theory & Practice: llimalaya Publishing llouse

3. Copley Paul: Marketing Communications Management Concepts & theories.Casesand Practices:
Butterworth Heinemann Publication.

4. Aaker. David A.etal., Advertising Manal.lenwnl PL1I

I. "ddii!l"!! s h-dthgsaiilt' @i 1npti\.. hte<cttr Adii o dINN r d thit'ttg! \N\d\e- it til;, 20" 1iut 1L Group
TUEESTT ST (T Wi Tt T fdent @ Clle of de<ii<ioll T11nting 0 re oo lims
D cstedeqtli\ lt:nl [.211line cOur::-c'. ...... . G

Funh...r <; 111 1leqil"l -

n
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Programme/ Class: Degree Year: Third o _r Semester: Fifth

Cour«? pper-14 (A)
Course CodfO 1 Q 5210 (oursc 1} c:/ml..1:9Jrc u-hipilll 211  businss management
|

Course ou tcomes:

The aim of the course is to develop concept of entreprene ur and entrepreneurship among the student. Thecourse
seeks to give detailed knowledge about the subject matter by instilling them basic ideas about entrepreneurship
and small businesses. The outcome of the course will be as follows —

To provide knowledge about entrepreneurial concept

To provide knowledge about entreprencurship development. EDPs and surport system To give

an overview about project and rrojecl report preparation

Credits: 3 Compulsory
Max. Marks: 25+ 75 | Min. Passing Marks:
Total No. of I.ecturcs-Tutorials-Practi cal (in hours per week ): 1.tT-P:2-0-0
No-of Lectures— |
Unit _ ropics o

Total=30 Entrcrreneurship: Conce pf. Role §:.

I mportance nIndian Icnnoms;.
+Theories or 1<ntrcrreneurship. [.ntrerrencur<;  l:volulion or concept

Types or cnlrcprencurs. trails or emrcrreneur. entrepreneurs [V 8

managers. Entraprencurs. problems facctl b) entrepreneurs. Women
Entrepreneurs. Rur . - rel1CL! r o

Entrepreneurial Development and Institutional Support S)stem:
Entrepreneurshi p development. Concept and Signilicance.

Ent navial Navolanmiant Deagramamac (FTYPY nrahlame nf E DP
II L/LJI.LYIJL ?Ljvullul AV V\/l\_llJllL\./lL L7 o TUSTOIIIT S 7o T 7 YLUU.AVALAJ Orrory 8
Institutional su pport locntnpreneurs./\rrangementorlinance and
support from financial institutions

BusinessIdea: Environmental analysis Search forbusinessidea

m Identi fication of projects. Selection of project. Project formulation.

Projectrepol1.project appraisal. ¢
Small Business: Delinitions. MSMED /\ct 2006. Strategic Planning
v and its steps lor small business. Incenti\CS antl subsidies a\ail able to 6
— small business. forms of \\ncrslr.: R gi t atin \l_ _
Suggested Readings:

I. Intrcpreneurship 1 0th I'.d (Indian Iditinn) 016b:- Robert [lisrich Michael Peters Dean Shepherd.
McGraw IIill

. Khalika. S.S.: 1'.ntreprcneuria l De\clopment: S. Chand and Co.

. Kumar. Arya: 1" ntrecprencurshir: Pearson hlucation.

. Desai. Vasanl: D:- namics or I:ntrepn:ncurial lkItlnpl11cnt and Manapement: I lirnala:-a Publishing

DS N

S. Rlundcl. R.and Lockelt. .:G  rin I:_trcl2ren rsb ip r lice andI>e!: ccli\cs: Oxrortl Publications.
Suggest ed Continuous Evaluation Methods:

In addition to the theoretical inputs the course will be delivered through /\ssignrnents. Presentation. Group
Discussions. This wi Il insti [ | in student a sense of decision making and practical learninu.

r_u.n:llc.r. Sihrstn::.:



Programme / Class: Degree | Year: Third | Semester: Fifth

Course/ paper-14 (8)

Course Code: FO10502T | ~ Sourse Title: Sales management

Course outcomes:
The aim of the course i1s Lo build knowledge. understanding and skills in sales management among the

student. The course seeks LO give detailed knowledge about the subject matter by instilling them basic ideas
about sales management. The outcome of the course \\ilI be as follows

To provide knowledge about sales personnel and salesmanship.

To provide knowledge about personal selling and focus light on the different perspectives ormanaging.sales
force.

To give an overview about im ponam:e of saks r,in.:e in organizaliun.Tu give

overview about eonu:: pt of distribution eltanmils.
Credits: J Comeulsor

— Max. Marks: 25-75 L 1 Min. Passing Marks:

Total o.orLectures-Tutoril Practical (in hours per week ): 1.-T-P: 2-0-0

No.of Lectures

[In it Topics
- — ' _ _ Total=30
Introduction to Sales Management: Concept. Evolution of sales function.
| Objectives orsales management positions. Functions or 8

Sales manager and their relatioflith other executi,es.
Salesmanship: Theoriesofpersonal selling. TypesofSalesexecutives.

H Qualities of sales executives. Person! selling process. -hewreom-&exhibition.———8&——
Sales Organization and R elationship: Purpose orsales Or!!anization.T)pesofsales

organization structures. Sales depanmenl e\lernal relations. Distributive net\lork

1] relat ions. ]

Sales Force Management: Recruitment and Selection. "ales !"raining.
esColllpel(n.

Distribution  et\\Ork Manal!lelllenl: /":pc orMarketing Channels. Factor

affecting the choice of channel. 1:pesof middleman and thcircharacteristics.

v . o
Concept or physical distribution system. 0

Suggested Readings:
1. Cundiff. Still. Govoni. SalesManagement

2 . Pradhan. Jakate. Mali.Salesmanship & Publicit)

3. S.A. Chunawalla. Sales Management

Suggested Continuous Evaluation Methods:

. AR B E S L A ¢ =~ el o
iDi 1..:u iulls. rhis ...il! ii1stii! in:tudnla:t:- ,}rlh:cisil'n 1nakin!... tnJ urpt ti uz : "trrn'-..
1Suggested equivalent online ¢ u : e e e e
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Programme / Class: Degree | Year:Third | Semester: Fifth

Course/ paper-15 (A)

Course Code: FO10503T | Course Title: Industrial Relations & Labour Laws

Course outcomes:

This course will help students identify and develop an overview of industrial relations. It also help in acquiring

i..nowledge and understanding of Industrial |ahour and General laws.
« Knowledge of Industrial Relation framework

 Competency to understand the irnportancc of t::rnrloyee Relation within the perspective of Industrial

Relation

* KnO\\ledge about rele\'3nt Laws OT IIR management

e Competenc'tointrctedandimple11i1cn1 t !1 '91.<I\S \\it I lizatil_

Credits:3 Compulsory

* CornpctcenC)t

TotalNo. of Lectures-Tutorials-Practical(in hours per week): L-T-P: 2-0-0
Unit Topics No. of
= Lectures
Tota 1=30
Industriai-Refations Role - Importance - Trade Unions - Industrial
disputes and their Resolutions. 6
Participative Management: Structure - Scope - Collective I-3argaining -
1 Works Cornmittee - Joint Managerncnt Councils - Pre-Requisite for 8
successfulpanicipation - leofClo ver _en lo-ive |-3aruaininu. T—
Industrial unrest: Emplo:cc dissatisfaction - Clricvances - Disciplinar:
/\ction - Domestic I:nquiry - Strikes - lockout - Pre\ention of Strikes -
11 Lockouts. Discipline: Positi\'e. negative discipline. disciplinar: rroeedure. 8
N\bscnteeism. Turnmer. Dismissal
d i scha-If
‘Betorics /\ct: Meaning. Ikinition Weifore - Salet: lkalthMeasures.
% \Vorkmcen's Co_rnpensation t\ct a_nq International Labor Organization - Q
Role and Function. General provisions of F3onus /\ct
and Gratuity Act - o
Suggested Readings:
5. Sreenivasan M.R - Industrial Relations §.. Labor legislations.
6. Aswathappa K - Human Resource nnd Personnel Manage1mnt.
7. Subba Rao P - Human Resource Man;:ippmpn1 :>nrl Inrl11¢c11;1D.,1.... ,;,...)"
I-- 2t m e peunu L JUNEINL_[nd 1. rnal 1<THLI™I O Latiou.:_! i '\ ¢
jISugges_ted C:ontinu,)th Iv_rI;\1_ah::'1' 1\ ktiu ds: . o
In addition to the rhenretizil in!="1\I\- Y - o1 bpdis- st 4= 0ttl N csss,n.ams. hs. . 110i1i1011,\ 1mup

!Discussions.Thi:- \iL! in"tillinswdt'.  1i..2.} "cl-iun 111.1 ind'.J pme:lic!! ;= 1int:.

Louzies sl Juseel km, 1i;_ne Luw., 1:-.:
n™oe




I Programme /Class: Degree I Year: Third ] Semester: Fi fth

Course/ paper-15 (B)

Course Code: FO10503T | Course Title: Company Accounts

Course outcomes:
The aim ofthe course is to build knowledge. understanding and skills in the area of company accounts

among thestudent. The course seeksto give detailed knowledge about thl! subject matter by instillinu

them basic ideas about accounting practices rekvant to com panies. The outcome of the course will be asfollows

tem

* Tounderstand joint stock companies and knowledge about shares and debentures

® Tohave understanding about linal accounts and accounting practices related toamalgamation

Credits: 3 Compulsor) -
Ma\. Marks: 2575 Min. Passi m'. Mark s:
— K.

Total No. of Lecture -]'utorial Practical (in hours per week): L-T-P: 2-0-0

. . No. of Leetures
Unit Topic Total=30

Joint Stock Companies: Itst) pesand sharecapital. Issue.
I Forfeitureand Re-issue orshares. Redem ption or prelerence 7
shares, Issue and

RedemEtion or Debenture.
I'mal Accounts: Including Computation or managerial Remuneration

I and disposal or profit. /
Accounting for Amalgamation of companiesasper Accounting
11 Standard 14. Accounting for Internal reconstruction. Liquidation of 8
. ComEa nl'.
| Consolidated Balance Sheet orIlolding C."opanies with one
v Subsidiar; onl;. . tatement or/\rlairs and Delicienc; Surplus. 8
Recci\ers Receipt and Pa\merll /\ c.
Suggested Readings:
t. Gupta R.L. RadhaS\\am: M. Compan: Accounts
2. Maheshwari. S.N.. Corporate Accounting
3. MongalJ.R.,Ahuja.Girish.and Sehgal Ashok. Financial /\ccounting
4. Shukla, M.C.. Grewal T.s.and Gupta. S.C. Advanced Accounts
Suggested Continuous Evaluation Methods:
ID :5¢ ussions. rhis\.V! liiSii:l i-studentd scnsi.: ... fli.:Li ?523¢! In:lkinto: : 1Ia-bla<--ciicarnilly ------ i

juggcsted cquivaleri_t L A 1 T PP
jrurlllt:r _uggestions: I I e ieiieeiaeaaeaaas




Programme/Class: Degree | Year: Third | Semester: Sixth

pper-16 (A) -

1= oure/

Course Code: FOI0601T J_'-" Course Titk:1'rOJect Management—— -

Cou rse outcomes:

Students will be able to understand the characteristics or Project and Project Management Knowledge

The students will understand the managerial process 1ilong'ith tools & technique s used in Project
management Knowledge

Students "'ill understand the scheduling and monitoring process in Project. lhey \\'ill be able to appl: PI:R1
and CPM method for prgject scheduling

Students will understand the perspecti,esin "hich optilllulll decisions are to be taken in case of risks with

planned activities in project

Credits: 3
Max. Marks: 25-175

Colllpulsory

| Min. Passing Marks:

<:?ri1-ractical (in hour

sper week): L-T-P: 2-

— —rotal No. otLectures-

0-0
Topics

No. of
Lectures

Total=3U

Definitions &Characteri tics of Pluject. 1 ypes or Projects. Project Life Cycle. Project
Management Process: Introduction. 1'ools & Techniques of Project Management. 6
Project Team and Scope or

Project Managel I lent. Project anilation. ——
Prgject Identification & Selection: ldcntilication. Generation or ideas. Approaches to
1 Project Screening and Selection. Proj..:ct Rating Inde-.;. Market & Dellland Analsis
Techniques: Sun€.” & !'rend Projection

Methods. Project Risk M 111ell !

Project Costing: Fundal 1 1ental components OT Prlject Cost. I'ypes of Costs: Direct.
Ilidirect. Recurring. on-Recurring. Fi\ed. Variable. ormal. Expedite costs. Project

] Financing and Budgeting: Sources oll'inance. Social Cost Benefit Analysis (SCBA) of 8
Project, Project Scheduling and Network Analysis: Stepsin Project Scheduling and

Network design. Introduction to CPM and PERT.

Monitoring and Control: Planning- Monitoring and Control Cycle. Project Management
Information Systel11. Milestone Alrlysis and Tracking Gantt chart. Earned Value
Analysis(EVA): Planned Value(PV).L arned Value (EV). Cost Variance (CV).
Schedule Variance (SV). Cost performance Index (CPI). Schedule performance Index 8
(SPI). Project Termination: T)pes or Terminations. Project
Termination Process

v

Suggested
I.

>

Read ings:
Project Management- A Managerial A pproach: .lack R. Meredith lhoyhill amuel .I. Mantel. .Ir (John Wiley

& Sons)
Project Management : Mr. Sanjiv Marn ah- (Wile: Oreamtech)

. Project Managelllent Core I"c\t Book :M R S-lanJWili.: il

In addltlon to the theoretlcal inputs the course "ill b..: deliv..n*d 1hmih Acciunl'e" e
s

Sugget ed equivaknt llllllmc Lurse:,

4
3.
5

SIS

Suggested Continuous Evaluati on Methods v

Project- Preparation. Appraisal. Budgeting and Implc111entation: Chandra Prasanna - (TMH)
Quantitative Techniques in Management :N D Vohra (1"MI1)
Entrepreneurship and Small 13usiness Manal!.enl1.:nt : M I Shukla

el t la




Semester: Sixth

et 1 kA L —

a

ourse Code: 6 | Course Title: Goodss & Service Tax

LOUI’SC oufcomes:

course seeks to give detailed knowledge about the subject matter by 1nst1111ng them basic 1deas about

GST. The outcome of the course will he as follov.s

To provide knowledge about indircct mxes before G T.

To provide knowledge about registration and documentation process under GST.To

give an O'verview about tax exemptions.

To !l.i\'e an oven icw about liling of GSTR. —_————
Credits: 3 | Compulsory

Max. Marks: 25 r75 I M inPassis e _wniMa_

tks:
Total No. of Lectures-Tutorials-Practical (in hours per week): 1.-T-P: 2-0-0

No.of
Unit Topics Lectu res
Total=JO

Introduction : Constitutional fralllC\\Ork orIndirect TH\eS before (iS'I (I<!\<Ilion ppucrsorlinion &
State (jolcrnment ): Concert or VI\T: Meaning. Variants and Mcth11ds: Major Delcets in the
structure or Indin:ct Taws rrior tn CiST: Cheniell 111'c;s1 Structun:111'CIST (SCiST. ('(iST.
1JTCiSI &ICiST): c;s'1 Council.

Supply of Goods and Services - Delinition nl'surpl : Place or Suppl :I ntra-State ant.I Inter-State
suppl:Cl1111posite ant.I Mi\..:U suppl Impl1nandJ-.pon: Supplies 01-gnl1ds and enice liabletll
he 1\:1crscchargel: Timc nrsuppl :'iii rated supplies. /cnl rateu suppliee,
1:¢111ptcd supplies & N11n-CiST supplies. — ---- - e

Registration and Documentation: (1\) chlstratlon leril lnsllahk lo
IIT  |registratilln: C' nlllpul sor registration: I'tncedurc or Registratipn: I.wmptiun fnl111 lhgistratinn:

Cnlllpllsi tionSchell 8
(B) Dnculllcntutlllll Ta\ 111\oiec: 1111l 111" Suppl: Reecipt Vnuchcr l'amcnt\uucho r:Relund

Volll:her: Debit Nnte: Credit . otc. Returns: (iSIR I and (iSTR 2. i\l11nthl ~ ()u;rrterl Return.
\nnual

—R1: luln: T'ime and prm:edun; u 11 ling liJtrrl 1s. e _—t
Tnput Tax Cre:dit: Intrnuuctinn, C' I 1nceptnl' Input Scnice J)1str1hut11r L.cgal hirll1alitics foran ISD.
Distribution or Credit. C'l;.iiming Input Ta' C'reoit for inputs goods. Claiming Input ‘1 ax Cn:dit for
Capital Goods
PaymentofTax-(al I'hrnugh Inputla\Crcdit(b) ITcash bank a lkrgencratillnl11'onlinc Chailan.
E-Way Bill:Introd uction. I'nrarntion nl'J-:-\\a Bill. Important I'nint for [ransponcr
CST Portal: Introduction. (iST 1cn-sstem. CiST Stllidha I'nll'iuer
IV ((iSI'. liplnading 111\oico.:s . 8

Suggested Readings:

1. J\nandaday Mishra. GST La\\ & Procedure. Ta\lnan.

2. Goodsand Service Tax Acts.

3. Relevant Goodsand Services Tax Rules. Ni/ [-a Tux.-Issociules Basics 0o/'CiST fox111wl

4. Publication on GST b> the Institute of Chartered J\ceoun tants or India (11\1\\ icai.org)

5. Publication on GST by the Central 130ard ori:,ei<.o.: and Customs ("""-cbo.:c.org).

o, tutBuut Nityw an-dissosiates! Basies of GS:J3iFaxnkah\ co | ezl Vi -1 - psertiitiVdii L r''e!!
T rocoibes AR 6~ s 15 PR LA RS T R | ckeel nrn o kil g ad practlo.:alka -
08, T geer d ot Tz es s L TS e e G I-

'Funher Sugges'..:
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Programme/Class: Degree | Year:Third | Semester: Sixth

Course/ paper-17 (A)

. Course Code: FOT0602T I ] GuseTile: Aud
Course outcomes: —_— e

The aim of the course is to build knowledge and understand ing ahout Auditing among the student. The
outcome of the course ,,ill be as follo\\'S

To provide knowledge about Auditing and its different 1 pes.

Toprovide knowledge about audit rroi:edure and audit orlimited companies.

Students will get an overview about speci al aiditgece,

ting ——

tremdedmanditing.

Credits:3 == = __Compu lIsor:
Max. Marks: 25--75 _ Min. Passing Marks:

Total No. of Lecture -Tutorials-Practical (in hours per week): L-T-P:2-0-0

No. of Lectures

Unit Topics Total=30
Introduction: Meaning and objectives of Auditing. I')pes of Audit
1 Internal Audit. Audit Programme. Audit otebook. Routine Checking 6

and Test Checking
Internal Check System: Internal Control.-1\ud it Proced ure: Vouching.

I Veri fication or Assets and Liabilities. /
Audit orLimited Companies: Compan: Auditor - Appointment.

M Po,,crs. Duties and Liabilities. Auditol..s Repolland Audit 7

Certificate.

Special Audit: Audit or13anking Comranies  Audit or Insurance
Companies. Auditsorl'.ducational Institutions. /\udit or CooperatiH
[\ Societies. Efficienc) Audit. Social Audit etc. 10
Recent trends in Auditing: ature and Significance of Cost Audit. Tax
Audit. Management /\udit

Suggested Readings:
I. BasuB.K.. An insight with Auditing

2. GuptaKamal,Contemporar) Auditing
Suggested Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments. Presentation. Group

Discussions. This"'ill instill in student a sense of decision makim.!. and practical learnin .
Suggested equivalent online courses:

-liﬁ-r;[ie.riéuggesti ons:




; . l_

Year: Third RS ] B Semeser: Sixth |

Cc:> se/ paper-17 ()

- Programmel as De —

cas@pe 0000 |

The aim of the course is to build knowledge and understanding about Imernational Trade among the
student. The outcome of the course will be as follows -

CourseTitle: International Trade

« To provide knowledge about differe nt methods of international trade.
= To provide knowledge about internationaleconomic institutions.
= Students will get an overview about India forein trade and India's trade policy.

Credits: 3

Compulsory

Max. Marks: 25+75

‘Min. Rassing Maks:

Total No. of l.ecturcs-Tutorials-Practical (in hours per week): 1.-T-P: 2-0-0

Ini t _ No.ofLectures
Topics Total=30
Introduction: f3asics or international trade. internationaltrade theories.
drivers ori11ternational trade. restraining rorccs. n.:centtr..:nds inworld 6
f_-___+tr_'ack. . I A 1
Foreign trade: Foreign trade & economic gro\\'th. balance ortrade.
1" balanc..: orpayments. rre..: trad..:. forms and restrictions. 7
International economic institutions: IMF._WorId flank. WTO (in
i brief). Regional economic groupings - NAFTA. EU. ASEAN. 7
SAARC.
India's foreign trade: R..:cent trends in India's foreign trade.
institutionalinfrastructure rorexport promotionin India. projects & 10
I
v consultancy export . Trade Policy: India's Trade policy. e:-.pon
-~ ...assistance. markctintf plan forexports. —_— e ——1
Suggested Readings:

3. Varshney & Bhattacharya. International Marketing
Suggested Continuous Evaluation Methods:
In addition to th..: theoretical inputs the course \\ill be deli\er..:d through Assignments . Presentation. Group

Discussions. This \Vill instillin 191 sen li cte +in1111_killa and practical learnin!!.
Sugpcsted equivalent nnlinc c11urscs:
.................................................................. S p— |




> >

I----Pro8lamIne/dass: De g.,re¢ _y_ar:Tb!l:d J Sem:este F=S. 1 k-H--- 1
Course/ paper-18 (A)
Course Code: FO10603T | Course ritle: Strate!!.iC Management
Courseoutcomes:

‘[The aim of the course is to build knowledge and understand ing about Strategic Management among the
student. The outcome of the course wi 11 bt: as follows -
* Todevelop learning and analytical skillsamong the studenis to solve business problems and provide
strategic solutions.
e Thecourse aimstoacquaint the students with nature. copeand di mensionsofHusi ncssPolicy and
Strategy al_g.rnent Process.
Credits: 3 <qompulso !}
Max. Marks: 25+ 75 Min. Passini! Marks:

Total No. of Lectures--1 uttri ! ?-Pcti al (in hours per week): L-T-P: 2-0-0

No. of Leetu res

Unit Topics Tota1=30
What is Strategy? What arc Strategic Intent: Mission: Objectives and
Goals: Policies: Program: 13udget: Process of strategic management. 6

Levels of stratC!!.)

Identi fying strategic alternatives of business: Environmental appraisal
Internal emironment: Ke: Success Factors: Role of Resources.

11 Capabilities and Core Competencies:Competitive Advantage to 8

Competitive Strategics: VRIO Model. E:-.iernal environmental

_pnah sis- PI STU..

Concept of Value Chain. SWOT /AAnal:sis: roolsand Techniques for

Strategic /\nal:sis TOW. Matrix: Gencric Strategics: Competitive

Strategics - Portn':-1 :" I-orce:-i Model: The 1-.\pericnce Curve. Grand

Si : atS2:. BCG Matrix:Functional tratc g.ics.Ciloal entri trt gc.

Organization Structure: Rcsource /Allocation: Projectsand Procedural

issues. Integration of Functional Plans. Leadership and corporate

v cul ture: Eval uation and Control : Or!!anizational Systems and 8

Techniques of Strategic bal uation and Control of Performance and

i eed back. '

Suggested Readings: o

7. Lawrence. R. Jauch and William F-. Glueck: Strategic Management and Business Policy. - McGraw - Hill

8. Wheelen & Hunger. Conceptsin Strategic Management and Business Policy. 12!!! edition. Pearson
Education.

9. Kazmi. Azhar.(2008). Strategic Management and Business Policy.3rd Edition. McGraw Hill Education.

I0.R. Srinivasan. Strategic Management the Indian comext. Prentice Hall of India

11.L.M. Prasad - Strategic Mana!!.emcnt ~ Sultan Chanel

Suggested Continuous Evp:illl;irinn niti>1her -
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Programme/Class: Degree [ Y ear:Third _——_——I:,_
B Course/ paper-18 (B)
Course Title: Trainingand Development

Semester: Sixth

Course Code: FO10603T |
Course outcomes:

The field of Trainingand Developmentand its role in optimizing perfomance.
* Designing training interventions using a variety of methodologies. N
e Evaluating the effectiveness of training & development interventions.
e Assessing whether training & deve lopment is a viable career option.

Credits: 3 | Compulsory
Max. Marks: 25 175 | Min. Passing Marks:

- Total No. or l.ecturcs-T __ rials-Practie 1JtiJlours g—>veek).J . JJ): 2-0-0
No. of Leetures

Tt T T ~ Topics [ ~ Tota1=30
Introduction: Concepts and Ratiorrnk or !'rainingandj) vioprrn:t:
| Difference bct\\'l.:en Training. I)c\elopmcnl &. Education. o\ cimiC\\ or 7

training and development systems: organizing training department:

training and deve lopment policies: Requisites or Effective Training.
Training Needs Assessment (TNA): Meaningof T /| Purpose and

11 Methods of T \_the eed Assessment Process - Organizational 7
Analysis_ Person Analysis_Task Analysis_ Outputof TNA. Learning
Theories. — —
' Designing. Conducting & !::valuation or Training Program: A reas or
training. Types of training.System's Approach to Training.Training
Methods. Designingatraining program.contents & scheduling. stud)

m material_ selecting a trainer.deciding method or training. Types of

1 PAGBE) BB A0 d T3P HGin G R Rlg DB oM S ReRB A ick

I Moddorirainin J:ffecti\encss.CIRO Model.
I-\ecuti\ e Dc\dopment: Importance of J : ccuti\e Dc\elopmenl.
Steps in the orgnnimion orn management Development l)rngram

N I'.xecutive Development Program.Methods Technique. or 8
Management Development Program.Special Issues in rraininp &
Development legallssues.Cross Cultural Preparation. Managing

o Workforce Diversit\ .Scnsitivit\ Training... uccession Planninl.!.
Suggested Hcadings: ’
12. oe. Raymond/\.and /Amitabh Dco Kodwani.Jmployce Trainingand De\elopme111. Tata McGraw llill.
5th Edition.2012.

13. Rao VSP. Human Resourse Management. Excel Books Publication. 3rd Edition. 20 13.

14 Rolf. P.and UdaiPareek.Training for De\clopment. Sage Publications P\I. Ltd.

15. Jack J. Phillips. Hand book of Training Evaluation and Measurement Methods. Routledge .

16. Dayal.lshwar. Management Traininl!.in Organisations. |r<:ntice lJal

ISuogested Continuous Evaluation Methods: _ _

In addition w Ihc theoretical inpllls the course will be deli\ered through Assignments. Presentation. and

. 1 Lyu,"linn
‘(:I'(\II!\ Nicenccinne Thic will inctill in ctndant a canca atf dacician malkino and nracti
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